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Mediating Roles of General-Satisfaction Trust and
Commitment on Word of Mouth and Repurchasing Intention
of Relationship-oriented Customers
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&S SARARY T Aol AAA EHA HEF ge 1A o ¢ 49 @
TEo] Wol AAH KAT Al U LB BAM Fhm % YL TR
X Retm, R AFE0] AUHoZ YHIAY @ BAC UG UFATY ARF
& AN A7) WE Ao BANGHe) ¥ nAe] Y ATV Basio,

gebd B d7E A LBBANATY BAAGH D@BAAAY 448 nBeAY
ol A Bl LE BANGH] ¥e nATRY BATEE FHAES AT JFE vl
= 2o BRA Asunzt sch,

A BANARAN WAH THRAQ 298 HEF VA VE n BYRH A
Mde AR, olg FALAENY BAE Hote ¥, ATvIEe] hE 2P Aze
a5E A

£ ATAE 7193 54 2714 BAE FAS%D YE AP use fgez o
o 4FATE ANHAEY, B4 A ANy 9Ee 2y BEFH FH R hAY Y
¢ de Rez ushten), BAH THBA AN 2 BEF AFUYEE sk B
A4zd) o3 ARE Aoz deigth. £ 29 wFo] Mg B HAE GY=
geA veted, AckaFAEs Aulade] dE BEo Ege dgE wAN, AFL
5 ol d 8ol tE wEo) N FY& RNE A2 vehwo,

* =244 01,01 AATA: 01.05

AR &R Dol PH ¢ KON T CHE MUk ohEat ARl 3 @il R Hfof Het 37 13



1. A&

714l g 29 JX e wETue g 1z o FHAAM e 5+ gt
BrEFujet FHE 7Y A4H ARE A3 WLo)7] W BAVAYE AFE
e g @},

A vA Y (relationship marketing)oll ™3k 7]& A7 YA AAH TP AA A RE
BAANYEH L@BAAY A& LARAE /ML AHFHFY, F=F, ATFA 2000;
LAz, drR 8 4 1998; Dwyer, Schurr, and Oh 1987; Jackson 1985). Jackson(1985)2 7] o]
a@gA AdH JdE HEE AAUE ohd #AH MAdeE HE8E AUAse
Nd&a22e A oo oA BHoie iAo @A digt nAe Ao uety
getHorg Hx2 FAIAY. ol @ Jackson(1985)9] ojoltio]E npgog 3y
Anderson®} Narus(1991)%= AAH E¥¥AM FAXH g olz& dAL4AdArel FHIA
IA4E 8 $#& FAHAUG. F, 7S BRE uo] EZe #AAE = Aol
olr] MEo A wiAE A B4 vABE FA F7E HaHdE 9Hsin o

AHH APL HA] AAH BAC AN EE 2AFe m@ge] i 3oy
o5zl glo] AFeolv A#E drtE ¢ Foixiet #dnjAs Ed4Hor m@sie
Aeoloh, #A WL FE5A BT, ALY 4% 24, 2gY o|YdFf, 283 vy
ool o AY Foz APdct 23d, Macneil(1980) €58 AHY ILFL FolH7)
Y3 od FHAXMER BAMNGe] Feiztet Bejte] UlfE Al FLsn Yo
3ok =, AdAH TRAdS B4F 2@ide] Bz es AgdvE Aol

Ad/aA AEAMNE S FEUY g $AdE FE3lE o|8olu AMAME Yehn
Ath. Dwyer, Schurr and Oh(1987)7} &<l #AZHE HE3lo AP@A Y LAL A9e
Aol A& M W vis 49Y de A7 €0

metA ZIgEHAA Aol gAY YAME, A AL JEATEL ZAZ W
nqge] @A QlojA BARAYEYL AHHFH BANMEEH FAANTEH BAAAY
AEHAGAA 2ABATL oA GEX wel d23d £ ddE A s B 4 gl
A7ujolest FHL &AM vy FAHARGA ] ZE FE AT 7] G
BAAGEH 1AE o2 478 9% ¥t U

azy 7|&d AR S OE B AT EBerry 1995; Crosby, Evans and Cowles 1990;
Morgan and Hunt 1999)°] 228§ A& nA@AE ndsix Ritn dr|HeAY £=
EAGANAAAY nATe] @AE FL n FHLE A HY F BAAGH] e
IAEA g A7 NGt ¥ 4 Aok 21¥d Garbarino and Johnson(1997)
BAANGY 2749 Aol APGH wFHo] EYH AN Aol ohztm FHn
ANAEH n24e] Aeet aEsA. wEy BARAGAH L A uue
BANAGEYL 7|&E2] RYAE FolAdE UEd £ Uk o8 A3 BAANGEH ¥
nA3e BAAREY TR HaF FAMNGEY d 72ATY nHF L 3 AR
g8} flo.

getd £ dFdME LBANAYE BAAGH A7 A4 nABAHNFNA
M FAR g §& nARY FATFHE FHAESY AFujYdxd JFL nNE
808 @AM A uz @ot. fustd AFolEe BAY dFaieln, THE ujfo)

14 UIOPNYNY H2H 4%



X ¥t nAAdel7] HEolth oj& st & AT AFEHE A¥ BEL 71YH
59 o3 37149 BAE FA%L e Hokrdgdude dAeR R

ol E BHAA & AT FXHE 2.9%k3d oFF g

AA, AN GAHA FAH_AQA 8E UFF Anky wF aglm 29U
VNG S AEIH. EA, ol THLLEDY BAE FESH AA, AFvxd g
U A9 adE HEYH

2. TAMNE A ol 17

712 @ACIAGA HE AT A AuA wEa g me] Yoo i AYH
AFE]l 3 T Bol AH it vIde] g AH|RES #BAXo] FEn 3
GIFHE TFEIA EIan gFEe dFEe] AuHoz @AY % A A
AFATY Z2FHEE AN A7) WEo FdFoR AL & 1A diF
dAT7F gasi.

olelgt FA4L 7ol i nAe FAAIFA wet A9 wFolu A TFrjexzo]
4FL X 82U 9dd & g AVY NEITFE uvgez u o A&
Eo], JEUHO|BEL 7 BA Ue 2UAEL B F£F9 NI BYL sAn
Ae B W oyt ol NI} EYL 2E HESY AY TR FAL oFtn
T8 AtH(Morgan and Hunt 1994). E¥ FHEU #AJENA FHHA olejfoix
AErustt E3Y(commitment)e] JHEUE ©r|H nAI wEAY ANGgH AL AdEs
NANE Z8% /Md9€ AFH3a UthBerry 1995; Webster 1992).

A 2 9] FAHA AHREY gAEARL uA 9F, NZ4E Mulx EF, AzE
74, A8, 283 EY4F 2 F o YA 8AQEd oHA dedE Bt 2o
ol 8UE T U= EF 7idel AT AuAe AYH AL FEEn =
A2uAe] PFE FLEALGL B ¢ Aok #A 4o d 5 26A PFE &8ty
o]8EE WF FoA HWEHQ 1A UF WL&E Fod WLz QA EH gk oAy
#ARAE Mdez Aol oFHBAM ANI(rus)®t B Y(commitment) TS MEE
Mdeg vde gxd2 8L RAHT FUYHIUD. ol AL hate Aujruz
Lid= 3

2.1. 291 BE3 Ay s

ZAREA ghE(overall satisfaction) £+ 733 9HZF(cumulative satisfaction) A Z} A v 2o
e 7ol R A ZA¥ 2AH® AU Frto)ch(Anderson, Fomell and Lehman 1994).
FAHEH O9FHe Aded Ie¢E 2 UF F M AT A FYPo oy Fuixg
FAH ®dolvt #AAY Wl nA wER FHEGOliver 1993). FHAH wEHe
YA H ol EAHAQ whge] T88 Frht FAAT FHE Aol oflm sG] iy 2
Yol A AMAHQ] VHFLEFoER FAY UFEL HYHY, F ANy 9Fe
FRAMNGLR B AFolt Mz oig wF, EF Huje 2L 7YY gId a9l

UAREN DMl FH 9 oS0 Tht Muts QLR Al2| 3 RS NN Hgol A AT 1S



oo dE nEHE EF XY ATh(Czepiel, Rosenberg and Akerele 1974).
2.2. A g

dutdoz A AFHA VA ¥ d5HUd FHLEE TFHEUBerry 1995;
Dwyer, Schurr and Oh 1987, Moorman, Deshpande and Zaitman 1993; Morgan and Hunt 1994).
Moorman, Deshpande and Zaltman(1993)& “Alg#E°] WE B HEU 7]Ao g&& +
Ae v ogtn AIE AYd. 1EL AIdE APRLHEFY A2), AIE,
oA uiE FgdA 7igd®cta oo, Morgan and Hunt(1994) “EF¥ HEL 9
AR AFEZANA ALe XzZrez AZE AFsd. o] F A P Fad
Atgte Algo MdE A8 AP e BltE Bl

B4 old7AR AF A AL AH B (Fox 1974; Scanzoni 1979) R 718} EofellA
ZyA dF=Ho Kk dE EW, 23 PFE FopollA “2F Y J|Ed B ATE 23
AR AP o]EL FRIE BAHLR UFHo Y} (Bamey 1990; Donaldson 1990)

ARUA]H EokolA #AHA 71d€ Hovland, Janis and Kelly(1953)0]l ]3] Heolg uls}
Zol, AR YA AAAHLZ, ol FAAd AT FAAY Ayetn FYHJUTY. AMul=
ulA® Fopol A Berry$t Parasuraman(1991) & LZA-7|43ke] #AA A9 FLAHE
#EEA, A2 A8 49 ggd €8 ddn 2R3 el ot AMAELS
gutx oz Mul2E AYEHy] Mo Fejstr] WEolets Aol

A Aol o] Sherman(1992)2 “A|F e AT F & Fele AFY
BZolrirgtn ABAUL, HvjEoldl A Bemry(1993)= “A¥e FEFAHEYY
7Z1Zelty g HE AEsHd.

Foj oAt GARANME, Schurrsd Ozanne(1985)F HFHY FA AL gAd:s
4 2 d4AHA digtd oA At FoEoe AL LAY GelA AFE ust
Zo] =HF FRIME, 28 G4 A7} A AR diF] 2 FEY FAEGE,
2998 FEddE AL AU v gez AZE A vAEH ol A o)
FYPE AFNANE 2% HAeF 2H55 Ak (Ford 1990; Hakansson 1982).

22 AT7A @ejzist Ze tE A 4AH AL AR FRI{}E Ao
21+t (Crosby, Evans and Cowles 1990), Gwinner, Gremler and Bitner(1998)% Av]x 7|3}
Z2u)A gAGA EEE s £ AINF oldxc A&3 MY MFHQ ol ¢&
F83tda A ok B dTAME A9 AZRue AFE AMulze A
FAAA AHAR AGoE FojR 71l tE Au|Re A E FHHLE AT

2.3. & ¢

Ao veIA Y4 AFAHY ¥ @A dF dLHY FAHLLE
A ZrE i (Dwyer, Schurr and Oh 1987; Morgan and Hunt 1994). €% “JIXUE BAE
A7) A8 A& &7 etn A Ari(Moorman, Zaltman and Deshpande 1992).
Gundlach, Achrol and Mentzer(1995)% EBY& FA¢ #Huz @ 93 ask 3HHU
EYolut AEAHQ jFoz FUE 4 Ue HEH 84, LHFQ EAs:= BAE
YehllE dAEA 2 F A R 848 FAHY gz #3389t Andersond

16 AIA0AYAE mH2AH 43



Weitz(1992)% “E<lol@d vl BAE AL {FAse e e, 13T TJAE
FA87] A8 @rie e Aesteis A ovrgtn AL

Z3 @ 48R BYY BAE AYsy) A @A A2 71 A 2849
E97 #¥g 23 o8& 988 Ro|tH(OReilly and Chatman 1986). HE ] 71l ¥
282 B9 d3E #2AFAY(Kelley and Davis 1994)0]1} 4] E H(Bettencourt 1997)0] gt
A2 BY 89¢ A48y Astd n83 YUY HEE FH AMEIUT

2.4. AT JES} THYE

el ATFuese HrE tFEn e JIEGTAME ATFUA=E Hrlded
AN MR dEHol $FF HriaLvF FAAE TepstunA e Aol FL
FAIAFt}. &3] Zeithaml, Berry and Parasuraman(1996)2 o] 9} @@t 7o mjzjo] @Az}
AHBAE 210 JE VYD N&Ho2 HYBAE FAste L st otUE AQuAE
Fostela X o fEE vHgFdze Fa4E FxEA

9, 37U S8E old tE ARYABY 2njA Mdd o & 4¥E v3 stsAel
TtHAssael 1984). FFU FEE 493 ARYED F o g F Jdn AHF 5 W7
2o ZEg JFee] dHok EEF 7Y HERFFANLEA FRAFEERE HEE
4ukslA] @E A Rolth. Hofsted(1980) $Euetg divl, &3, HAZ, d& 3% #ol
AgFod 23E 1 U2 EFSAY JdF93 JMAE MR yveke] AnAES
FujelAlA A Eldg mE AFFuiet Aue i ERJIES WIFES AFIA
neste BRIAZH AJPE sbviHawkins et al. 1998). @A Y FHAEE
gy solof & F4F 8ol

3. 7Hde AA

3.1, AEQ wEH3} ad B8l

Czepiel, Rosenberg and Akerele(1974) 12]31 Westbrook(1981)2 71l oig £
A NdeR "Ee FAMR FANEJG 28 FANEL 3 7199 Atdely
AE S & A8 g wFoez FAFHAYm FAFACY. A& EWY,
Westbrook(1981)2 vl iyt &2 @uig, 43 84, AF, 281 o9& 80 dg
2@ 0% Br19 FAE wdolgtn AAS T Crosbyd Stephens(1987)= A% H ¥l
dE AAHY 9Fe giEAula AFaheld F8 Mulxd fig UENY oA
tA e $2lE FAHLAE BH 2HEUR A EF H o= Oliver(1993), Rust, Zahorik
and Keiningham(1995), Spreng, MacKenzie and Olshavsky(1996) —L®]3L Mittal, Ross and
Baldasare(1998)= =4 A|Foly Aujx Fi Ze FAHRRIEN diF UFo] 7|49
At &S dusis FAdadolztn AAsta 1o,

olglg =9 we B dFAME gl o HEAHI wnHL FAHHY HEE
Z43te 28 FAH8UE o Bz FHHA gAz e VAT 9FE

BAXEH Mol TH Y HFOH =0l ChE HuN ohED M2 3 @S| NN SRlo] B A3 17



adgg g2z ok oy Zigel dE AwHd BEAEs v vy
ATl g dFsted oM #F8% I AAEYG ¥ NFE Mulzd UdME
ojul @ alEe]l AV wFH FAHLAAAY dE AFE adx dFE url g
E dFNME AFUde HordgaAlEer g AorAHREAA AN uEg
TAge UL AHoHYAaFAE ©wF, Nulaged dig wE, AolHYAE F,
el de] d wE 53 22 894 o AL v Ao diH7 wE A3
& FEgE AL 82FEE AHHAKIAE UF, HuzAEd g o=,
AMuj=de] ofg %%, aEn HFdYAY €83 A dE wFo) FEFAAG

Mul2 AFAe] Fa4de Mula EUEAA OUEA ATFHA foh oy
Z1EATFEAM Mulzo] g WHEHLE Mu|AAFARA MulAmo] g nEFd 2HL
5ol $k &= ll(Czepeil 1990; Price, Amould and Tiermey 1995), A®|Awe] di§ wEHL FAH
H7He g HENES Auj2d A Vg9 NFoeR FEn.

E Z]EATFAA Mul2AF Ao uig UEHE Hulsc iz A¥kHA HEL
23 F8% 80202 5o i (Crosby and Stephens 1987). Wekr E QAP X &=
Aoz g AR wFo] Muliue dig WHEY ol Mu|2AF 2 ZA
AHME JFE Yot g4

83 Bitmer(1990) AM|& ZA o] EE A Aol AMulA FHd i@ LA}
FTFHA UNHo| AFE VA £ Uz FAAUG. Mujze FIPY dFEo IR
28 AHE AAH] A4S PA4sE AL F 822 B §48 AT mEy
nAe] AAHQ] nEHL i Alde] AP HELFd v} YL WETgT G 5
At

mehA AopdgmAo]l  AokHHAEIIH e FAIE A wFe
Mo FAES} Aok A FA e wEHy Mulawo] gy wF azm Pl
i UEAEYd wE 9P W e dAHn g wgoez ug s 1e
RIS =)

7Hd1 : ACFRARANIATALR] AT AHAFRILIAE TF, Mujadd U@
UF, YFRYAF UF, dHAd o GHL AW JAeF] FAHA d¥&
"3 FHeln.

32. WAEFZA e Ao 8

Morgan¥ Hunt(1994)F @A B¢ FY& viAY FHIAL B3id, A5 29
4E3AQA A e Fo diAErEE AE clEH}UT. HEUGe] BAEH
g, ZT/HE 7HAH, 718594 53 AFUANAEY Fol A EYL uA=
AAYF d%E viAE HHt. B ATFAME olE o8 g 722 su Ao}
Y AFY T BEA o8 AA #AN ASH7 dgFe sl ug we
VAR YY ErE FWHA A YA (partmering orientation)S AW AU AES T BHQ Bt
UM AkHQl wZat g7 Ao}t EYE FL uASR AA S U}

7Hd 18 AN BEa AwEQ 9Ee Mozt #AE R d ol A
AH DEI ARHQ wFHe MYagizge FAE UF /EAdTE BL @ Xax

18 UAOAFYNY M2 4%



olgg AdPaREe] AnjAY A3t EYol oJHF FFE uAEAd A A7 A9
o] §oj x| 2] E3}3dr},

TE, A, BY & TAHA &40 oF Awt HrrE oujstm, FAAER] BA 9
A¢ FAsE deltt zExn EYe AYRg F oo @B ARE D =
TA A 8 Aol th(Dwyer, Schurr and Oh 1987). 3% Ayky W& Az Awy wEs
EUY FAY AT AT Fopry] offr

71&8 g ATdAM Zdel dig ArrEel wF, XzZE AMujxe £4 9 AZg¥
7HNet Ze& AN HES AFETY FFEI(Crosby and  Stephens 1987)L}
%8 4143 (Rust, Zahorik, and Keiningham 1995) 5& W31 M2 2% A4 #A4AE 22
A7l A& Tl e MNEER olsi=H YT

FHEAE AAAAR ZqAFAHY AEo|). AvHA Hrke gL FEH XG4
TS Aolghs AL H7t 71%(evaluative memory)oll A &A1& 4 ATt o) F AnkHQ
Hr7te v FELERE FAHE FE EE O ololtoj2HE PAHH olojr]ol A9
B9 B (high order syntheses of information)©] CH(Carlston 1980). AWl Frl= =U&
uj7} B} E(intermediate attitudes)ell 23 FFS Wr| WFo FFAHYS Yeld Row
e AW BEF EYL A EAFH BAE L viAEzd oM FA4G
FE U mebd, a4 wEe oA Auky uEa Qo] gL wiEuw oW
FYHEE votslE Hol F83A @

Ostrom®} lacobucci(1995)= ARAeol&8rHtIE= AAded ©f 7j¥keg FYHAW
ATE T ol FAIE AEE AASL Uk ANAHI HFEHste PP A,
283 FuizbeAdte] FFEHE AAS A8, e Rz @x shte] duwkEg
P7HE e AW A ¥ Al(between-subjects experimental design)E ©] &3tk 15&
MR 4, A%4, 282 2BAYA g $HYFEE 2Fsn, BE 40 AnkAHQ
H7b AR & vAAU, £ d¥He 2FE AWNHA HiRY o)
gt Agact &, Aty wE AZtE JHH, FoisteA 98 $4E59 4¥gye
g3t ol d BHANA My wF, AF EYd die 849 UEEQ JgHL HAEY
2art v adan FAAMNEETY WEEETAHE YEUA B4 Barl glon A6y
D& N, Aty &y B9 FAE &F 9 AT tFEnz ot

£ dFoA AEE 71ge] AFH Mulae Fdo A e 4nxY oz
Aoy, AMAEHR wEH {FASA B AdFAME 7Ide] AT Aul2e Ao uig
AHEE AulE 9] F2 8 U Bxe 93] 9L ¢ Aoz d4dr

EUES 2HA7E J19dd digte e AEA AR, FAE, v 2o o @4,
7193e]  AElAd A (identification), 7ol Wit ke AAFoz AR
Bhattacharya, Rao and Glynn(1995)& HERY dEE A FLHAEG g
eANFHrtel  ERE MUt 289 AT UdolA, MHLUsL AP
227 & (permanent collection), <=3} 7 A|(traveling exhibition), S #AL, MBI 5 ot}

meta Ay S fabEA 2o BYE AukHd Yol HREtr] wEe 8919
wHe] g g Ao Jadc) »

ol @ o83 WAL wBoE o B AFdME F& #AANENL 71 2u|R9
3o, Nt EYL Aokrganj2e AntE wEo] JFL v QAE F, LTFAE,
MUl AF 2 AP ot FHY NS5 9 T wE Aoz diEHY

AR EH Dol M G KFol=0 CEt MEHY DERDL M N @S OHY o) St AT 19



o]g ulgo® 3o o 7hd 29 3& HAFHAUG.

744 2 : AlopAgAulaTHajld Y BHAFAYABTAE UF, Mulado] UF,
AokAdAE 4%, dFd g DFH Jdd dE &Y IAHA 9%E "R
Aolnt.

714 3 : AopagMu AT el dE BHAGAHLIAE TF, Mujadld] TS,
AFREAE @F, e B dHL 7|Ad @ A FAAL FFE A
Aol

Morgan and Hunt(1994)9] At 9ol digd AFdMe B9l A dA=ZA AHE
nstn ik EF Spekman(1988)2 A #AH T Slol WF FLEHI BE,
A7 AgY BEV4 AFAHoge A& FISGAT. A &g dAlE de
A7 7] Rl FAREL 2F Aol ¥ @AY EYHZIE LI
7 o] thH(Hrebiniak 1974).

A BYel FHAHE Fbelr) wEd ZAAES L2F A4 e FEYRE
2780 AL P oL oHT UHH FAE dudE FEFoo dHEAN
A9stn Yed, 2R ZFEY AFH BAHE Fdstn ddyes @A oA
E9ge #AaA7Y, AdE Fd APHn @AY P02 o] F A h(McDonald 1981).
agoz Ay BAE]A glo) F83F ZAAARlelgtn Erh £ JMHE &Fe
R 2.2 Moorman, Zaltman, Deshpande(1992)& v}#A® ZA} o] A& AT A AlZAE
B AZE HMA BAC G o8& EYl W S Fohes AMIE EANA.
¥ ¥ Morgan® Hunt(1994) B9 <A &7 243 @A/ A& AFsch wekA
A7z FFH FA7 LS A ¢ don, FAE FHAH g dEgdeR
AgHE AFEE ATFdsd FHH FAZ ASE MRS AFod e ASH
FAE JHAstn g7] W EYF AHE JMEEA 41 AFudEE dPste AL
ou)7} ). o] & uige R o thg M 4,568 AA3AT

7Hd 4 : AokAEAFIIU qE A AokAHAEVIGe] ¥ Y] FHAHA
YL YA Aol

7Hd 5: AR EAEIIA A A ATvi=d FAY I¥E WA Ao

7Hd 6: AkAYAEYIAN Y EYE AT = T FFE WA Rl

3.3. FAHYgES} AR

B, A BEFe] FARRFRE HAY, olFA  AFA(1996)°] A EHAAM}
Zol FA} AFdelx=g AYsRen ARHI wFo] FHoxEG TR
ZAAHA & vA ez Gg4E & A olE wFez 39 9§ M 73 8&
A3

7Hd 7 : AckAYAEVIdA dE AWA] wHE HRAYHAFIIAA A
FAY=Ed FT3H F¢& VA Aot

20 USUAYHE H2A 48



M4 8 : HFAEAEIYA dE ANAHY ¢HEE AAHAFIIAY] uE
A7ojoze] T3 %& VA Ao

oA AAG Mg vgoez e B d7dA HFRuA se dTEIE UE
<ag 1> YEhg o

<3¥ 1> & 479 4TEY

3
L b
oo g Al
qg HET

7Hd71

7+ds
3}

SLIE-L L

% s

b
A okA| F
HE &

1
EEEL
e %E

4, AFEH

SR L = R Ao i 53
Aol AA %FHL A AF AFS ANAY A L FHe AoHYagA =
A

W Ay BE F ol R FAHRNUG ARaqd AEFAHAM Muladd did
HEe g gy ALY Aula, HE, 33 9 249 1Zs_T A Muade HE
5 20 ¥$502 ZAFHAG. Aok FARS UEEE ANH] HRHYRF FE,
A7|EAdY 2FFE, A weE sF3FEY HAY T OF N BEE,
AorAgAEe BEEE FARFVIY, 2ZAE, (A, ALY T F 4 ¥5E,
goidield ¢Fe diEFMulzed i BF, dPA L dF wHF T F 3N 5L
£343td o] &3t

BAX g5 o] M o MToiel ol st Mk ok Az 3 Fel oA AR 38 27 21



EYU+r &L Mathieust Zajac(1990)9] 7Hd € ol 83t AR FAHNA Aopd A Fd
A e, 2n A SN QA 9] R E£ F 3N 52 A
agla Mg A E Podsakoff et al{1990)2] N d & o]-838te] AolHE Bujdiz)H e
Ao dig 48, Mulzeo ABWGIY FHAY, 2z AFA o VNHPE,
1A AR § F 4 FHR2LE FHIHAY

Z Eo dig 4 Py 74 HEE AHEEG

412 74 & A7 JESA
TRAEE HoRHdHAEE AMESL e 1ol AHE® BYEE uBeE TAEEL
Blol A A#ete BEst FHHOR ooprlde AE F 2| ¥Foz FANen,
AFvioes FF 249 ALHA AT A BAoA 23 R AF AF A= F
) ¥EoR FAUT FAWY 94 77 H=E Aggth

4.2. R8¢ £33 A

24 FANEe dE FAYEE 74 =R AEHI, A AL AT 71449
VARGl ®L Ao FTEHF 3t7] WEA 5 oY HFAHAFES AHEY 1Y
FollA A7 AFRHEA oJZEMulArl oy HopAHAFE F MY duiyez
BgEo] e AoRdY AHJI2E, drlrnde, #AVesr] F& AMgEHe AL A
dez g 2APPEE JAY 38 AAY 45780] A7) G2AY AVl FHY 2
nAE A AEsAT. dEAE F 20078 wWESHS 184771 FHAOH
olFolA BHHSA IR 11¥& At HFHoz 17377 AFA o] =AU
HaHFE A8 AsANgde TREAY ASPEE ol &5AY.

4.3. T4NGY A== wEEdy HAF

<3y 1>o] ANE F2H 2d9g FF87] 989 Lisrel 8.14 (Joreskog and Sorbom,
1993)& o] &-33irt.

43.1. TG 8AEY

AR TN RAA SAZAN wPd2(Varimax)3 WY& AHET FAHE 80 (the
principal components factor analysis)& AAFHAT. o] AJAEHE T3 Hwy &%
Aujadle] i@ HHE, HobHFRFAE R AVFAN dE wEE, AopHYAE
A nEHx, fofjdE g dg BER, JdopAgAFed die B, oA FE g
AEE, FALE, A7 9x9 2 W5 FAAYY F2E H98Qct agn 29
Zt 899 FANIHYE AFE7 S18td 288 L(Cronbach’s alpha)te T
ENATAE gf <F 1>oA RE ug g

2 PIAUAYHY M2 A 48



<E 1> 4539 FPeIAAY AL A5

29 5385 2182|893 8204] 8As5[ 86} 8207[ 821889
OVER | Aekagel] digt Aty utE [ 547
SATIS | AopdAIFo] g gz | 473
SER wujdigld A An 2 570
-SATIS doidigld aASdHE 591
ARH azre T
QUAL A7 EAdY L F5E '775
-SATIS AHg Ao whE 660
LFEHHA
30373 AT
PRO oA A Fe aZHPE 420
-SATIS Aord g A E e tjzlel 682
Aokd g A Ee] M golA 732
STO wujdielde] g Az} 720
_SATIS doficie] el 4§ nE 792
woigzide AdAE 761
COMMIT Mo g A FEo i vy 594
MENT Aok gAlEe] Al F= 2ju 667
Ao AlEo] Ao AT 721
dFHe e Ay 612
TRUST Moo Mg FHA .500
Hdord P A Eo] U U As7
ALY DRE 720
INTEN ERQlol Al ApFEle A 734
-TION | eRIoA Fota ojoprl3h= A% 777
REPUR A o o} = 791
-CHASE | ElQlolAl 3oy AfE 24
olo zl gk 672 | 614 | 478 | 280 | 1.78 | 1.75 | 1.62 | 1.56 | 1.40
EAro] M4 (%) 172 [ 158 [ 123 [ 72 ] 49 [ 45 | 42 | 40 | 36
A 2 A4 alpha ) 67 | 88 | 83 | 86 | .89 | 83 [ 86 [ .89 | .81

< : OVERSATIS : M3 W& SERSATIS : AMul2e] ti$ 9F %, QUALSATIS : Aotd8 e A
2 A7 EA g BFE, PROSATIS : AordH A& gk BEZ T, STOSATIS : Bvjie ol &t
& T, COMMITMENT :Hobd Aol theh B4, TRUST :AlokA 4] Eol %t A2 %, INTENTION :
TH 9%, REPURCHASE : AFrje %

FEoM vebd whel o] 97)le] 89 FEAY 73.7%8 M9szn glen zt g9l
AZYAF(alpha )E 0.67914 0.89Ak0] 2 UEhIA g wE $2¢ B}

4.3.2. WEHEIGA HF
£ d7dAM AMgE Awy ¢wEr, Muladd did BwER AodYyeTAE R
A71EAd g UFZ, HoldgAFd oiE UEx, gug e o wEx,
Aok HAFo g EY, HordgAFEd o NHE FAYE, AFvjdxed W

TAREN DM FH G KON o) CHEF MUY akEap AR G §lof HNE ofglo] Adt 37 23



FAMEY  wd  gB3Ade  AESY] $l8td,  LiselZ]|¥el 9% #9434
£ 9144 (Confirmatory Factor Analysis)& A A8t FAMNEzte] F@AAEHE HA8A

<E 28 FAMNEY An@AFEAAN RE uig} go] 2uje) FE LA A E
HEE 95%9 AZFAAN FUANHE FAMEE & & ok ek FAEANETE
welgAol EAFEE & F ATHel# A, Bagozzi 2000).

<E 2> FANGRY FaadAs 223

SER | QUAL PRO STO | OVER |COMMIT| . ... | INTEN | REPUR
SATIS | -SATIS | -SATIS | -SATIS | -SATIS | -MENT .-TION | -CHASE
SER
satis | M9
QUAL | .38
-SATIS | (0.11) 1.00
PRO 78 46
-SATIS | (.08) (0.11) 1.00
STO 78 38 81 100
SATIS | (0.06)  (0.10) (0.06) :
OVER | .19 64 84 78 100
-SATIS | (0.09)  (0.10) 0.06)  (0.08) :
coMMmIT| .77 56 83 70 81 100
-MENT | 0.07)  (0.09) (007)  (007)  (0.07) '
77 42 83 90 84 88
TRUS .
Tl 0oy (010 (0.05)  (0.04)  (0.07)  (0.05) 1.00
INTEN | .60 44 68 67 74 82 83 100
-TION | (0.08)  (0.10) 0.08)  (0.07)  (0.08)  (0.05)  (0.04) :
REPUR | .65 58 57 59 59 84 85 81 100
.CHASE | (0.09)  (0.09) (0.10)  (0.10)  (0.08)  (0.04)  (0.05)  (0.05) '

Z . OVERSATIS : A3 &%, SERSATIS : Au]& o] oig ThE T, QUALSATIS : HolHY R SAE
2 A7} Ede] WE wES, PROSATIS : Aobd A Eo) oig WFHE, STOSATIS : el Hel g ¢
&5 COMMITMENT :AlckA A F o] dig B<l, TRUST :Aokd g Fo) ¥ 418, INTENTION: 73
¢] %, REPURCHASE : A7 uj2%

() g £AE BELAY

4.4, AF7H4e HF

4.4.1. A7EYY HF
B dFdA ne FASG Afe) oxd Wiy wF, A, €499 vihH d9E2e
A8 st FEA FRENE AN 2Y9 HYEE A, 2PN EFES
FAd #4899 E4EAYELE 3934 H(maximum likelihood method)& ©] 833t
2384 2580 U Lisrel®] FAHAAE <F 3>3 P

24 YIAOAYAE M2 4%



<¥ 3> ATy 9 B4o) di§ LISRELEA A

T3 5 % (structural model) %4 2% (measurement model)

e LU mRed @ | =e )0 mmed  w
¥ 022 0.041 5.23 A 1.21 0.087 13.89
Ya 0.30 0.082 3.68 Ay 1.06 0.057 18.54
¥ 50 NS’ . - Ay 0.92 0.14 6.47
¥ 32 024 0.066 3.67 Ayar 0.98 0.10 9.48
¥ a2 0.41 0.11 3.58 Ayss 0.76 0.16 8.61
¥ s NS - - Ayor 0.68 0.10 6.64
¥ 0.44 0.084 5.26 My 0.84 0.19 4.06
¥ a3 NS§' - - Ay 0.96 0.11 8.98
Y5 026 - 0.088 2.96 A o4 0.95 0.11 8.66
¥ 34 0.15 0.079 2.95 A yios 0.80 0.040 19.94
¥ 4 Ns* - - Nis 0.91 0.11 8.21
¥ se 0.39 0.074 5.26 Ayizs 0.92 0.099 9.35
B 0.82 0.12 7.28 Ayiss 0.97 0.098 9.90
Bas 3.70 .42 2.60 Aen 0.66 0.095 6.88
Ba 417 0.90 4.66 At 0.52 0.099 5.28
Bas NS’ - - At 0.96 0.099 9.79
Buas 1.96 0.29 6.69 M2 0.92 0.095 9.69

A sz 0.89 0.11 8.28
M g3 0.71 0.10 6.82

R¥n)=0.73 Aor3 0.70 0.095 7.36

R¥(n,)=0.60 p 0.80 0.10 7.98

R*(n;)=0.82 A os 0.65 0.12 5.38

R*(n.4) =0.94 A xios 0.86 0.075 11.38

R*n5)=0.90 At 0.97 0.080 12.06

A x124 0.93 0.089 10.43
CHI-SQUARE WITH 325 DEGREES OF FREEDOM = 307.80 (P = 0.0058)
ROOT MEAN SQUARE RESIDUAL (RMR) = 0.068
GOODNESS OF FIT INDEX (GFI) = 0.92
ADJUSTED GOODNESS OF FIT INDEX (AGFI) = 0.87

NS : non significant

AnxAHo 2 AAMAHA E¥Y AYE FHUAE <FE o] AAE  upgp o
71 2B FAFGFD) = 092, FAELLAIT(AGF) = 087, EF39 92H 7 A5I2HRMR) =
0.068°] 2t}

4.4.2, M9 HF
B AT AR /MEEY P EHE 843 o <X 49 <a¥ 2>9 Fo

UAKEH DM M H TN o) CHEt Tuhy 2Rt 412 3 Bolel N oA@tol st AP 25



<E 4> JHdAFY 8%

22 | 32 | A9
7Hd MA@ Wy U R
24 | A% | 9% N
IQUALSATIS(X ;) = OVERSATIS(n 3) Yau | 022 0 p<0.05
SERSATIS(} ;) =~ OVERSATIS(n 3) Y3 | 024 0 p<0.05
THA 1+
PROSATIS( ;) ~ OVERSATIS(n 3) Y | 044 0 p<0.05
STOSATIS(X . OVERSATIS(n 1) Y | 015 0 p<0.05
QUALSATIS( ;) ~ COMMITMENT(n o) Yo | 030 0 p<0.05
SERSATIS(E ;) ~ COMMITMENT(n, 4) Yo | 041 0 p<0.05
7Hd2+)
PROSATIS(S ;) -~ COMMITMENT(n, ) Y @ - x N.§"(a =0.05)
STOSATIS(Y o) ~ COMMITMENT(n 4) Y - x N.S"(a =0.05)
QUALSATIS( ) -~ TRUST(n 5) Y s . x N.S’(a =0.05)
SERSATIS(X ;) - TRUST( 5) ¥ 5 - x N.8°(a =0.05)
7Hd3®)
PROSATIS(E 3) = TRUST( s) Ys3 | 026 0 p<0.05
STOSATIS(E 4) = TRUST( s) Y | 039 0 p<0.05
7V 4(+) [TRUST(M 5) = COMMITMENT(, 4) Bas 1.96 0 p<0.05
7}dS(+) [TRUST(n s) = REPURCHASE(® ,) B s - x N.§*(a =0.05)
7}d6(+) JICOMMITMENT(n ) ~ REPURCHASE(M ;) | B s | 4.17 0 p<0.05
7Ha7(+) [OVERSATIS(n, ;)» INTENTION( ) By | 082 0 p<0.05
7}d8(+) JOVERSATIS(n ;) ~ REPURCHASE( ;) By | 370 0 p<0.05

2| %, INTENTION : 73 ¢} %, REPURCHASE : A7v]9 %

26 YIUIAYHY HM2H 48

N.S*: non significant
5 : OVERSATIS : %% wtE x5, SERSATIS : Mu|2gle] gt TEE, QUALSATIS : Hokdg e
BAE R AVEZ ¥ UEHZ, PROSATIS : HobHH Ao i HE 5 STOSATIS : ¥ofoh
g E WEHE, COMMITMENT A okA E Al Fo] i3t &S, TRUST :HopA# A& g 41




<19 2> ATEYY $AEY

%
Lz

AdotaFAE
e uE

7t 0.22(5.23)

0.30(3.68) 7+4)
0.24(3.67)

5
L= L
HE HE

0.41(3.58).

|3
Aok Eol
A 4E

-1
Hda /
1.96(6.69) d

—p :MuAE

CEEL _____TW:’_’ o ;k.(;})g 712
Dﬂq} 'ﬂ'é " ’ ()\_1:' 1

A9 <X 4>9 <aY 2>oM Yehd uie} o] aQld UH(HokHHL T Axe] W@
& quiade] o wF, HopA A Fo] oid UF, digHd i ¢F)IH A
&7kl Ho] FAE /HAT JHE1Y ASos Mo FAR e wE, Aul AW
g BF, AokAd AFo diF wFH, dHe oY wFH EE 8471 AL
BE3 Ao #BAE vehz ok ol AWAI UKol A HekdEaFAE,
Aujame] ME|AZE AokAlEY FF ¢ dFAAM 53 e dUYT L4ASZHEH
FFgg gevds AL ¢ F UH

294 gEAoAg e FAE g ©F, Aulade] i@ wEF, HopH A F W
o gigde g 93 ridel diF E]de FHAA #AE MRS M2
ASdE A wEe] Heote @8 Ul /Y 84 F HokAYHATARY iE B4
Ayl 2o g D=o] EYH Ho BAE Jehiu ok olEF Ads o] dig
BYeQe Ao AokdyagAze Auxwe] gjle] F ggallolzs HE
BoF3 el

29 BEAFAHLFAEN hE TE, MHujade] e TF, HopAYAFo
9E P Hd oid 9T viddl did A2 FAHAHY BAE AT 7139
Ao AvrEQ HEolu} EQne gl AokHY AlFd i@ NEHa A Al
g wHEFo] iy N Fo FAE ML e AR YEYT fiY.

714l iy A9 Jdol dig EAXRS] FAHAHA BAE JHAE 7HH4e Ffele
M4 AFAT F93HY A9 #BAE vehda Ao ol £ AT HHHQ] FEo=
gutd oz B AR o i 82UEF R AFAHAFY e wnF, gyl

AR S DAl PH I YFohe|zof LB Mukx ohEm ME| 9 @olo| NN R He 3T 27




gE BE) 2980 &40 AW P& vAA @ A d¥E €I 9E A
olgid Ayt B9l L vATE A& ¢ F A% F AH} 8QE UE
EQAteld] iy 4gS sn ke e BRAFE Aot

Azlst Aruielzete] Bo) BAE A s At & ATE B FAH
A e QA FEo2H o] T ZiAdd 2y E98 AT Este Ao
BAE /HRT 7H 63 ANAH BEH FHAE R AFujeiEste] Ho| AAE MA@
A 7% 89 A%E #YHY BAE dEI JAFeH olE F A HEL
e g

5. 2 &

5.1. 99 8¢

Fournier, Dobscha and Mick(1998) #APIAR L o8 o2& ofF ZEsA Al
S7i=d QoiNE Az ign siglth. 28L BACARE F3sEE tAEHEC
gl Aol 7|d#Y oW BAHAE AAFAR seAd diE HEF )Yl
aAze] EHAAE FTEEM BAvAEE FHsEE vHHAEHES oF FEFEA
H@En e, olE 7ol 7199 did A BAAFHYE FAS A RE DA
BACAE S FY3te BoE FE AR Hn vk olg B BAALE
2% Jackson(1985)2 12 AFA e AHH wALT @AY vARE BF
Z3stejol st=dl, 2 olfrE TAEC JIdde A AN HAHoA g AHH
FAZRE BAH #AAAY A% gAY ¢E HAE FT7R U7 wWEelFn
AMA S $1th. Anderson® Narus(1991)% ©18|® Y& AAF}AA FHAAAEs AFH
vpAE A N TFHE £ UL B ope FHAHY BAE AF3te A disiA
$E5F Agolgtm Ut EF Berry(1995)= 19 AFE E39 o dd AME
AubsEA Aula 2HE0| ol F Hx] #AF ugE FA nEste viAR A
Sy d3o] Yy drn R

oY 7E ATFEL AAH HIRY: AEF SAE VIE s Jen =T
AdHoes BAXEGH nAL UAezr I AFATE nFH AHot. HE
[AANGH AL Aoz & FAAHA HEg AFE nde FAXNZH £
Aol 2L 71de AFadd 4¥E £ 5 Ue AYHSFE J{Y 5+ W
W&o BAXNGA F£Fo wet nHE FEI}D 53], AAAYEH 14E gALR e
fAeHAE A7 gosn. AFeiet FAL |Gl vE 24y hXeln 53, ATuie
A& #AL AIgolr] Wi BARALY BHAXM FEHH & Wast A
add, BARNGY AL A&5H APo @Rz HYHT, A&H AFue J9H
nARe] Az BEYS4EL Agegler uREX geud dAygdsd A7k Qo
mad B A7 #AANGEH nhe] ATFodEE MPsty] A% urfecler AW
w3 34 293 ANEE =Y FEHUS

ol 3 A IHez sdold AHTUAE HI UL AokHgMuze]gAE RFEOE

28 YIUAYHY H2H 438



3o dZFATE PR

B d79 d3e g3 B

A, Ay w2 gdd wE3 pHYx R AT xe =iHF J¥E IH=
Aoz Jveigch 2dz @A a@dAd gloM nhe Aujxe FAH 8 i@
&3 AP At EYFT o3 viEe =, EJAFELS A
nEuct o ZaA Ao xd 4%E e o2 UERT

S5, Ao g FGFadxn Edd i dFacle] vE2A dgHwd F, &
oo FA LS MujAde] g UFo] FFL AW A= HopAFH dEly T
qdge wE Aoz yeigd. Mulade] dig wFo] EdAT FFE vA L,
AEFLAF dgagle] AFegt G vAds HdA #HAE dart U
Aulzde] nALHHAEs #AAH 8424 Edd S wA, AFA AF A=A
Brrel diElde] FAAI AAAY, ANAd 59 ARAFH Frirh e AF¥E vAde
Rolt}, :

Aze B¢ dFaAo] zolsb UE AL Dwyer, Schurr and Oh(1987)9] #A 9|
STANA, B, 83, Y, A) Yo oM dge] stsdvtn £ gAe ol &
AR ES] AMERE BE WA Fad AL aFdn vk A HALLE
gaaAcdA HAET AH)A(benevolence) KAE BAGAH F, FARECl e
A534E 4&E7] AF NdEE YAse dAd Y=ol YHEY EdDAE
Fujzrel BujRte] BANA AEAHEN N ¥ QAR BAAEC] BAE FAEH)
st eHez AYE AYAE EAHe de A, BAHAETY EYL o
EolgtAle] FYEEA UehdA do. AFHE 4% AZAgel FAHH L JHAHA BA
Z9in 2 mAgz, gy EdRdgd F oo g FAdd. 24 #AE 99
BANA FAHRD, = F o F43Q Jdid 2AdA F o ¥HHE HrEe AL
L7830 (Kumar 1996), AEBHE F o] B& A& 8780

olzig TAHANA AXHelx FHAFHR] AEH e}l 8AE0 A F¥sdes
gy waEs, Mujade #AAH a2h gz AAF HFRA ddd
SEAE A 4 ux E3lu EYol F¢L VA AR g

AR, 71l g AFEs 71gd dE EYel FAHY 4L vAe A2 YEyH
TAHeZ 2405 R RHAAEA B VF, AP G 0F) 2AFel
Zdo) AR FFS vAX gn A gL v 9gF oAl olHE A Y
4L FA}h F, AU 8d HEH EQdAleld wiyiy ¥8E 1 e Holoh

s, A=t Apd oxete] AT FYFHox FRt. olv AUt ZuE AT
5o 9L vXx Fu EYL WANR 9 BHFHLER FF¥E "Ae RAYE
BHoZo

O
v Lk

2

5.2. AFA XA A7 A

g a7y Asd o gen e X ARH AAEE ANE F eI
AZeY

A, AckddnAg gaez @ AFH BAAN BE FAH Auzade Hg
BEHFAERBTAR WY BE, Auade] g@ @F, YopuPAFel H v,

A S Dol PH  HTopel =0l chE by ehEm M2 5 S| fY HF| A 37 29



WA FAL @ tF)H 7ol diF FUTY T BAS ML ANHY wHY
Beee ot g U JiY 84F HokdYsFARY ¥ TEFFH Mulz2Rd o
o] E]1F Y wAE HEZ Y. olHE e Vg dE EYLIL
AopddZEe] F343 dieA A4 534 22 893 8dRgE 374 &9 FA4H
ojmjz|g} Mujauiz e U4F 81lo] EY F FE 2AYE AAMEG. ¥, 7
e A8 kA wFHoly EYHE @ AkEY AFol g WS digHd
e ol 79 As Yo AE /M e ALeE v o ®EA 719y
YFA el EYE FEIN7] HHMAME JIdol AFIHe J1EHI AFd A
DEET ol nZo] FAYY AMulay HE, WF Fo d§ WFo] Ay ojol 3,
o€ 3 FUY wEo B} WaYE AMAEGL ¥ F 3T

A, & 7oA AAY uig Zol AopdgAFold i Hol W@ wFado] &Yl
Y 4%E AR F3a AHE T YL UAA doe AMEE B3, Yo 24
A e AF9 A3 gy ANd T34 2L DFA JEHezr FHHE AL ¢+ Aok
et 3714 BAARE F73E 7199 dFdAME HoRAFE dE wFopg
HEd wEE T ANHE AT, ol B LAY 7Y Y YL A4 Uste
Aol ¥8sdittn ¢ + fUo

FH 2w ARaAe] zrdAdAE AFAMA @ WFF dPFY Mulxg
uvigo 2 ¥ e AFHo] oy, Fr|Ho2e HAY HYKFASL Aul=dd
e duAMuag AGHo2 FHRBYEM BA71HY nABAE YA F e Ao
B, =8 A7HY BHAN EY AdxrY nAdqAE ANHA BEHFES
FANES =¥ev nAHY AHr|te] FrgHE AL AHFEES FAFEA
E9d& =¥ £ =5 FYasAx AHus Mulade e A4FE § »ast
Aok,

At & £ A7 893 AAMHAE BTFda £ dFE oER e dARE
= e o€ LR 3 FF ATHFE EMun @,

AA, ¢de v Fud P AE FAA 71AF3} Foi(valley filling)d] FEA
HOPAHAER] A7 Rde, ArleE & IEr7isk BFHol7] AFA 48R

A, AL e AT AFE FHEIE TAH HokdH G 2vEe Hopdd g
AFE Buiste JAS JF2MARY 3T BAZ o|FAAE Add IFFE FEo]Y
HEc] AFEANE 238 3% FHdA Gulgste dE @47 Atk

AR, E ZAPEH QAN A FR FAAY @1 FAYel 1AL Y RS
Ha ¢d HAdY 342 wet $3F E= v $E5H G JMsAe] o

A, 889 A7d oy A2 2IDE FHXNY aAoz FAY o} way
AEl & AAZE 25 de dEASG 234 ¥ FoE QU dF "
Aol(gab)7t A& F A

SGAA, iR TAE %R FTo §A HokdFaFA L} Auade] uiE
TEL EF93Y BANNE FHoln A BAE uwRIHoz vEhd W,
Ao AF UH d2dy ¢F 8de AssE foHoln EURE vFYHo=
YeEtted old d# o A& A7 dasdd

ARA, THYgE dE EYH U Ade HEHA gdch gy ARG EY,
Az ee] gAE AES}E Ax HEHo2 AFHojol ¥ ¥ dFAAHL A

30 VIAYNE H2A 43



dFA, Ay s Ay R EYFHe BAMLA EAIH. A g L@
Mygaglol 24¢ & o, E¢ HE & dgadle] F84Y £E U AW BFL
844 wHEg o F3Hon F71FH Adelr] HEel MY TH A8 R EAe
WEEIZAE HESG Ba dort Ao

TARIEN Dol TH 9 MTofelTof St Mury obEat Al 5 Qo) oy HErof St 37 31
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AAY, olfA, AFF1996), “ Mul2aAY @A Mu=FL) FF28 A5
19968 = %3 R Fedd =&1,1-57.
QMZ, urP8(1999), “AvigMe} FIFYAY A R A& FF A7) FFRHEES
AR =83, 155-183
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