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10
) (working partnership)
(Ang and Pavri, 1994).
(enabler) (Venkatraman, 1994). 4P"s
(relationship)

(scale or scope merit) (relationship merit) (
1992)

(
1995).

Miles (1988)

(consumer technology) (electronic cottage)
(offering)
(receiver) (sender)

1:1
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(Electronic Relationship Community)

(prototype) Academic Site
Virtual Marketing
Virtual Marketing
Virtual Marketing

(Informational Relationalization and El ectroni c Rel ati onshi p Community)

(Machlup, 1962; Arrow, 1984; Johnscher, 1994),

(Freeman and Peretz, 1988; Castells, 1989), - (Beniger,
1986; Malone and Rockart, 1991), (Companie, 1987; Hammer
and Mangurian, 1987; Rogers, 1986; Rice, 1984,1989)

Rice (1984, p. 34-35)
(technology) (art) , ,

Rogers (1986)

(interactivity), (individualization or demassification),
(asynchronicity)
(informational relationalization)
(signification modality) )
(legitimation modality) (reciprocity)
(Giddens 1990) , (resource allocation modality)
( , 1995).
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(institutional
relationalization) (informational relationalization)
( )
. (105),
< 1>
2. (Rel ati onshi p Marketi ng Communi ty)
2.1
( , 1987).
, (Poplin, 1979).
(homogeneity)
(August Comte) ,
(societas) (communitas)
(Durkheim) (communitas) ,
( , 1987).
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Anderson, H
(identity) , kansson, and
- Johanson (1994)

Morgan and Hunt
(commitment) (1994),

- , Gundlach, Achrol,
and Mentzer

(1995)
Morgan and Hunt
_ (1994)
< 2>
Poplin (1979) (Moral Community)
< 2>
2.2
Henderson (1983)
( , 1992).
(human coordination
and cooperation) . Coarse
Coarse "The Nature of Firms"

(North, 1990).
Rosenberg Van
West (1984)

Nielson (1987, 1988)
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(fun) (seriousness) ,
( , 1994).
« D
« D « D
) ( )
(consummatory concept) (diversion)
Bresser Harl (1986) (collective strategy)
(Relationship)
(Reciprocity)
(Community)
< 3>
3. (El ectronic Comrunity)
3.1
1960

American Online

(Armstrong and Hagel , 1996).

Armstrong  Hagel (1996)
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, (community of transaction)

, (community of interest)

, (community of fantasy) , (personality)
America Online Red Dragon Inn
, (intense)
Www
1960
(1960  ~ 1980 )
1990
(1980 ~ 1990 )
(2000 )
< 4 >
3.2
Malone, Yates Benjamin (1987) (electronic
markets) (electronic hierarchies)

Spar  Bussgang (1996)
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[ 1] Relationship Markeitng Community

3.2.1 (Proprietary Relationship Structure)
Merrill Lynch Banc One of Columbus 1979 CMA
CMA
(First-mover
advantage) . , ,

Rosenbluth Travel
(Bakos,
1991).
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3.2.2 (Open Relationship Structure)
, Sabre

Sabre
American Airline Sabre
American Airline Sabre halo American
Airline Sabre
CRS . Sabre
30

(Hopper, 1990). Open System

3.2.3 (Communal Relationship Structure)
McKesson McKesson
(Clemons and Rows, 1992).
Philadelphia National Bank (PNB) MAC ATM
PNB - ATM
(Clemons and Rows, 1992). , PNB
(platform) (architecture)

(Morris and Ferguson, 1993).
Armstrong Hagel (1996) 4

Virtual Marketing G-9



1 1 1998. 12
. Virtual Marketing -
Site
1. Academic Site

1.1 (openness)

(rules) (common interest)

; , , FAQ(Frequently
Asked Questions) .
AMA(American Marketing
Association) 1, ECA(The Electronic Commerce Association)? . AMA
AMA ECA

[ 2] ECA

TR SE i Je- i G| Eila i i B

Homa  had ShorUs  Products 2 Eprdcas Ewarks ECAMews  Workdng Reladonships

Welcome to the web site of the Electronic Commearce
Association (ECA) - the UK's leading canbtre of
electronic commerce expartise and axperianca.
Last updated @ November 1998

% Live Logistics -the Seque
Calling &l shippears, freight formarders, shipping lines and leaistics
professicnals - following the success of [t wear's event, the Logistics
andd Transpon User Group (LOTUS will Be runming snother open day an
18th Rhvernber 190% giving i sitors the opprunity b espen rent with
the wel, participate ininforma dermonstrations of electronic radirg Wa

=
Emall Sihemap Seaich the: net and discuss with members of the LOTUS group latest v
el nprTiEns wathin the IQgisics industng. Members click here for more
cletalls

e Mew leeus of & centre Mews Digest
Weambers cick hars

e | aurch of ne
Im|>l-:—rrfenta1l-:t:'- i e [::IIG:I ]| - e CEﬂt FE““

the Customs Carca Report

IMessage (CUSCAR) o press releasas
wanifest - mesmbers cllck: fere e SOONSOrs, prassntation of
e fof ceatalls Ewards for excelence, and maore -
ki elick here
) AMA URL(Universal Resource Locator) “http://www.ama.org”

2y ECA  URL  “http://www.eca.org.uk”
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1.2 (information specificity)

(information specificity)

[ 3] MIT Organization Network

tumingfions an K31
v Corporate Keality

Lol Annweal M g Photos

Spotlight

Research Proposal:
Sustaining Change |

i

- s

Project 20003 , The MIT Organizational Learning Network 4 , The Center for
Coordination Science®, ECA . AMA

3) Project 2000 URL “http://www2000.0gsm.vanderbilt.edu"
4) The MIT Organizational Learning Network URL  “http://learning.mit.edu”
5) MIT Center for Coordination Science URL  “http://ccs.mit.edu”
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ACA(American Communication Association) 6
. Project 2000

AMA
1.3 (interactivity)
Hoffman  Novak(1996)
Hoffman  Novak
The MIT Organizational Learning Network “ldea Exchange*®

0 10

6) ACA URL  “http://www.americancomm.org”
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Taylorism for the '90s (2)

Author: Stephan &, Borad [ sboraud@olze. ularomto, og)
Date: 26 May 1968 145640 0000

Az we move mare and maore inta an information- o knoweadge-bazad aconomy. the value of knowkedae
continues to increase. Value and production are more strongly connected to individuals--their minds,
creativity. imagination, adaptability become more and more intearal to buzsiresz

Perhapz ki iz motivated at least in part by the fact that indisvidualzs are gaining maore power in
organizations, 20 new swetame are beought in to moderate that poawer. Tavlor, with bis prnciples of
scienific momt. sought to condrol a5 many vanables in the workplace as possible inorder to maximize
production. KM cominues that covert fradition of zcientfic momt by tndng to capture. systematize,
collzct, direct, own the knowledge that ndivduals nave gained. The re=dlt intended i= to strengthen the
organization by subordinating individuzlz o e wil of the orosnization (ehich iz slioned witn the will of the
owners and senior mamt, who have the most to gain from KM,

Steehan &, Borau
sboraulaise. utoronto .ca

You can rate how well wou like this idea, Click 0-10 below and press the Submit bution,
Badldea <- 00 01 OF 03 04 O5 O6 CT OF 00 C10-> Great ldea

Az of 1102756, this page has receied 28 votes with the overall rating (0-100 of:
5. 7000000000000001 T76

1.4 (convenience)

The Center for Coordination Science
HTML

pdf
Newsgroup, Gopher Www
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M ASSACHIZETTS

|I'-ET MUTE OF

TEWFDLDEY
Last Upduind; Gataner 29, Taua
The Center for Coondination Science (CCS)
Inventing the Organizations of the 21st Century

The Process Handbook Project

Search | |
# words describing a concept or & keywords vou wish to find infomation about

u Private Sites

QuasatEing and commanta?

_Enn_yrl?h'r _l\hs_sncl'l_l_m:!'!ln h_'m?‘h.rrﬂ n'f_'l_'_nr_:h!i!:-lngu mnd : .I
2.
2.1 (Critical Mass)
(core participant)
(AMA) AMA , AMA
AVA
AMA
Project 2000 s ’
1995 5 25 1997 2
9 20
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Hoffman

Novak
2.2 Site
ECA , Project
2000

MIT

The MIT Organizational Learning Network
2.3 (commitment)
HBR(Harvard Business Review) LISTSERVE
HBR

Harvard Business Press
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Project 2000

The MIT
Organizational

The Center for
Coordination Science

Electronic Commerce
Association

American Marketing
Association

American
Communication

< 5>

. Virtual Marketing

Project 2000, AMA, ECA, CCS

Site

Virtual Marketing

Site

. Site
Academic Site

Site
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Virtual Marketing

[ 6]

. >
=

2. Virtual Marketing

2.1
Virtual Marketing

Virtual Marketing
Virtual Marketing (vendor marketing),

(customer convenience) ,
(information-rich

marketplace) ( , 1996).
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earch

Non-Community
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(Armstrong and Hagel
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Architecture

Other
Community
Organizer

Community
Organizer

Gompetition apnd Cooperation,

Non-Community
Buyer

(Spar and Bussgang, 1996).

Virtual Marketing ,

, 1996).
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2.2.1 Community Organizer

(critical mass) , ,

Content Provider, Seller ,

Buyer Buyer

(executive moderator), merchandiser,

(executive editor)

2.2.2
Content Provider, Seller
Community merchandiser ,
Content Provider (copyright)
, 1
Site
AVA Discussion
Group

working paper

Community Buyer

Directory service Session
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Community Organizer

Content Provider
(Seller)

Community Buyer

Community Supporter

< 6 >

2.3

2.3.1

2.3.2

, (ubiquity)

and Wigand, 1995),

Virtual Marketing

(Relationship Merit)

24
(Schmid, 1995).

(Benjamin
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Session
(Benjamin and Wigand, 1995).

(Benjamin and Wigand, 1995; Schmid, 1995).

(participants)
, , ; output
, , input ,

Virtual

Marketing ,
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