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1.
(buying center)
. A
(unix) ,
(intraorganizational diffusion) L(business to
business marketing; , 1997) ,

(Bass, 1980; Mahajan and Muller, 1979)

2B

(innovativeness)

(Rogers, 1983; Zaltman, Duncan and Holbek, 1973; Damanpour, 1991).

(Gatignon and Robertson, 1989; Robertson and
Gatignon, 1986).

ZB 9’

(innovation resistance)

(Sheth, 1981; Ram, 1987).
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1 2

(Kim and
Srivastava, 1998).
(Ram, 1989).
2
(Kim and Srivastava, 1998).
, , (ambidextrous
model) ,
(Duncan, 1976: 1979; Damanpour, 1991). ,

(Gatignon and Robertson,
1989; Damanpour, 1991).
2B

2-1. ,

(Sheth, 1981) ,
(innovation resistance) ; (Ram,
1987) ( D

(Ram, 1987). (Zaltman and Wallendorf, 1983)

(self-efficacy), ,
(Ellen, Bearden and Sharma, 1991; Ram, 1987: 1989).

2) (Rogers, 1983) (implementation)
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( D (Ram)

: Ram, S. (1987), "A Model of Innovation Resistance," Advances in Consumer

Research, p.209.

(Gatignon and Robertson, 1989).

) (Ram,
1989).

(Woodside, 1996).

2-2.

(interdisciplinary nature)

(Rogers, 1983)
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(relative advantage), (compatibility),
(perceived risk), (complexity), (observability)
(Rogers, 1983).
(cognitive style), (cognitive learning), (self-efficacy)

(spreadsheet)

(Brancheau and Wetherbe,

1990).
(Brancheau
and Wetherbe, 1990).
2-3. ,
.(Damanpour, 1991; Kim and Srivastava, 1998)
- (administrative innovation), - , -
, (moderating

effect)

(Damanpour, 1991).
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, (G « b
« D
- VS
- Vs
- VS
(Rogers, 1983), (Gatignon and Robertson, 1989)
(Damanpour, 1991)

(initiation) ( 2)

(Gatignon and Robertson, 1989; Damanpour, 1991). 2B

( 2)

— gp q
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2-4. 2B
2B
( , 1997).
(Kim and Srivastava, 1998).
3.
(Kim and Srivastava, 1998)
(Kim and Srivastava, 1998) ( 3)
7 - 7 ZB b
( 4) -
, 2B
3-1.
(Ram, 1987: 1989; Ellen,
Bearden and Sharma, 1991). 2B
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2B

(Ram, 1989).
(Gatignon and Robertson, 1989)

(intraorganizational

diffusion)

: Kim Nam Woon and Rajendra K. Srivastava (1998), "Managing | ntraorganizational
Diffusion of Technological Innovations,”" Industrial Marketing Management, 27, p.233.
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(Zaltman and Wallendorf, 1983).
(Ram, 1987)

(Ram, 1987). 2B

(Kim and Srivatava, 1998; Woodside, 1996).

(Jarvis and Wilcox, 1977; Turnbull and Wilson, 1989).

3-2.

(Damanpuour, 1991; Kim and Srivastava, 1998).
(Damanpour, 1991).

(Kimand Srivastava, 1998).

(Kim and Srivastava, 1998).
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3-3.

28 - ’
) (Spekman and Stern, 1979;
Spekman and Gronhaug, 1986).

3-4.

(Rogers, 1983) (Ram, 1987)
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(Kim and Srivastava, 1998).

(perceived risk) , (

), .

(needs), ;

10

11

12

13

3-5.

(self-efficacy) , , (Ellen, Bearden and
Sharma, 1991).

KAl (Kirton Adoption Index) (cognitive style)
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15

3-6.

2B

(Ram, 1989).

Srivastava, 1998).

16

17

1999. 3

(Ellen, Bearden and Sharma, 1991).

(Herminia, 1993).

(Kim and

112



18

19

2B

(1997), 2B Marketing; ,

Bass, Frank M. (1980), "The Relationship between diffusion Curves, Experience Curves,
and Demand Elasticities for Consumer Durable Technological Innovations,” Journal
of Business, 53(July), 551-557.

Brancheau, James C. and James C. Wetherbe(1990), "The Adoption of Spreadshest Software:
Testing Innovation Diffusion Theory in the Context of End-User Computing,"
Information System Research, 1(2), 115-143.

Damanpour, Fariborz (1991), "Organizational Innovation: A Meta Analysis of Effects of

1999. 3 113



1 2
Determinants and Moderators," Academy of Management Journal 34(September), 555
590.

Ellen, Pam Scholder, William O. Bearden and Subhash Sharma  (1991), "Resistance to
Technological Innovations : An Examination of the Role of Self-Efficacy and
Performance  Satisfaction,” Journal of the Academy of Marketing Science,
Vol. 19, No. 4, 297-307.

Gatignon, Hubert and Thomas Robertson (1989)," Technology Diffusion: An Empirical Test

of Competitive Effects,” Journal of Marketing, 53(1), 35-49.

Herminia Ibarra (1993), “ Network Centrality, Power and Innovation Involvement: Determinants of
Technical and Administrative Roles’, Academy of Management Journal, Vol. 36, No. 3,
471-501.

Jarvis, L. P, and J B. Wilcox (1977), “True Vendor Loyalty or Simply Repeat Purchase
Behvior?' " Industrial Marketing Management 6, 9-16.

Kim, Nam Woon and Rgjendra K. Srivatava (1998), "Managing I ntraorganizational Diffusion

of Technological Innovations," Industrial Marketing Management, 27, 229-246.

Mahajan, Vijay and Eitan Muller (1979), "Innovation Diffusion and New Product Growth

Modelsin Marketing," Journal of Marketing, 43 (Fall), 55-68.

Ram, S. (1987), "A Model of Innovation Resistance," Advances in Consumer Research
14:208-212. Eds. Melanie Wallendorf and Paul Anderson, Provo. UT: Association for Consumer
Research.

(1989), " Successful Innovation Using Strategies to Reduce Consumer Resistance:
An Empirical Test," Journal of Product Innovation Management 6:20-34.

Robertson, Thomas S. and  Hubert Gatignon (1986),"Competitive Effects on Technology
Diffusion,” Journal of Marketing 50(3), 1-12.

Rogers, Everett M (1983), "Diffusion of Innovation," 3rd ed. The Free Press, New Y ork.

Ruekert, Robert W. and Orville C. Walker, J. (1987), "Marketing's Interaction with  Other
Functional Units," Journal of Marketing, January, 1-9.

Sheth, Jagdish N. (1981), "Psychology of Innovation Resistance: The Less Developed Concept (LDC)
in Diffusion research,"in Research in Marketing ed. N. Sheth, 4, Jai Pressinc., 273-282.
Spekman, Robert E. and Kjell Gronhaug (1986), "Conceptua and Methodological Issuesin Buying

center Research," European Journal of Marketing, 20(7), 50-63.
and Louis W. Stern (1979), "Environmental Uncertainty and Buying Group Structure: An
Empirical Investigation," Journal of Marketing, 43(spring), 54-64.
Turbull, Peter W. and David T. Wilson (1989), “ Developing and Protecting Profitable Customer

1999. 3 114



Relationships,” Industrial Marketing Management 18, 233-238.

Woodside Arch G. (1996), “ Theory of Rejecting superior, new technologies,” Journal of Business and
Industrial Marketing, Vol. 11 NO. 3/4, 25-43.

Zatman, G. and M. Wallendorf(1983), Consumer Behavior: Basic findings and Management
Implications, New Y ork: John wiley & Son.

Zdtman, Gerald, Robert Duncan, and Jonny Holbek (1973), Innovations and Organizations,
New York: Wiley.

1999. 3 115



	기술 제품의 조직내 확산과 혁신저항
	Recommended Citation

	0h500241.pdf

