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NZAR N A dHASG FAUL, TATEE AF
o] R ARRIATHS] #A £4
The Analysis of Perceived Difference of Market Orientation

between Managers and Employees, and Relationship between

Market Orientation and Business Performance in Hotel Firms

o] &7 (FFUET HAgy xaF)
yklee@gukwon.chungju.ac.kr,
7% (Rotexhotel, President, L.A., USA)

YFE AMFtn FGaah

B A7E M2 397108 ddes 1 d, 528, 18 599 AFXNGEE @
A FAYE A9A NAHL, SYEFTER AFALEYL Ao|7t e, 45 +H
H2 ANAAZAge] AdAd e vxle dFHE zelrt AertE FotrnA od #Yd
ATHAE AT AFEAN A

B 479 AFEY e 9 o

A, 3d5EHEE B FYYES 517 2499 A% FAAY P72 o
BE(Moid)(p<. o)} AFME}E ZARZ F MAF/Au2 AL Morl)(p<.05), 27 59
9 A nAAGE ZA FEMog2) (p<.05), AFAENE TAZ F AAF/AMu2 N
(Mor1)(p<.05), AFE/Mulx AL xFHo] nALTFe AXEE 7H A71H FAMor2)
(<05)., 1 § Ed9 7% uFTHH Foo o 344 AR +3 A EMogl3)p<05), At
dAZo] AFzARDE Zgddd ek o] FofAE HEMor3)(p<.05) T AFAFY
BEo s F4HQ Nz AolE Rele ez vkt EA, 513 3499 AFA
F4ol B2 F, 1 §F T AFAFHRTY & Ao YEY 527, 17 342 51§
39e Ay Wxvle] oz MAY Yool de oz Ygwrh AH, sdFF
W2 AFAgAel At mxe JHHRH)E 24T 2H, H1 5% 528 £de] 1 ¥
sdo] Wste] felH¥oz & Ao UgYd ¥W 5137 B28 54 BAHe=
FoH Aol goy E1 7 349 AAAYAHe o ¥ Aoz YEKH

FINE: NFAYE, A

=2 002 HHEH 003

AZR| A0 i3t T2iRte BN, SUSRW XIZXi0] R AlRiYe B BY 27




1. A &

1950 Al o} F v}Al® A (marketing concept)®] AHYF o2 HFE A FA) &/ (market
orientation)} HT B& 7|d3 AFAEA M FAFHAY Y 8Ao2A AYHI
glt}, oj8dt o] AR BAo] rIYder st nAY BEE ol 1 &Fd B
&3 AZ3 Mul28 A A FEA 87] o] thJaworski and Kohli, 1993). & 71¢
€ vhAlg A HHA AFAYALAE B3l A& REAF L AIRIALAHRE AN F
Acke A ACA € Hol

T8 32 AT EC] AFAFHE FTUALLFE £Y 5 den, 2 A Hu2FRE
A A7I7| @ohe F3I dTE LRIHY, 2AVEFE A A7InA e IGENA
ARHA NAEE AT ekel; olghd, AR, 0187, 1999). I1u IAVFL
71de EFE Mu2Zd2REHE g€ & QUvtn F3A4E A4 E(e.g, Spreng and Mackoy,
1996; fr5, ZA€, o187], 1998)% 7|de] oW @ AFAFAHA =¥E soo} e 7t
g AN#HFT QU

ety Fu 29 B ATFREL 7)Y ARG H e #BA UM AW
o ZESA, NG, AR, AR BA, NG AP A P23
#7Al(e.g, Jaworski and Kohli, 1993; ©]&7], #52, o34, 1996), 18l1 A FL& A|FR A,
FHYVF, Nu2FA, 2A4LEF, aAGIE F9 T2 FAAAE dF&n Uck @9
U ZdRollME ARG g A7t ol &7, FFZ, olEA(1996)0] AFAM A
oz UEHALH, o|F ANFAYA, ARUEF, 2AEY, AH] F2F BACIE, &
T, olHE, 1997), AFANEAH J3te] @A loiH WXvA, HuA2FY, nARFHe
F23 BAGES, 24D, o187, 1998), ANFA YT ARG e BA AAM A
2§, 2ANF, nAdfIE wiAH ] A ATF(CIHA, B3, o] 87], 1999)7F LH
HAc}.

a2y AR YA ¥ AFHX 9 ATEL AFNGAE A& ol AHHE B
2ztet 2 Qe o8 ARA AGHT Aertel dHAME ATEA Futh 53] 39
& LR # o) &7], S, oldiE1997), o184, A, o|871(1999)% AFAFA ]
#HYAETH FALES A %A AAHn glen, TAFFEE AFAGH Ao)7}
Aerte dsA d7aA Fsirh Ae@ vl Zo] AFAFHL A AA+HAE €4
HEE HEGE FlM 2FATHYEY AF4F Q- AN ezt glojor ¥ Aotk
et 71gdel AFAEH =] Ui AUE FHHE B ol dHe 9N Fd
AE 9 AFAFAH Ok AG Aol7t UYE/HE ATIE AL g7t A& Held.
3 ol AFANYA ko] F1F, E27, 17 ZLEE A Ho|7t YEVHE AT

28 UA0IAPAYE M2 13



e Re HZ 517 29 THLE o)F AAANYH, aA4APH xgo] 523, |
T E9F vado oW JE ¢ £ den, 1l 513 3489 ARAGH =89 A}
A2 BAZ Fod B2, 1§ 299 Wy dAnY S Ae AAEE A G
Helld 2 997 A& Al

a3z & d79dME T £9E A2 AFAEH ol B FHAUA 9
sjM ojgA AAsm oy, YFTFER AHY xo|r} YestE BAHLA @t = H
A A Aol At el mlAlE dEHe) ZLUFFEE o7t Ae 7HE BB

o]&% w733 AT A
2-1. AlZX g 2| Tid

A g #EE A7 &Y 71 AFAFHQY B3E nAe U stxe}

AARE FEe] Ao FALAE 5T & Y& B¢ oy ARIAHEE 59
Ae Aoz veva Ut wakd 7igde] NBAFEE ojgA XY AA A dg Q

TEo] o]FR 1 glow, I FAAHQ WetEo] B &AE(eg., Kohli and Jaworski, 1990;
Narver and Slater, 1990)¢]] 2] 34 A A] 5] i},

o2 e AFA G i Ao VA AR ot AAH A ArAn
A% & A& AT dEEy]l HE § 7ide nAs FYPAR, 28 59
Fgste REE old] ¥ £ UE THoE BRI YrielA, ARG, o]47], 1999). o 7|A
AR g Faod 23 nAY AYAERE oA XY ZAsY $$E 1A
7t € Azge d dde A& ¢ F ded, FAES AFAFAH L AP A4 A
HQ g v Fo] AMAsn i

HA, Narver and Slater(1990) ZAXNFA, ZAYARAFA, 45755 =4, Kohli and
Jaworski(1990) AR A%, ARAT, A, B8) 59 AZA 242 Arstn Yo
o, olgid RAES AMFoEZAN AFdM F7H ARE Y F At A

a2y o] BAE F Kohli and Jaworski(1993)2] A7} Bk o ¥e oujE ¥§g
g F o, 7ol ARALAEE A7) A% FAH PF 2HE F RO AR
Fgde T dg 22 Ho g LoldtA HED() L], B, o134, 1996). we}
A& dFdAe ARG AP AdH MAE Kohli and Jaworski & A| A AJ o] F
HARAGRRAE, AT, 18 WEA)E AHEslanal o

dH FHY B, T5E1995)S AFAFHEFE Narver and Slater(1990)2 S-AF8HA (1)

AR ol ChEt Ha(Xiot UL, SUSEE XZAX0| ¥ AlRiATel 2 24 29



DA QFAMGe] N B o3, (2) ALY WF] R A&KE W, (3) FaARY
RA 2@ A 7HR @2 3G dFA, #8196 AFAFEE A
879 o]g7]8E HUsm, A R AYA] BAEY PRE AFHoz Y53, RE
Ay 71gde A FALEC) 44 AL 7MEsA 4, ARG DAAA o E 7R E
AZE7] 98 7149 A BA7 P& BoE Roda FYact. = AGH1996)
Kohli and Jaworski 9 Narver and Slater 2] 2|8 ZAH3t, (1) £91A4 R FAA 7129 F
BAAY, 2) ARRFI 2L HY, (3) AR AP wg9 A X2 AFAYYE FH%
ek

2-2. AIEX S0 e 2208 Zhe| A

NG A ATES F2 AFANYAH ¥ Fe HPa, uALsd, 2ER
#, 283 AFEFE B BAC sty oFEUT. WA, 4¥8 YL Kohli and
Joworski(1990)$} Jaworski and Kohli(1993)e] <18iA AAlE HAnAFF 2AJAARNEE 2=
o AT AE), BTG A4 AAFEAL B53 dAKN), 2AN2E 8AFHE, &
A, BEY, RAN2E E 5 dod, FUdAE o 87], F52, 1419967 )&
71(1998)7t A+E& # At

AL o]&7]), RES, 181996 A#A FALTNFH AP, o|Hy, 3
A, o] 871(1998)o oM AlfutE, nARF, s1geln|A], o|&H, FA G, o]&71(1999)°
AN FALYTE, MujAER, nAUF Fo] F4 0oz ANHI U} 23 o] &
7, #52, JHE19NE TS LR F AFNAN ARUNEF, 2HES], ©]871(1998)
B ARYEE ez § d7odA ARUE, 2HEQY, Auj2elvA], 52, FA4G, o
£71(1998) WAvtA, 2§, DAVE Fo] AAXNGYH Az #AA A
A RS d¥E @on a olg WFEULY F=AH #AE A7 E£¥ Han,
Kim, and Srivastava(1998) 239 7] 3, #E3 AL wAdsF2Z AN

ZAWFE Narver and Slater(1994)%] 98X A1%42 54 (market turbulence), ZYFE
(competitive intensity), 71 %% 2§/ (technological turbulence) 59 #ZW+7F AAHAL.

NRAANGYY AREFRE AR AR B FTEANM ANHUALY(eg,
Jaworski and Kohli, 1993), ©]3}4], A7 &, o] 87](1999)c LA E =& ZAAUSFEA A3t
@t 12]3 Jaworski and Kohli(1993)E 4 €S ZHEY, A7€ 2HETEAM AN 5L
U o] 87], RE2, ol&(1996)F o1&, FA, ol &71(1999)E AFAFEH AR
zre) gAC oA wiAEFE A AlEAc

22)3 Harris and Piercy(1999) A%ol& #HANA ARG 237z, 2AIH, £
A2, 2349, 43 T 2ol& 48U

30 Y=RUAYNY M2H 18



2-3. AL I}H|

E AFdME A& v 2o 2dvIde] NANEAE Adsa dHded UM
BAET FYY, 222 TASIEE WG o7t YEVHE dotrny] A d&HR
2 AFAAE dA U

WA, AGAGGE A HolH ZA71He 7de AP HE 28T ol§ ¥ A
AAE Fol7] 98 719 uiAYAALE M HolBE olg AYIR dW¥se e
AET} FALEDA 3o A F ol YAM ez Add 7Id AFAEH =¥
€ 2 537 JeidA €& RAojw, a3 Aze A oM wnAXFH 74
o2 AZY Aotk o]RL HnAYFo| srABAAEAA AR GHegT B A
AAZ YFaE AHRY o7l F4F ANFANFHL FAtE AL ul@rh. Kohli and
Jaworski(1990)= Argyris(1966)8] QT AR E AR 3o AFNGA FEGF HnH A=A}
AFUA A Ao thi zol7t S5, AFAFHolnA s 239 sy disf 3§t
@] RaAe ANt At oo tid) Siguaw, Brown, and Widing(1994)< 7199
NAAGAN L 299 nAAFAY o Fd%E Fo, O A7t EFF JLTF, 4ERIA
o] FolA Y, ARVF, =B e] AT s

a3 o] 47, FES, ©182)(1996), °1 &7, FEZ, ol HE(1997), °1871(1998), °1%}H4,
B7AD, o] 871(1999)E FHLTF] Mu2FER AT d¥e T o dA A
Ak o] &3 gl TAVIAA BEAS} FALEDA AZAREAN AE A2 Ao)7t
EATGE 7L QA Hdd Mu2g AL F GE Aold. o FHAM =
9714 WolM AF gAY FARA] FE93EHT FHF T ol e FAELE
FA W AF FAZE A Fa9 wex R FAYDA AFAEEA W AL A
oj7} E2AgErtE YolrnEe R g FAY Relw, thgH o] A7FAA 1 & HAEL

A7 A 1 3A7Ide] ARG AL B FAAL Aolr} AP

A Ag, FMd, dEE 949, JdEPEGE, 24, £, 2232 39 59 §F%
dES FHoE DAVESFTE AAFL Akl &V, &5, oldF, 1997). ol ¥ 51
F Z9EY AFAFY =¥ nhe &7 AFHoz uhgdtn, TLAF WA FA
SE B4E] 9 Aolgtn & 5 vk 517 24 527,18 544 vdtd= #
2, A2, A, AHAY 59 FdoA A8 Han ded, 9d 518 5489 A
FAHH o] JFHo|AdW E2F, 17 TLVIAAA AFH Ao & F=E HET

MZR| g0l Chet Z2|Kiet ZYHZL SUEFW X2UKi0] W Alpldnel BA BY 31



€ Aol 2 9ort glg Fejth H13 Ed F AHIEL oln] B& 3dE 9N
Aebd Aot o] o] Hu ke AL o] @ AHdE YFAFE Aol |

old BHAAM 287199 NAANGAY xHo) IWFHFEE oy, ol AFAF
A3 AT BAZ ZIUTFEE MY Ao]E Hole JHE dotRe e AFH A
AHEE AAHETE HolAM 97t A& Aotk B8 Aed wish o] AP A}
d4d3e] BAC AAM FFE viAE Y, WAL, 2ELAQL Bo} B dFoA
T A7 HA A ZEAA @kt WA B1F EDECl 5237 1§ 590 v)3o A
FAYH =¥& o Bol At AFANYEL F130] 5233 13 590 vzl o
EE Aoy, NAAGAIH A FAE o g Aolztn wudd. wEAM d&3
e A7AAE 4R e

A7 HA 2: LYY ARFAREL FEFEE Ao)vt deh
ATHA 3 TAFFEE ANFAFAAF ARLGFH] BAe A7t Aesh

3. ZAHEA

3-1. EEH4A

2 a7 E felA 43¢ AFAAE B4 A8t 243 g9 AINEY A&
o] HlH H FEVIUE ATFUdeE HAHH

£ dA7dde sde @83yl 2y BFAG A HF(Korea Tourist Business
Directory) ZolA A3 #F5ug] A81997. 3. 31y& AR 8t9 M-&, 24 oF, <1H,
F3, A, A 2AFE B1F, 523,13 34 F 13370 JAE Q7o HA
Atk HAHY ddle 1998 29 204K E 39 25 7R A A el AH BEEY
}F P R HuFGSEY THel o HEX 18, FFBYAY 903 AdE o
oz 3 AR 2572 7Y AE A7 E WESRLH, F 10359 HE HAE
33T °l§ BE3r] $3te] 2R 3059 HERINANE A AFAA 24 3
t 598 R, F 3059 A7AE HFAATh S F 13359 HF AR F
A BHAT FHLE A3 AAE 27589 HFNAE AAY F 106 59 HAE EA
gz o83t

32 UI0AYAE M2 13



3-2-1. A BA T

A A2 g3 & 2A317] Y84 Kohli, Jaworski, and Kumar (1993)%}  Jaworski and Kohli(1993)
7t NS, o] 87, FrEFD, ol¥Y (1996) Fol AHET EHE F W&ol RASAY AH]
23J(E L7 Bt G AeR AGHE YEE A 197 ¥EEE 23
o o] BHAHARLE: SN, ARATh 671, NEEA, 470, HEAN, 470 &5) & £
gA H3tFE FL oo MY - HIFE FL ol AR o] THIER F
Ao B, o8y, A, o] 871(1998)7F AHEE R Fol HAZAAL] BIHFTE 43
22 JHASER VIEHE ANSGUATR S F2> '

3-2-2. A A3}

Agdse 2dE d7dNeR & HI EHE(CIEV], RE2, olUE, 1997; Walker
and Ruekert, 1987; ©] &7}, 53, ol&4] 1996)& AE3 D AF=e APHYELE EW2 uf
29438, AAMFE, 2L wE, 28 HALERE vE 5 ned Ay A
JAHE HF RALZEAATL B gdddEoe A&} ol Jaworski and Kohli(1993)
7 AWM AGAETHE DL EA g5 Y AFA {AETh AEH AL A Has
& Z& o 7T HaFE & o9 Zhguk(7)e}t 2ol 73 JER HHIAY. =
g, A FEHSTE 4 8o VMAEAESR g

3-3. E&e| iy &Y

£ a7 8 $27Id R SRAEY dutd E4E O 2o UA, dEEA
ol$¥ 39 719 513 17/, B23 2671, 1 F 63702 F 10670 £¥E JEig &
d #A 2 AEELS F 3079019, olF T FAREY EHyeld B Aol
106 B, 3B 2 FAH (I8 FALolgt Yol 201 Fo2 YelRry

THAES] BF SFHYL B1F 549 @7 2029, FHYe] 1199, 527 &
o] @At 1889, FHYel 1149, 18 299 BAr 1799, P Uo] 8.792=
£ AT ¢Hd 29 @A € AUEL AUEC] 2F3E 99 S F Hosan

= Aoz gagd

E 479 Aol @ AFIHNEL Q7 EH) &A AW YEF U $HE F &
282 BEse 7 S i ¥F BEER AU AA 1064 EdE e
gomg F49o o] & B4 s 4+ 106 7ot

AZX gl CHEt B2|Rtet BN, SUERY X120 ¥ AT BH B4 33



4. M3 A3
4-1. AFH 12 B4

ANBA Gl G FEjAs} FHEX A Aolg BN At WA, TAFF
2 ANZAREe 4 MEYE diste dUBAEAHE o83y Fa 2 o) By
=3

¥4 23, <8 oA BE uie) 2o] 513 ZddME AR ATz @ 9
T Moi3)p<o)F A|FAESE AR F VAZ/A 8 A AL Morl)(p<.05)o A Helxte} E
FURY AZzol7t Y& Aeg vegth 12 27 IddMEe IAGE 2A AR
(Mog2) (p<.05), AN E2E SAZ & AAF/AMH 2 ALY Morl)(p<.05), AF/AMu& g
o] LT} AXdtE 7Y A7H FAMor2)p<.05). EF 1 F TN E uF4H
Tl A8 IR R £ AEMogd)(p<05), AHGA "] AFEAIRTE FlEEA
T2t o] FAAE FEMor3)(p<.05) FEo| thal B}t FHUL Ao gloiH F9H
A Aozt e Reg JERT

<E 1> @A} FYAINY AFAFY Fo) g Az xfo] Aups

58 3B E'AHE) B EFRUA F-8] & p-&
#2217 5.12 1.05
E1F Moi3** 9.701 .003
Z4949034) 429 80
#2117 347 1.12
Morl 5.951 018
FAY(34) 426 1.08
2] 2(26) 2.88 ki
B23 Mog2 6.070 016
ZJ446D 3.39 90
#eI A} (26) 3.58 1.03
Morl 4.782 032
496D 4.00 66
#2 2H26) 3.23 1.37
Mor2 5.671 020
FAHEGH 3.82 82
#22H(63) 3.81 1.19
13 Mog3 4.177 042
Z4d4(16) 3.45 1.09
#e] AH(63) 3.61 95
Mor2 5.568 019
24 4(116) 3.92 79

“HAHD AT AT TET ANTAE.
w AP WEE ] A=

34 QURAOIAYAY H2H 12



42. AP 29 B4

ZRFFEE AFAGA A& zel7t AestE dotr?] At AFTHAA 194 e
o oupel go] #EAY FAUT AZe UAM F4HQ zojvt v VEE AL Al
FAFAYe 7 SAALER AFEENE AAET, VHEENAM WHdEgol HFE
HEES 4 SAYEE BelT 89 SdFFEE dYBAEH S A

HA, AT BN A AZAFEY 94D F HRAEL Mogl, 4,59 A 7l ¥E
et 7722, AR AL 670 FEHo] Wiste] 8688, WL HAET Moil, 2, 48 A JREE]
thale] 8755, A3 AL Mor3, 49 5 7 FFel et 74659 A= e B I
vtAR R AT oA HFEAY 76850 Bl EAAT Asn L Aoz ye
kel &4, %P, 1997).

aa AHE BY 23 Uy duAel AFE AR T4 fxde dedd §
o THSFTEE YYEARALE AANG A, <¥E 2>0lAM9) o] HAEAS, AuAG, dE
AA, deAY 59 AFANFH Aol UolA F15F T HAgo]l FAHE ¥
AE & F Yok

gy TS FEE AFANGY 74 steardel digtd JG ¢ ze)rt JEHE dotry)
H5te] Sheffe o] AHFHFTE AN A, FrAE, RS, dSHA, A3LP T 3
oM 513, 523,18 L BF {FHQA zel7t de Ao g YEwrh

<# 2> 3YFFE ANEAEA o] AF

E1g(D) ] E25() | 1=
e SO S28 ) TE@ | pye | e | aeaz
(0=17) (n=26) (n=63)
401 3.90 3.43 1-0,II
AERE 7.249 .001
(.90) (.50 (.67 o-I
431 4.02 3.54 I-1I,I0
AR A 5 15.695 .000
(.70) (43) (.56) -0
441 422 3.85 I-II,II
o8- A 7.704 .001
(71 (.54) (.57 Oo-II
420 4.08 3.60 I-0,I
o) -84 3 10.926 .000
(.88) (.50) (48) O-m

43, AP 39| B4

NERIGAO) et HeIXiet SUHZ, SUSTW K20l X AlImel BH B 35



ARG H A Te BAVE TEEFEE oHE ol UEIME Yolur] sy '
AAEHE o83t 3UFFEE AFAYAY) AT vixEe YA IFYRHS
e At

F A< A4S Y E u@dl7] Y5t Fishers 2 APL ¢ EYH F 3AYY
ABAF F(r)E vl $PE ©] 889 H(Cohen and Cohen, 1983).’

<E 3> 3AFIEYE AFAGEel AdA Tl wXe ol Y AN P

T8 r R? beta F-H] & p-%t z
51 8@=17)| 851 724 6.269 39.296 .000 1.2597
52 8m=26)] .692 478 4.691 22.003 .000 8517
1 F(n=63) .005 .000 -.041 002 967 .0049

WAz HAN rROZNEH 2y, 5, 28,2 2,59 FAANE ANE AT <F 3> A)A
& ubo} Fol B F& 12597, E2F 8517, 1 & 0049 2 JEMGT o]& B3l 7 &
d3tol AN EFHo| Ao}t YE7HE EolRr] AF 23t ANY 2 5130 =
239 e 1.207(p>.05 @5AA), B1 37 139 A$E 14.259(p<.000, F&AA) 52
23 138 AT 3456(p<.00]1, B HACE YUY 133 E23 5de A4Es B
AMez FoHA o7} gloy B1F, B23% 173 599 A$E: EAYoE §o7
g zel7t e Roz el

5. 48

€ dFe MU0 3EUIdE dAeR B 17, B28, 18 599 ARG
B2zt FAYED o9 AAHn, ST FEE PG L 2tol7} Qlen, 39S
FEE NEARA Y0l AT v FEEL Ao|7t QEJHE Lolrua} oo BHEW
AT7HAE 4P AFEAY sk

2 A7 438N ZHs) ole] wE AAHE g g

A, ZEATHEE BYAe FHYED AFA G d@ N7 xol7} AestE ¢
ol da, B1d 3ddME Moi3, Morl, 523 E€AE Mog2, Morl, 1 5F9AE
Mog3, Mor3 Eol QoAX A Hoj7t e Reg Ueind med $979e A%

'"Fishersz AL 7] A BAANE 2= 1/2[In(1+n)-In(1-n]el ™, F Hd 9 ""{:}7‘“‘1‘ #r
& HDE7] AY z=(2’s, 32 828) ¥ (/0,5 -3)+(1/nx,z -3) OJT}

36 USAOAEAY H2H 18



g4 349 7149 xHol FAYELY AALHA xFo2 olod = YEF 37 Y59
T AolE Hole AFARA YKo e xo]& Fook & Zolth o8 A
39 Ve AFAHYEd didted 7YY BRE 2987 A NI EH By
ol ojuF Rojw, AFXNGAH ¥ FAe nARNEY ARIAHH] Anee P& AT
AEEdA F71Ho2 FANAL & Zelvh §3 HuAIAEL drudes A48 A%
AGH cHEH oy} R A Mu|2g e WRE AL FAEAo} Fy, o
€ fdide FYULEES B7159 A F JAE 220 Nl nANA e Myl
€ W3 FAUA A Mu|2 A Auja I8/F-, Aula Ao qug A 7
€ €5 7189 AT, AF MHl2 BE ARYUANA AA FF Fo Aulaxgy 2o
¥ 7Re)(Lee, Park, and Yoo, 1999)% flojoF & #olt}.

A, 513 399 ANAAHYe] 527, 13 399 AFAFAHARY & Aoz YE
Y 528, 18 39S 518 298 AT dAely e ddez H4AE gayol e
Ao g vetgrh ol Z& A HS 517 L3N AR Qe an8REeF
A3en & 5 gled, 528,18 39€ 513 3990A e AN 22 a0)
oW RAZHE AT NG Tde] Fe] A AZ2IYS & A Psis Aol We
g Aolnt. o] & AN E AFH AP & Y ol TFHE Ho] vFAY Aoy,

AA, 3EFFER AZAFEl 4o nAe dFHRYE 24T 23, 5138 82
#F &2de] 18 299 vidtd F9HoE & Heg vewth W H1399 5§23 &
de FAHLE R Aot fR2H B1F 299 Aol o g ez
Bttt Wb 3dEHE0l ¥€TF ARAFHo Fa, AdAAE ¥ AL ¢ F A
o o8 e FH{E EY ATFNM AFATAEL V1de BFHYE B Aoz Qe
2 39F £ FF A71AA GES A HEGE RE U F, Jde 948
AR 2] dajolzl 719 9 ﬂ%‘%&i)“i A2t A ol th(Narver and Slater, 1990). 2]
I AZAGE L 71gde] 2 e} 87§ olFstn 1 &Fo] ¥&3E AFY MulA2g nA
AA AEE & A A F7] AE BASH Ade] G5 Fdo] H F UoE HAAAM
22 997t A& Aol th(Jaworski and Kohli, 1993).

o] o] B d7e ANFAAY 2dE didoz ¢ ARXNYY d7de 2y 39
TEE, RS FHEB ALY AF Aol At BAE ATITGE H
A 2 287} .

a8y E A7 9EF 22 HoAM A7 dAHES AN vy A7 A
3l gt

A, A vig Zo) AFAYA T AT BA A dFE MAE MY,
248943 WiALAEY BAY g A7} ol RoixE Ho] uiFAF T o) A
ALY BERUE 1 BA i@ A7 3d FFEEE o)]Fojx & WFEDY A
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@A 22 2AASES K93 A7t e THE BASe AR HPAE Ao,

A, AZAGAHL 719N £ Ader AAHIT e, Slater and Narver(1995)7}
ANG ANY FHE F F UE 1YY, 2HEH7(climate)2 B F Ae 2HTFZF,
233 2ol 4(facilitative leadership), EASE HFAH 7 & (decentralized strategic planning) 3 2
& 8AEFHe AEFgo] oy nARFoY AR F B FFE "AE HE @
T AX uiEy ¥ Aejth

AR, NFAGYo] g AnF93T SR BE YHNFULE B ARAFAY)
@ R Zzpolrt AFHo| ol F xzAAte)zt wESF, AHAFRANEE, AYETH F)
o oy F¥E v 7HE BAstool & Aot

yx, 2 A7 39 71g9¢e dTUALE Sged, v dTdMe HEER, &
3, WY 53 FL Mul2Ade R A7Ee ol HEEN e A= uFIT A
ojc}.
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Mogl. -8 Zde] AMH LR A2 AKin-house market research)& A A3 Ry

Mog2. -8 Zde] AF/AuI2e AL Hriskr] A DAAGEZAIE HAEE AeE

Mog3. $-8] Zdo] HFAH Lo EAAUNY IAE de A FAYAL, Adge
vete oletr] F)ell o3 Tde] i AUAARE FHIHE ARE

Mogd. $-2] Edo] &AL, §FAL Fol i Az, B 2E3Y 3o 2YE A4
e AxE

Mogs. $-8] &do] A7iFeoz ZEARHRE W(d: FA)7t $8 T vXNEe 9FL
AESE Hxe

Modl. §-8 &do] B F4 EAESN UoiH ZFAEZdEY H&/dgd B &L F
#HoR e FRE

Mod2. 8] Zdo] AAFHE vetdtn ¢ EE A & AHse A=

Mod3. 8] &do] ntAY FFxt BHfA g@azte] nze vH&7e HMEd g &
g ANFE AxE

Mod4. §-2] 2do] RAYPRE AF3e A7AAEC: B1M, w2dH )& dyP3e
EE

Mods. 28 Edo| 8 R/ UM FAE Atde] TS o AXM @7
o JAA e FEE

Mod6. 8] Edo] Z} FAof A T FRo G JALEE e e

Morl. $-8] &do] AGAELRE AR gt WAF/AR2 MEE e A=E

Mor2. $-8 3do] AMF/AMEl2 Rdcdo] nALTed ARV AR E Ar|Heor §
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