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E A7 Adugold iz AAH AR 2HA AFAEE FPHe=
AFEAc. =@ AAH AFoA HAY AFHL B AT AP LuA AFAE
2gg AN A" AEFH 283 ATl U@ AA€E, EFLY, AAEFA,
AHZ AFAEe] FAE AWEJG. F, AAH AFolA EAHAFA HH B4
ojuf mlmrt foldtn Aol X3 o] HAlH E Yot UL, HER=E FIHA
P Egulgol B2 @or], AMFAH|E Hlgo] A = UAY AFd dFg 2uFY
AFF7 A8H AZETG 55E ¢ F AN

Fg, UAE AFEL BLF AFA et AviA AFAHL zZolzh AU, HAE
AEe] A+ Adu L), BEZEA), AEFHH) R 20 AAFAG(H Y A}BA 7}
AA. 2, EFH AFY A AHHEG), BEHAH), a3 LHAAF
A D)l AL FUh. wetA ojo g AEFNEFH AFL FYHoF & Holn,

* =2AHA02.00 ANEA:02.05
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1.4 &

World Wide Web 8] @22 MY AFE AZta v &8 FZAN7 NEL NHXEEY
713€ ATH22A WUIME AFSHH Aoy uAYHAyEE FE wm ok w3
AAHA L] @27l AEHAANFAXG 2L EHAE) F vpAY dFo|R o},
AR Aol Al FAol Hu YA EAF oiE F£87 FFEHAAM UXEAE
g oA ol S48 FFsn At

A2A AlgeoA Ozlg AFe] FEaE olfE FESG 4o Fg 249 txg
AF g TFoike 87, T, 4%, FuAAH g Fozz s K9
B HAFS TFuiz2 A2 tE FAHH EHE X3 7] dEeld. dAgAEL
27 FUHAAAA APAEE, BAujLn {fEuE0] AY A2 sty AENES
S 4 dx, A nA9 &7 ghA sid S (personalized), W& 3 (customized) B F
Aol 28 A7E =7l FHA ] wel & MEE A48 5 Ach(McCarthy, 1981 ; Varian,
1997). olAL FujREC] AlFelA AFTFHUA, AFY EAo ©E& AFAE zlols}
A F AEE AL

71& AT 2 2HAEL Au| Lol $e& ANFMe FujE MEstu, Agd
UM AUNEFHH AF E Z2A 29 BEHAMo] AyH| L dFe nAgn
3% ch(Williamson, 1981; Malone, Yates, & Benjamin, 1987; Strader & Show, 1997; Liang
& Huang, 1998). 3y <UAEU&dL=Z 7Fedlizl HAH ARdAMe 26|ATuE
AAZR R Aysted v ESHAT. B AXH AGM Agu|go) % EEFH AFe
Tofjoll h¥ JdFE(Malone et al., 1987; Clemons, Reddi, & Row, 1993; Bakos,
1991,1997; Strader & Shaw, 1997, 1999; Liang & Huang, 1998)<& A 3Jxlo] g9k, A =A}H
A A HA" AF] Ao o ATEL UAF AHolk. wEAH B dFgAE
A gol 8o 7]z, HAAA AGAA €3 AFHY g AELY Ao nxE
ANETFYH BHHEYY] o] EXNE o . FF EAHAETS Hue)
AAXol F8 84 dAEAFe] AMEEAY Aol st AH|AAEM G xfo]v}

<A =R AFsaz @,

£ d7€ 5, 849 2SR st AxY A% AAY 493 OAE AE Q
E8A AFY A2 g8 54 ooz eyl ¥d AIE FAstE 7 EANA
gad Ag AP Aniale] Pu) 2 XA delhdeE HEE Folm Au|zl9)
Yz gte AEFE Mdste 59 AEs @ A dig AHe AT F 5+ Ue
Roltt,

2 47 oS go] #4€Ert. df FoME Aulg o8 WM AR, o
OF FedAs 7EATENE B =5¢ A4S dAstn, 2 oL FdAE A7
BE, Ass3Yd, 4798 AF 2 SHET o dg9@d. o g Fdae
2 AAZHG A ¢ ZFRYAFTH £ JdTEYE FRUANoR HEE FAgs
AA g}, v FoME ATHAE 293ty AT TAAY FE A7 oty WS
A A g,
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2. ARy gl g AT

Au)gol8e AGAYE, uAY, ZHo|E FT AYHE HBI}e K8 EZA
A e (AUS, 1992; Coase, 1937; Williamson, 1975: Stern & Reve, 1980; Anderson
& Coughlan, 1987; heide & John, 1988: Dwyer & Oh, 1988: Barney & Ouchi, 1986).
Agulgoloj@ 4zl o] dojurE std FukEe ‘md, A, ol¥
H) 8(negotiating, monitoring, and enforcing costs) 224, Williamson(1981)¢
oJ3td, zto]l 71z A FE Aoz As 71FFrt TR Au|Eo] YENA
goe Ao, Iy mge i Aty £93 L A £4d gHME
Aol &ol BAHD, 71el AYE9 7] (atmosphere), ABMBH L] BHFAHA (uncertainty),
A8 HF(information impactedness) #L oo gHMZ A#n| & HA3A o
A M3k AUt

A#u|gol8olA E3, AMNEFAL AU L AFE vAE 42N AH

F8A8E AEFY g, Aato] EF¥ He 71FFod x&¥8 JbsAde]l Eot
A7t olel9 Au|&o] @ol] wAFtIE Aolth, EFFHolu ¥l EFHo| e AR
Aol FHAE BHAANINA @ A 7HEErhe] o Ro o AAEY. AUMETFAEL
54 Au)l BH AMEFA (physical asset specificity), EF& 7l&eoly Y&
7t 91A AAESA (human asset specificity), AElE I3 g3 A7l F4
4A(site specificity) 28 A} EA(temporal asset specificity)d ©l
EHolt}.
T ol &4og EBEZAUAol Afulgd dFE v LR AAHJAeH, F,
BgaAe AgFod 2Hss EAg Ade «dF BrFsALER AdAEAE %A
wtso] Agu| &L WAANT. AT A AANAMY A= AdAe BT
AEo wE BFHAHoz UEr ¢ Jud, Adrt BRHNAFE, AFLPol EiE
A4 E B8AAL FolAH AYn| &L goldvE Aoln.

2 o

3. 7Hdsd

3.1. B AF3 A& £ 2R AFAH

Agul g ol&ol disiME 7|&9 HEAH AR opdet HAH ANFE dAoEE
A77l $3so] $=d, EdH AE(Physical products)ell W Azju]-go] HAAH
NF e AEH AFo vs) wolzttes AFE] F& ol Fog(Williamson, 1985;
Malone et al., 1987; Clemons et al., 1993; Bakos, 1991,1997).

Williamson(1985)& AAFH Al Aeju] ol glolX $+94E 7MW AYE AL
= gdn FEaa. F, A&AA AFAA FAF stFF GAu &L ol AT vt

=
e
|
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Ad=Fe JHANsEHY, ®ujzg FoRERy B3y ol%my gdE  ng,
AUl g Fo] YL Z gAlER Z2H2E Bt Ry,

Malone 59 AF(1987)ME HA| Fr7)go] v gy YAE wWaA MNAA o ujet
538 AFAYE desstn, AAEFAHL BaAHNoEN AR Ao AEHolgT
33tk =¥, Clemons §(1993)& RE 7|de A|FL AAsted glo] b 43 gL
HLGAIE WEe 2 JAEAEE ¥ Aol AASIAT. F, FH)Ee WEE AH,
Z4u| 8L Y92, ARAPBH Fuxugo] FoEn, EH, HARLN5AMF
AEdFEE 743 F Yo Ao},

Bakos(1991,1997)& F¥vte] Fujzxtel FFA7L H]ZY2E 2 oxd EAMu 29}
Aeivlez AW AL VIENA] shes Ao uwal Fuxst FIAE AFes
A3 At A, 2 do AR A FA 2 (Electronic Marketplace)o] &@ ¥,
AE Ho] golsfixln, HEagd oigd EFo] YedezH FAaE] vge A
HolA 1 L& A HEHAT.

Liang & Huang(1998)2 Aehu]Boj&& AHANA HEsd BPHAE u@
ZHAAFNEG ] N AFATE FEHAG. 2HAEL Adgu|fo] Fe AR AH
Foz FHole Aol AN, HAAA Ao GA 2| AFAYL BHAAY
AAEF A AQu gl o) AFAYL AT, =, ofH MER Hu|2r AR
AgolA o ALY AAAE Ay Gol & 7| F 2uA HERYS A3}

o]l A ABE upsl o], HAH AFL FHIEe] Y2 AN BAsE AU
BEEA AAstE AFEAE Aol 21, TR AFEL HEE £ Y& VF 2E3
AFH9E 4398 & QA Hol B8] Wolx1, At} Fio ao)E IBY
AA He] ANFEFAe] WolAA A#u| ol HasA ©ch(Malone et al., 1989;
Williamson, 1991). wetA HAAH AlFolrMe] 2ujzt AEAHdo] Folad Aok, o|4z
2e =98 ugoz HAAH NFdA EAH AFY 2uA AEAE gy e
2L Mdg Y.

7Hd 1. ARAF AR &893 AF AS, #RUYT AUNESHo] Pasd
AP &L o} A5-{ 242 AFAEL F1E Aol

7Hd 1-1. ARR NFolM EBEF AFEY B4, EHAYTH AESA] Faso
Azu| 8L o} Ao},
7He 1.2, AAF NZAA 8 AFEY B, AHu o] Wold 48 anz
AEAEGL F7HE Ao
7Hd 1-3. AAR ANgelN §43 AF) A4, #RAYH FAEFH0) BAUSE
&H 2 AFAGL F1E Ao,

3.2. dAE AFHR A § & 2H|z AFAE

Holl Mgk Zo], AAH MM AdrgL Hx gaste Aoz A, Yy

4 VI0AYXE A3 A 43



olelg ZAd: EeH AFE ddeE @ FAog: EEY AFHR UAY AF EAHY
zto}(Varian, 1995)2 A3}, & ZA7E Bd Aoz ddd,

HEIH F2 oo 7ol Bz gt B &, 283 AE Twod. a3y
gFele] ulolME zte} &FE FEFIHFE ATEEAM, 71%FH, AEAH, A
Heely a8 AFTHFE H3 T3 Al £49 EFAgn € 5 Y. gEky
AEL gL 58 HSY £ v BE HoBA AFHY Aulx P ofeldolE
E 3t (McCarthy, 1981). ®B9 EAHAFL FAAAY gt N 1A F de
=9 (D, 9x7], daF, dFd Zo] EAstn e/t A 2 + s AFolgE,
T3 Hret Ao FEd 8ol I UAY AFLEE AZESS, AYPHR,
MM, FAFAFE, W3 fAdFH ol EBHYFHE A UAA @At
yzggsle ik, £5, 26E F de FELE B 4 9lvh(Varian, 1995; Bakos &
Brynjolfsson, 1997; ZA &%, 1999).

dAd AF AS, EI AZEHoe AEFHRY FET ATEL ohg
Alg B (trial version) 59 WEE F& 2uASAA F8 AHEY 713 & FrH(Bakos &
Brynjolfsson, 1997). welA oleld tiAd AFe] B2 B o, BZUHL BH
AEL & ALE AAZAY. F, dAY AFAME AAH AFdA Agrt dediAn
2g & Qe AEFEARE F83] AFTHETUs HolAM dxNd AFe BEZAAGo] HolA
Hefjn| &o] ZH4d Re EY.

gy ALAEFA Y Aee ouE@rr? olg HeEly] A E dAY AF B4
e AFELE IR HEIzA Fdd. oY AEFe AY¥L L2WHR @K1
(Indestructibility, ¥4&EA), 4A 8ol 7F&dtiL(Transmutability, F3Eo0]4),
A Aako] fo]dtci(Reproductibility, AAB4HA)E ZHolth(Varian, 1995). HE9 txd™
AFE Adde "oz v 8o Wol EAR, FANM|Eol 0 o ] W &
AAbsHE dlof H]&o] Aol Ex @t dAY AFEL JeHYE T3 28 JNE,
Y 94, &%, A2TENS, Z4F FBEAM¥2 agan AY F OIE Eorz Agr)
d=z gen, vE AFL 3 AF v ATE7 84 FAA|R, dA™
g4 o]Fojxn e JEHY H2Y2zdAe dAd AEe] AHHr gy gz
RolgtE dFEo] YeEl Ath(Varian, 1995; Bakos & Brynjolfsson, 1997; ZX-9-,
1999 ). E3F UAEAFL 1274 2E3 @ AFH AMu2E AEEA AFFeEH
ARALTE UFAL F UL FRIEE B A& ATdPo2H HXNFE9 UM
g 4 SI™HE!] sawy & Bowles, 1997; Fishburn, Odlyzko, & Siders, 1997; Davenport &
Klahr ,1998; Palmer & Griffith, 1998; Ba, Stallaert, & Winston, 2001; El Sawy,
Malhotra, Gosain, & Young, 1999),). X% Bakos & Brynjolfsson(1997)€ tjxdg AZL L
gtol Ay, dot=E, dAY, AEHAD 9y AlLu g9 FE AFE FH WEEY
AA7IA 8 2L NEL 7Y E FE2E 5 A 3.

webA] Az AjRelA HEstd Ed AEFH @8 1A €3 =& Adds} 15
AF EHoZ 3l WAE 2ZESo], 1 2E3 @ J8AE, u{AR, FAHR Y
22 OAgAFL 238 MNH 2H|AdA EFE AEE HTHLEN, ALAEFA0]
o= AR E QY.
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agds B7atn AEAH AF AAFH AFAteld vl gAel& ATE Strader &
Shaw(1997)8] @ FolME HAYE AE9 7He] ¥e Aoz AANHUAY. F, €43
AES AS, FuRAFANA AAH AFL AENF, 26L& E @ojH FEAA
Aol AN, WojRt AFolM Faou| g HH¥| LY 497t Aded HAE
AEL vlAYu L, ovssug, Auulg, AFHE L FEHL T A EE EopdlA
1A %90 AYTt. 2 o]F9] Sports trading card company & UHeE @
A 7o A (Strader & Shaw, 1999)% 9A AR AR 7132 HEH A 7pdEn
gtn, gAu4E @ ez Uiy o He d7e dod AF#E AASH.

geld gAY MEY ASE nd &5 @ AFY Nu2g ASEA ATFeEH,
A AuR7E =7 Ffolu 7HAE AA st AFY AUEFHE gHLEA, 2HA
AEQReo] wold Hojtk, Iy AE AMAZL =7E afoly JHAE AA s
2719E v o] B v gET 4 AYPstn, g tFAEE FAIE 24 (Elsawy
& Bowles, 1997 Fishburn et al., 1997; Davenport & Klahr, 1998; Palmer & Griffith,
1998; Ba et al, 2001; Elsawy et al., 1999; Bakos & Brynjolfsson, 1997) A #in]g&o]
A9 Z7EA @& Ao watd AuR AE AHE AHI L Reld. ol
=9g ugoz txg AEF9 AuA AFNE M S ge HEE FHET

M 2. ARR RN UAE AFE AS, EFUAYo] i AUEFYLE
F71E Adu gL WopA 2uA AFAEL ST Ao,

M4 2-1. ARAR ARdA UAE AFY A¥, B0l A AAEFHE
F7Hx Afu gL Repd Aon.
7td 2-2. AR AFM dAY AFEY AL, AHugol HWold £5 2w
AEAGL F71E Aolh.
7Hd 2-3. AXA ANFlM dAE AFY AE, ERAY0) FaHa AUAFFYo
F7HE 26A AEAEGLE F4E A

4, AT49E

4.1. 479 ¥&€ € Au5+3

B d2E MEAZY BHNOGAEA Az AR AFL Fulge] e @/9E
oz . HEEFES ALAT $EHE #FE37] Sstd JdHUE AMEE AHEel
Ade FHEDN FAUL LR Y. dF9 BEL AHY vRY2E FH3n
A A 238 H, Aubal 23 oigdA 72 q4E(e] F AFE this digdAol
4 9T 1 7193 S 71 AFE 77 B olut. AEFHLE 2000 @ 5 ¥€~6 ¥7HA 2 sHYd
AAAN ojzojHon, & 340 M9 HAEAMI 34 HUY.

AE @€ 814 FAY RE AL FIF &€ & AL, B AAH AN Tl

6 UIFVIAYHE A3 A 42



Agol A gl AEME Adstn HFHo2 F 283 /H(A 139, WU 69 (o]
F AZY oy dgage 42 9), Y 75 H)Y EEE dyeE ATENE
Fysigct. MEA HFEL 8% o, AL e d SHEL 83% oln.

4.2, AFd4 AF

AR$(1999)9 wad JeH FaAE FFoz MY £47% & AL AHH W
=43, 2 g PC 2 HFH FFH} 2ZEHA w2 UEHH.  HAHE
FozA b4 WEAHQA Ad2E AEYAA o&¥ F A APHRAMEL, Fdo|y
Adef, FAPRMu L, ABFRAME 2, BEAR2(CAE Muj2), AL T3
£ £ dE MY, AY, 9" ot #Ad W3 2 RA(HAY BEx) T&
Ak, B dFoME AA$(1999)9 d7e B AF R dAE AF S4E
o}, By AMEFo2E A, g9 (D, /HN/AAAE, HYEEEF, Y/ 2D
2, fxYg AFo2E AZEH], AY/dIHRAHEL, MIPRAHL R
A Mul a2 TR AZA Aol LuAAFNE AL B4saA dT

Ny
—_

%O ol 2

it
A

Al

4N R
Mo

A

4.3. SAR=T

HAAE AFAAe EH AFF oxE AFA A v Agedd g
ARy e Yrstn FAMNERY BAE 4HEr] H3 A5 AR o3t T U
B AFdqa dAR A2y ¥ dA7/MEES ZFAS] A AEA & IA
UstgAME 10 HE dAeE  dduEA(pilot test)E FHIUTL. EAYEL
AU AAENE BH EFo] 1 FF, AuE FAETYe] 7 £, EFLAH BEEH
2 B3 AAESA BRG] 5 oz olFojxen, EHHAEN YXHAES
10 708 A Eol sty zZ+ 35 F 53 Likert J =7t AHEEHAT.

AN CIXIERED S2IMMES AH|KREdOf TS &F O 7



<# 1> ¥FY FAHAANE

L. AR gE gdEd
HA A A 29 .
Tl d A 2oEA (Liang & Huang,1998)
LIRS
v] 5t H]-§
7 AtH] & (Williamson,1975),
Heu) & e g (Williamson,1981),
x| By} L (Malone et al.,1987)
wige) &
PYESESPNOE Y
*ﬂ%%ﬂ'é "j (Willlamson,1981),
E84A4 (Malone et al.,1987),
Z2A=EHAAY (Liang & Huang,1998)
e EFA
EGYAAETA (Williamson,1981),
At &4 ANAAE A (Malone et al.,1987),
BT AANEESA (Liang & Huang, 1998)
AAETA

4.4, EAHAZF A g§IFA

7Hde AF87) g4 HA R d(Measurement model)e] AP L AFsIAT. AAolH
A7 ZALTE olfsty wEHoz EFYHPL w, FIF 2L d& F I
7tsAdE =k, B JAFAME Cronbach’ s alpha € o]83le W4E HH3e=
PEEO WHYBALLS ABEU.  AfeE, BEAAH F AAEFA 9 Cronbach’ s
alpha @te] Ztz}, 0.8285, 0.7827, 0.8441 E4], A &HFE 2] Cronbach a 7} 0.6 ©]4to]
HEZ SAHRYL AL & ez B 5 Ut

= TN BgAde @438 2AdE A (Exploratory factor analysis)® E3)
AT, FAHAY AxAEN oz AHug, AAEFE £ BEAHAHY 3 ) 89
&5 elAL HFAAG.

4.5. EA

AU A ENA Y] BB (uncertainty)H  AArEFA(asset  specificity),
A @8] & (transaction cost) R AV AAEAN (consumer product acceptance)®]EhE
TAMEZre] BAE vy 9 FEWAYE ol &N, FRYUAFAL AN

8 UIVAYAE M3 A 43



E8440 zAEFAHel A golzte WARF(FE4HUSF)0 ojRA dF§#L nX =,
FEAFA AvRAEFAE Y] AFAE weled ARFH EAEFo|th(Fornell,
1982; Cho, 1996; Lee, 1996). AAt tho FHydlo]l F4uUe] WNAEE dvh
498 F UAs/HE FFse Aoln, AT AZY SYWEcle] FHUIAE AHAYY F
A= AxE Jehdle 3245 (Path coefficients) & F43stE Wy ol ch(Arbuckle, 1997).

B AT e AEFEAHA wet ol 1A FAEANY Y AV €8s A B3
A& LA AFAERFEE Y AFT, dAE AELLE UFO B4
A4 APE 98 A8 EATEZIYL SPSS 9.0 olRT FRAAHAEHE 98 AMOS
3.61 & AME3ATH

5. 474+

5.1. 71 19 AEZA5

AR AgolM EHAFCHIAF, 85, /%, JEEF, 4 R &4 ()
e 2 AFAYS AHEdT. <X 2>& UFEY AT, <a¥ > EHFY
AF] g Lua AFHY Yoot

<E 2> BE9H AFY AHANEFANY FAAT

Squared
A ehv] & 344 AL 8424 Multiple
Correlations
AH|AAEAE -.470* -. 102+ .092 18%
AeHn & ~-.529* -.051 29%

*p<0.05; **p<0.01.

MRS HHOIA CIXHED @2IXAZS 28| ARYEH0] Ciet 45 37 9



EARAE - -3
cBBAY (),
Adul & (-), {%Qﬂ%
=>4 H] 2L A E 2 & (+)

s BEHAA(-)
=7 #Hu]8(-)

+p<0.05; *+p<0.01.
<2y 1> E83 AFY 26AAE HY =Y

AAdolelg o] ¥ BY HYZE HF37] Astd x2 o A p &(>=05 7t
u} &), NFI(Normal Fit Index: >.90 o|8 3% 2 &), GFl(Goodness-of-Fit Index: >.90 ©] §2&
23), AGFI(Adjusted Goodness-of-Fit Index: >.90 ©] ¥33 =23) RMR(Root Mean Square
Residual: .50 B0} &% §3¥ 2Y) RMSEA( <05°] F& 2, <08 o|d ¥3¢ 23
>1080 39 ¥ 23)E MR,

233 AF9 20 AFAY 2YL 2y HYE HrEE WHH Ao F,
x%=3.088, p=0.079 | A}, NFI=.985, GFI=.996, AGFI=.96, RMR=.007, RMSEA=.074 2 }E}%tT}
B3y AFE A FAFE 0=005 oA BEFAAHL AYu & v PHEI-
529)7F sislou, AAAEFAol AHu| Lo WX TFEAAE KA %L A=
el =8 AFaRY F¢ 94 EdF AFS AN 804072 BHAA(-0.102)
29 ez AN AFAHY fHIF Q4L nAE 9dE, AAEFHLS HHF
AZEAEE Fo &S vXA FUtt. & BHAHAFAAE A& BFLYe]
a8 AFALEQAez Vet wEbA HAAH ARA EZEH AF dE &6
AENE 2y 7Md 1 F /M 12 7 AEEHAL, M 11 B HE 13 & REFHeR
N5 AUt

5.2. 7Hd 29 HF5ZAFH

Az AFeA dALAE (RZESo, AYPRMH|E, WHEMHE, FAYPH
AMul2)e] i AHAAFAE S SHEdn. <a¥ 2>2 HAEAFA g LA
AENY F2UHY BYPoln, <F >+ W EY F@ATE BAET.

10 YIUAYNY R3IH 43



<E 3> "Ad AFe 29AANEAY FEAF

Squared
Al & HYUA Pl Sk Multiple
Correlations
A8 AAENY -.364* -.163# . 194% 19%
A #Hul & -.433« 107+ 32%
*p<0.05; *#p<0.01.
g AF . -
(\ ef; 12 C a ~>2z
«BHAY (-), = -
Adjul g (-), &84y -
AXEFZE, | N .
=>4 H) ZH A F 2 & (+)

Au A

[N p—
AAEFY(H) | AdEs

SARE () |

p<0.05; **p<0.01.
<2y 2> dAd AFY L¥AAF AY Y

ENATY, UNEAEY AHAANEHY 2¥e FYEE o=2.006 p=0.157 oA,
NFI1=0.991, GFI=0.997, AGFI=0.974, =0.006, RMSEA=0.051 S.2X, Hr7&e
HEQct.  EgAAAT AESFACl Adu g "X IFERT ARG F,
FFE a=005 oA BHHYEL 2 £ #4(-0.433)2F, AAEFAHL ofF %
%ol (0.107)9 FF¥HL YUY, EF APEAFHAME, FAFEFE a=0.05 oA
Aejul &3 BgAMe 4z -0.364 I -0.163 9 29 o, AMNEFAHL %9
#0.194) 02 2H|AAFAH BFE Fo & vXn Ut wEA B 4T
A Eol| tid Ana AFNERY] 7t 2 F 7H4d 2-1, 7k 2-2, 3 7} 2-3 BF
A=At

5.3. 7t HZ A%l dF &4

ol el A ¥AIF A} Zol, dAY AFo hE ¥R AFANY W AP FEH,

HRAOIM CIXIERZD B2IMMZ] 2H|XX0l Ch2 F S5 11



YUY, AAEFY, Aduigo]l L AFHY sdde AFE F U
EREAHET  AUAEFHol AHH L FFE vAE THEARL UARZ, AL
Williamson(1985)¢] AHejr|&ol&3 dAd. a2y HAEHAEY ZF$ AAEFAY
Aol mAE PHAFHTL LGPt AYu]go] Lulat AFAHEYH wX e Gl
FaHAAE, AAEFGol 2H)A AFAH viAE APEAAR dFH dA"E AF
2Hz AFNE L BHAF AFAYEY A

ghdo] g2 AFo g LA AFAEY i HEAPFEH, AAEFH] 4R
AFHo] vlA e FHE K5t &A Hebkdo. EF AFY FS, AAAH A A
B4 A2 A go] dopAM Ana AFAEYL AT AUEFH] gL
B . AAY AFdA EAHAFTL AFEES, deEFo] AUESFAYol
FH ez ztol LulA AFAYd gFe T2 XW7) WELR HHE.

6. 4 &

6.1. AT72%9} A

2 AT7E AYH Sl xde HAH A9 2vwA AFHYEE BYHe=
AEsgi.  E® AR AR dA"E AFESG EHFH AFd oid 2
AFHEEEE AMn oA AFF E2F AFA AE Au g, EHHA,
ARAESFA, 2R AFHEY 9 BAE EHEAT. @A B dFE T ARA
Aol M Aefugo] LujA AFAHEde] 8 F USFE BRP. 53, tAdE AFEH
B AT w2} 28A AFAYE 2ol7t AUT. HAE AF A AHEE(),
EREACIFH AAEFAH) I 20 AAFANE(HS AFHBA AAS. a8y, B
AF 3¢ 20AAFT A ()L AR ()F BFLH ()] 4L FU

5, dA" AFo] g 2E|Ae AuEe AAEFHYY EFHG] Ao o3
28t e EAqFan gled, gAY AFL JAH AFE B FE A AEHRE
Agstz FE FAx FEuE HEGEZ AEHNA dig FRE ATHoEH
BHH4E Y 7 Ao, &Y Fo Auuigol 1 MR AFHEL
ok, EG UAYAFL AAH AN nAqA A EE 17 REF}E T3
AEFHel Frhgg.  olgt Zo] EAARANAE L& JIANE A7) #Ed
2HAEL 7|70l AFAHAEE A Ed. 2, dA" AFY AL ANEFAH
B840 Adugo] JYE& viAn, AAEFAY, BEAY, Agu|go] AFHL9
8ol He FHolt. metA, old st AFMEH AFE FAHt ¥ Honp. A=
A AR AFREZE AT A AF R ZEA20 BHANE BHn
AR AZoM BhE AFS ANEFHE Bste Ao Yoy Feolo.
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6.2. 972 999 #AH

2 A7 AAA AN dulEe AFE B AT dAE AFeE2 TESY
Aue] AMEFAYEFE Al gl 7z HFAHed, €AY AFHR dAH
AFS Agel glojA Agu|&oj&o] th2A HE Hojof & WEl AXxolg. oL
AEE ol 2 AEste ZIdEdlA dAYAFT e A4 e AL ARE B ol
HAAA A g™ AFY AE, AAEFAC] ¢ F2E 22UL AXNFoEHN
A2H1Z AFAYE Y F dE LIE AN F WG & A7 L6
AEAYRYE S AAH AZdAN HALAER EAHAZTY AFNLER AHgTHY
Ztel=id & AlFstsivEd st A,

B 479 #AELe AA, 2vA AFAYade] Agul g Ut Bu GE it
hate] melstA] R, M| AAFAY] dgo] FA Yegt. FF AHHE 99
g AHA AEFAELYA dHE A7 W8 Ao, EA, & A7 BE F
g wFol AHA AA =2IIE A¥sted @A ARG, gty 2R
ATFolME Fd dide A2 2BAAFHYLAN e A7t JdABH R &
ol
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