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A Study on the Effects of Marketing Channel
in Consumer Decision-making Process
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FuiAl 2 AHA ol FEAE g A A9} 4¥L FFstn d=7tE 7
71 A% 43H @FE FREA QAT T £ Aok B APE N2 e 5488
23 e FEAEC 2nA FoldAdARY WiME A2 & A% 488 AAs)
I dohe YA EEsigh F, u|AbEo] AN FrjdAtAA AN 4 RFHE

& HAE & A9 98¢ st Aoz Azigds Ao

AZAT A4 JAAE §549 A$ 22 AuAEY FojgrrdAyRAolRE A%
%o zt FEREY AUAHA Ax9 A¥e] KA atolrt detwrh =¥ 2 FEYER
A2t de] LFQ HFE A ol(store barriers)’t THEA YEl L, FX PRt AENIE, HE
WE, Foluize dARE FABAI dE Aoz Ugy FEFLEMNE T AEG
§ Zole dMo] WaY Aol W AERnAZUIF)N AAdE FridAZ A ADA
ol BAAAGAY} HFFuTA Atojol Aozt glo] AxGARME sHAAEF AU
g FEAA AZSL FEANA 28AEY AR 0T A FRE EFA I Aol
Fo3ltE AAES 22 5 AU
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1. A&

FELE7 AL o]E e AAe] NFHATEF, AXYAT ojd R FFE A
Aok & AR, 2¥|AE oW RolM MEE HFITUE AUV i o] AR gl
ot 2HIAEL AFE Al -9 FoldA AR AL AR HFFuld o2A FH, 53
THAANES) A4 71E 2 4397 A, v2d FogrEZRY L 343 Addan &
4 ool a2gtd 2 AE0] AAHL & FEHEL AE ALY FulrrAAHA o]
gt AZE oA ojyg Ao AgE FIFstn YT, KFEHD ol AH H3
s} G&d Aols} Qe Bl EAE AVNE F AE Aol

FEA2R9 J(FFE)old  A2FAde] U2 HETFAYY dAEBAY B G
Aol 43e vAAY WAL F A= YL Anjgth. o] P& Bt 2R Ao
A Qe B, FEAE 7YY gold JE ABAR FdA dE v vhAE A
gate) A BAWSE EASE FHoleln FAE F A} (A= 1999). 2FL S 3
AFAL AZAA 4% U diAdEd ) FE fAAY, A2 o 9, IR
5 AFEAEY A FHE F=AS A48 7t o =@ old ¥A JHALGAMEE A
EuEldel 58 2 AU sz AREIEY FAE 93AH R Adsled A" E o}
T ok ARG RAAN veida Qe ARFAY SA, A, JdE d¥L 25¢ A3
A2 QEHE ARYAEC) 23 Jdd AARTY FEHo] FEHAZ doltn U&E
ou)gc} (AAXNE 2001 95928Y; AzLAE 200136H20Y).

AHjatE AFo] A3 Ye £4E nEstd /%Al D(marketing channel)& W&},
Hale 4% 84 oA 7HHAEY f5AY Adx Wddstn ot 289 Ygel A
FEAGold AFE = ¢E Hejoln, 7Y AujAY Fer|Ed BE 2 HEHEFA)
o) 4y g AW AR 5 U EL viAHo} b (o] 2001). o] FA AEAA
dEHe FAc2 FAHNYD AxFTol AEALY Uz A8 F¥En dE A
A, Aulzte] FujgE W3E PR Bk FL olvA 9 WA AFE FEAIILA
ate dolAMAZGA)Y YFAME avAEo] NzEn e FEHY A FR)H o
& AE3) wdsie Aol aFE

oz FEAHL APHCE £9T 4 P Qe Y doME FL vgoR By
E&AQ vlAYE 87 A AA v Poj FHoA Y 2t FEH] FY¥EE FH3I
setata BH ez gAste ol Wes 53], FAAol AMAH dHFTE A6 A ¢
oM FEAEL ot Aol ¢S HasAr} LvAEC] FEHEEL ARA o] §3
=7}, 9 olgdhert, o8 ¢ dtevtel gt ojslv HA K5 TFEE ol ofF F
sk 2nlAbe) QAo Byl o8] HAY FHolv|A(brand image), 3 Eo|n]x(store
image), A EZAE(brand loyalty)o]l #HY dAFEL FuAE, TudE: F FeEd
(outcome)ell FHL F3 AE Z97F Bob a8y, 283 A 2 4F FdA AEFS
75 A (availability) £ DAFE T IFHE AEFELE A3 Hgotslr] A 2v A
FolAlZA AL T4 AuE "ol ok £ R G o AT gloA
% Kadiyali et al.(2000)3} Zo] 8|83 o]9 &We FEHY J¥Y A7+ U UMY,
A er 2o Aug FoidAEARAE AL ZAog AAHE HHAFE T WA
AdojA mAe AA FujsgE FuANAN FFHA JYHE getsual st d7e A
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Hog BEY AAolth

AA cujzte] FojgAlAR R A UM FEFH HEE oM AL APAEANFY
£ ol#sted 5 Aot Lvjal FrjdrEA @AE REAHE o8, IREEHN, YED
BT 5ol wet 539 ddo] getd ¢ v WEolth o] =RdME FridAlEAd
Az HAAE FEAE, UFLY $& nstn HHAEE FALE a6AY Tl
AR TR A ARAEE HIL Y47 FEH Avksl(empirical generalization)E A|
=stna g =g, FulAZ AR N 2zt F53e ¥HE Hodstn, 249 54
of s 2u|AEo] Azt AE BEGol(store bamiers) $A4& FA3t 7 FEH A
AAeg vj@staz .

AgAME olgd A 2 71FEY AFE didt] Ldopr 3, A3FlME AFEY R
ATFEAE ARG A4FoNE AFEHE AN Bo 283, AsPels BE, &4
A, A%H o] 5§ gol.

2. |83 w3 & 71€Y ATE

2.1 &M FejdAtA A

Aujzt FojoA2AHAL ojd EA je] A3 Aul2e FuleRe AAl, ofA,
2g, g, FFERE Fuid AA/NE BASE Aol (FEFA 9 2000). Av]|AY
EL AF5E HASL 2 A0 AES TFoiste B 2 M9 AEAHA B9 JF
] obd sh}e] A4 spgor v ok ojEo A3t ANVl 3EE FYHE AR
2 A Foigg) A o)A 17h Prje W8S = wRE AN FulE @ F
o 19 YFA4A e (FUS, FEE, AT 2000). F, A6 FelgAERRYL
ghite] A& HA oz FHAHQL FHA AFHAAF FE uidd.

AE7, o)481997)2 28| FrjgFols Fol R Aviet FE AAA ¥ F(physical
activity)& 22, o]o} #dg A3 233} (mental decision process)= ¥ F@TIL Htrt.
Solomon(1996)2 & Aujate] FojE ojW EAlol g whgolztn AFAFHAT. avAte
zpalo]l Fujstn ke AL 43, FulE 37 A% ddY GdAE AIY o] @dAEL
MHEAAA, QAESA, U] H71 R @OAFHNERA L gt BE AFLEA o)
g AnE G Ao 4B vlAEd, 2 Hdde FAY, Y ARE EYE g0
goldch Frujstr] Hel ARE G5y v AYIIEE BFH 4H((EES AH) BE T
Z EUE kg B Agd 8355 Fugsed 4%E Fu g1 dEe] a6xAFe] ¥
of Eojrtok gt} o]FA B A8z FolgAAARAYL A9 A4, ARG, ity
7Y, Fol, FoiE Hrhe Ad4H BHer B £ U

[*]

O
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EALY - BEgd - [P - [Fidd) - FHF 9%

<> 2019 FopoA AR A
A8Y . 8, Y4F, HAT000), HovtALE, Al pd2 B2

olgg aulA FridArBAGAE AFTE, AFY /14, BAAE, FrE, FUAAE F
of uwtt F¢3 2414 A (habitual decision making), A= ¥ Al 2 (limited problem solving), ¥
%3 F4 32 (extended problem solving)® FE¥ ). FHtgh, whsul, AGd8200002] Aol
Me 9oz Aniate d4SES Fug o 2o UFAE FAE AS HIrHA A
o B HrES AMgste] o Fmstd FelAEA #3e Atk B3ich Engel et
al(1995)2 T3 FAsHZAD Ay BAHNEE AT 2viae oAE A 3} (consumer
decision process)& &4, ARG Fojd dikgr), Fel, FelF FFQ] s59A FAH 2
2 vdgsigon, A ZAHNAAN oz 2ujEL ¥RAH diUH 7H(non-
compensatory alternative evaluation)& ®Wo] A}&gthn xokch ZAE7], ol 88(1997)2 @& 73
¢ 2BAEL T4 MY F2 £ #ES HrtEn oy)el RAYY FBE AP
ZH Q=g Aol AFE g3l dvie vEAAA Zdo] AR AFAM 2vAEY A
F97h-e o %3] Ads Fon Qo 2HAE JRANAEF AA W Mg
S @ o B3 Aol FEAT ARAYE oAPAY fF2Hun =2 5 e, o
of WABEly] st grrEAC o]  HH B (optimization) BTl T Fexrdgx
(heuristics)& A&-31 ol REolgn Bttt (BtF 4 2000, 3, A, FE-E 2000).
V&Y vl Fujdrld Ay AFsdME AEL, AE /HE, FAFAE 5o Aol
upe} 4|zl AldA A Ao ztolzh AR FHAAE T HTFA UM Hok Hustd
TuleAtdd A S ARAdE AL AAER Yo

2.2 &84 ZohAERAATH 45

avjzte] FujdAtdg-g dFsied E8Hc HwA AoPye AAEASY AL,
Z1-7E A A2, FRAY Fees FEY £ Aok FARAGH FIWyEe ALYF
3ol FoAAHAd Fr7t FAUNE dolRe AEO] BWol 29I (JEH, FA4H,
2001). o] WYL AF £ AAE 264 BHAA HelstA e FHol Yok 2 &
3 2uAEel o ol AMFEE FUsEIL FASA FEvt Y F2HE ATH Froh
Z1h-7hA A F2REe Aol ofE Hrtdiged diE FRE UL W e F4o) S}
A MG 274E FEFLZA E40] o]FojA ), ol oW P dig Hxst F
AEoizke #4 & 2 A9 £d. ARAYA ASWYL 2627 AFYRE oj9A 2
obgolal Mejste FulJitA AP g weleXo e 2de FFd 2H & %3 A (O
T, F4H 2001). ARADYH HI2o] e FFL ©A dAEAY AR #gAdE 7HA
T Aol ol an|ztEo] 2 FAd ol2A HI7AY AYHA AAe B E LS
Zt7] Mo Ao AR Aeiel w8 Fo AFAA oldE sHesAl @b =¥, oE
HIUUET de 297t dAEA S M AAE A9 Y, RS & g4, 9

82 YURBYNY M4 28



AtdA, dE5H% 7Y F9 48 3AS FgHeE 9dE F dE Eolge WM vz ey
£ 70 (39 ¥ 2000).

Aol A Anlat FojrAd RS Festn, FoldAEAAAY L dFEE gl ds)
o ottt oy FulgrtE A (AN 2vjAEC] FEHEYG BHSA ojd A
L YgAEES 7HAxn JE7tE FAE] H8iA e 281 Pl AR R A A Jxg F5
TE AFES Yolrolol gl 2ujal PFEo] TAT 5ol B AFEL duizow
AZIAZ Jg & . AA, st /FEAAE ddez & 2vz 5L Loln = Hy
o] At FAE(1996) A3 L UHZL FEHANN 4a%Yg u, 29PAY APH
FHE ottt A, HA FI3IAE ez Frigre BAY JAEL FAEE
SR Aowyol Aok (AAL, AL 1999). olE AFolME Wsld, @dH, WA,
AE47E, AAANG Fol 2u|zEAA ofEA AAHR HHD QuER ALGEE FHA
Yol okt ¥4 £2001)2 AW AFE0] ok HITAA Bo] BEsE HPEEAE S
gotrgttt a8y o dFELS AAEMTHE, Jd-ItAA] WP oezA 4uate
Tl A 2R RS A Re. 2 A 2viAEo] FulgAEAGA NN g
A HEEE ol 83tevl, o ol &8tEr), B BRY YHo2A Y FEH gL ous}
€ RAFA R ol A s AHA R A4 FEAAE ddez & anA
TFojAl AR o) ol A AFWUE AlBstodol @t {FF I FHE PuidrrE A @A
4 839 olf, ARIYSH, AXud T AFANA THEAE YL A ARG
Aot} 2¥AEL A7 o HRYE o3t TVHR, A&F, 200y, Bolg,
TN & B3 2F ARE HAG (|, FAH 2001). FEHEE £ L B
Z1EAE HF 8 ofvE, AFA s, FAA A4FE YRA FozA inAEe
£7& AFErlx sta, ofolad 2 Bojded oz Ao T FRE AFHIE
ot ool ES 22 Ao Fold A Fule st FEHoR HUdA
ZAAo] oA Tt (HWH 199%). £ F5HL ZF FLFRELS BT 2vrg9
AEFo2 FojARD ofYzl Fujd, FolFoE An|AE orAlA A 2 . tHHor o
% v

2.3 AXAo) #F A7

7189 B2 9FEL A5 Ul FEXEARIE, F A8AEC ojd 2U4F YE
d ERAXE Assterlted dig IAFE . 22y olg T £MQAAE o)fdx A
kgl BEE Al 8UE°] EAY Ao, d& =W Buz = AFo] s},
AExomAZL ¢t F& AS T A87A FAsdEo] U, £3], FuldrAlAA A of
| Ao AnjREe] HELEE AlErtE AF3 ol AL Fo5.

Yt o2 olF Aojacly @AY MdozME NG H(perceived risk) AF (et
T 2000), £439(Loss Aversion) N'd(F¥3l, W57 2002), Herzberg?l 2892 ol &(+#
9% 1997) & & 7 Utk ABAEL o]YE FdFslr] RouE HEE HaFE] 9
3} ERFEE AT 5 A A" A€ Adoz AAY AY, 715H 949, AAF
AE, A 94, AEA 949 ol EAn,

TEEe M5 (2002)2 AEAu Lo FAAL SHFES FAHHY £HFE) 314
HEH oixd vlXE vdAAd ¥ 2AEAG. F, FHHAD $45ES B

287 POYE CAlE REM S0 43 27 83



Aoz ZEHE oulP¥rt. Herzbergd] 28%1 o|EolAE viartxz &
do] tE& FHsta Ak, FF2G FIN2002) L AFTole] Foasr
€ 732, £3Y, d¥, v, AL 5o g 4EE B FJ9. F 3} &
Ao Fofjlad R FJ847F HE A B oy}, ofd Aol 38471 5
g Fojairt €& vell Fo.

rir

2 ook ¥ o W
Jpi
)
oft fo M

3. 94752y € AFEA

31 9FEY

B a7 203 ArAAH J2PE S AF FoARE 2 A9 AEHA §
A9 ol ohd sy A HFer I oY VA dAst FHAA Ll
Tl 2R AL AN, o]& AR FuldAAZRAAN FEFA JgHg 93
cdl §3ol ot <ad2>9 Zo] FHHAFY A Ao 2l FojAtA A TGN
o] 223 YT EBE oo B¥E HeH 2A AL Ao vz o

NEAE FHYS
(Consumer Behavior)

I
I |

L R 1] 2N WY N
(Physical Activity) (Mental Decision Process))

L U4E R8E EER L
(gg/37m) (AN

48 A7
(48)

2AA RIX
(A%)

<aYP2> 7IAAE FoisgF ARz
£ dFdAME HHAE A4S 18dle EAAAGAE B} AEEs AT 9t

ichn B3, <393 2ol 7129 FoAERRRE s FeuAz TREUD
<a¥BAME wANEZ TRSARES BAY 234 FE ¥4 Tdug.

84 QUIUIAYAY HMaH 28



4o ZRA 32 (operationel definition)
(1BRLINEN (QURBAEN (QULBINEN  (4)PHEN (5)THBHIREN
Consumer Behavior [ 87 w4 REHE REB HR 20 HE E— Foe iR
oIx BN 22 ] LR (23]
e B %
0 BE . L2 y
) 3
Physical Activity
[ REN2N ](aan& as ]l P ‘ PMRBRE ” 85w 34 I Ime R ‘
34 3 )
YR REN
(@) ) [ 0
Mental Decigion
Process
ABy2X) FOR YR
PR [a?ws El]{ BN ][Riulﬂ QX][ FHASRE W PN BN ][ an ]
e na) = s
2EAN 222 Hines SR BB
{ 88 }[ ][ aE2 ][ Haw3 an2 ]{ sm2 ]
48 D2AF — e e T
(48) i : i
ol -

<ag3> HAAE FojRE @A L wAE 233 Ao
32 9FEA

321 &8z FojgA AR AR A FF

B3, FFFE, 293002)& AFA ugt vzt FojdFo] B2y W] 7oy
TS AEEE EMEY odg eyt sloy, Auixe] FridANY 23 AFEE B
dol 27 g 7ige AFE2 9 rARAFE ALgslel g F38Hn, 7ol
#E71F MEZE CRM(Customer Relationship Managemen) A&l A 53] F8& olv]g 7}
AA €9a 9. anAEY AFFOL fFELY BAE DAY AFAME AFFY
4 FEIFE, FXoW|A, nFET I S Hotstnz st A=rt Betth

71ES AN Fejgs #3 AFME v TARIEE, d3EEF F) AFEE ddes
§ A9 dREol7] o FulAtAA HAQ AAJt D, FeiiE A A Y
Eh= Aol dura o)t Haubl, Gerald, Valerie Trifis(2000)8] A7 B4H8 WES 232
2 AEY ASE 50, U &Y 8 soA AV AF FNBAHL Ed o
EE dtg AUE g7l Wi, FUAAFACN ol27|7A 29A  FHH(two-stage
process)& o] &3le Aol ¥ohm Bt AAA GAlA e BE AMEFLE AR
HA digte] REAYE A, qILAdNA FEAE AMEL Fur|nE LA EA
HZ7ulAdARE Fdu Btk AFH ZAL AFALEIE Research Internationalol M & £33
5 Z Al (shopper behavior research)E AH] 2} 2JALA A 3} A (Decision making process)d &3}
AGAR o] ARSI ok AlFALE BF5T BAE 7P (At home) BF DA, FEM
93 ne g2 g AAste N ASH(Pre-store) DA, A1 FojjAbd A o Ws Fi

LM THYE CAE FEES SR 48 A7 85



BdE ol o4 o]F < ©A(In Store)ol | FHHE ZALE AABY 2ABE 47}H §
Foz FEIFIT Yt} (Vincett, Mark 2001). &, FojdAldAGAEE 4Au|A4E0 RIS
R FulZALEA Y FEFH Uig Aoyt EAFG. arz FojrAYGAEE BES
3ol anASdAE e 988 &8 guEn

(ATEA 1): FolAEy dAE FEFFHA Aolst ok

SBAHEol £ e olfolE o2 A EAY & Ak AL FlE) A% B
AE gA%, FRE 97 A% BAE Qo 24 gAMEE PR ouyt gkl £x gl
HEoith E¢ ol @ AU FRIYST ST, FEH WolAM e HIHU =& ¢
2BjAE Y] $AH & Y FAY £ vk deY] dHoE Aste] ARYS 4
€ Bo] AT Ao ($7H, AAG 2001). AvjRHEC] AFES HAE) AA oA
ARE Y55t F5HEY Aol FAAAE Lol

@TFEA 2): FohIAEA @AE FRYSAA Fols} gk

dHESL F2eoonNt AFERER YEFHESY BAE golEn ol @A 9
F& vlAe 2UdEE AV AEE 3t 2 A, 2vlAe AERAN FEHF

5, 7839 MG 2APET 2Ao] Ko FFL A2 J&E A3 Yoo et
al(2000)= " & BWE=(brand)’t F2 olv|A S vjFg FH FEEFE 2 BHAS9 A
zZte 7hA), BRE Aol Folxittn Hgtth 1 A, BI=S) {EFEI woldSsE 1
BA=Y Azd 7H4, BAE FAE, BAE d@o] golAd, 7tAFAR Hol Ro] 2y
75 BI=9 A4 JHA], BI=E d9REI WolAE AL AT e, e =
=8 ¢E7] 48 BeAE Fad FAL F2 ovjAY wFE FH FENH 75
ZEE F7H71D FL HEERAE Fook dvtn SR AP, DG, FEH 0L
AEolmd we} FdT AFL BujstisE x& FAANZY, ¢F, FJEE ¥ F
Aotz 23, FEolvjx] @ BA=o|w st wfP O 2HL w2 st Lu)A BF n)
A FAAY %L GAaAh F, FuigAEA wAEE FEuZoNY Hol7t EA
¥ 7hsdol Al 53, dzld £ AR, a8n Fwyol EAste A9 FEDHP
o Aol HFHAMA Fol& v F= U

(@TFEA 3): PHAEY wAE BE T Hol7} sl

olet 2 V& AT E A= BYUA AFH A9 2AAA SdgN FujgaEA @
ARE BEFEY, FRYSH, 4B 2T o7t d& Aol 458 5 Ut

322 AE¥F) 89U ¥ A¥MIE

E dFdME F FE5HA dsiy 2uiREc] AAEE Ay BRE ATE FE Y,
(store barriers)@til 22t HF g &, X PN2AL FH5ld T FEALRENS F
systmal g,

vl Q14 &l FAL AL Y FEHolGdn AR ojuP dHoZ A
&HRIEo] HA AFF W 2 FIE WEATAE F4A @G gy, 2ujso)

86 UNJVIAYXNY M4 A 28



AAEta e HEA U Ml ¥8 A& FoddA FEHE H7is Be AR 2y
2 Ygg gHekdted Jdol F& Hxetn wddth dustd FEH SEolS RALA
WEEA FE olf EF FHEEoF ¥ FAF A9 FujfE AHHol7] gFoig. HEF
oli(store bamriers)y HEAMIE9 4w Al AR #8449 o Yo7t ¢ AAY. 7Y
A(1999) 71EY HEls e, HEIUER, A2td 99 53 BAE AFelA 29 ¥
Ao Wy, == @972 FFAPE Anate] AnjE A€ol 22 s1Ad o3
AARHE AAY Bolm Jou, AvjHE Mdgo] Lulztel FujatAA ] glo] Azt HE
o] ZiHold FE FF FI, 2 AL ATk AdsE XAMYE ool 3
o, AAe] H¥o] Adses FEEAY FF vt AL digt Ao 2A AA
2 #ert 9a¥ Aolgtxn R 1 A, 7% - AAH AY == A - A1EH A9Y
€ ¥4 A4 AL dod A9 Aol w1, 7% - FAH 94Y £ AY - AHEHY 9
d& A AL 49 U A9 HYgo] e AS QAU Baker et al(2002)E
37EA 8o uiFEAg FRsta, FEAGIEHE L, AE, 7HE TH)F FEHA, A
T3 7He] IHABAE FZUAHARY g HEHH R H(store choice model) 22 A A|
stict.

BEY & AFERE dvrd oz vty FojoatdAd s Aol WAH Qo
o AEe & 534, viF ¥ 4E G99l #¢ 4+ 5] FhHAA g} (=
HE 2000, HAE, 38 1999, 4F Y, AF2, FHT 2000; 24, FHE 2001). 53,
=AEQ2000)= AFoAM Frulzte)l A2t HEE FAAhse HEE AEHOE &Y A
ALAE A8 5 2 Aolgn Q. o9 g2 J|E AFE 2AE XA aJdd
AEINZE, dENE, Fupls 2he] TA, AEZojd F3FE vAE dFde FAE F
Atz Jhet,

(@FEA 4): REF} 220] 5= YTHBEE Fold Aolth

b
(ATEA 5): AP 2Uo] HE&FF LEVUEE Fobd Aol
k3

(@TFEA 6): ALl 2ol FLFF PUNEE Fobd Aol

4. 4FEY

41 A= FANL

2 A7 E 7oA AN FE3HY THE AU A AARAF FoiA
AujAgo] FujdAARGAE EF A3 JHAse 7 @AEE <a¥>a go] 27
2 g s TR gAY 2 PFS €8 o9 u¥W HYH #A
#3e eotaty] Al FolAER SAEE AERETH, RYSH, dRT AT
HeadAE FA9

ZHRAE FAA FEIAEE) HY FE Pl FEL FE37] A A" A9, &4

2H(Z PHBE CAE FEHe Faeio) ust 97 87



33, Herzbergdl 289 ol §5 #AY FAXALY AuAAE L Yoz FIAPG

(Focus Group Interview)S A A&t 1042 4Avjzt dEdA oW 29 AxX
5
1]

tn o= 4

go| BXE
3 she 89197, oW 250l YEE FEHA @A s 2AAAA Y@ A
Foho] $2¢ PRtk 1 Ak, AAAF YA F2 ola) 2427 Qs
o 42 48 AF 23U oE ANNUTEY PEUBE, PEUE, 7o)
=R

8 K ot oo oo

A
il

£

Qf L=
L
=]

42 REEA 2 A7uhy

B Aol gAM AAlg PoAERANAAAY AF FR 5500 Dol AERH 74,
BI= AR, 79FAL A F FolgAEAA JMAAE AFR] i) FRe Fgo)
50% o} 4o 2 vephd, FRASZLS HAAE ol AF FuldAHo] L FAdelztn @
92 F Aok AFRY € 26iAFYol e} 5 - o A4 2@ g3o] gd 4 ¢
crng B AdFdqaE FEAZA 9 HAAE 539 9BL 2AEY. 2§, F4 v}
AHEAZAA Frdo] aAAsE HFL 60%2 HAAFEY HYFAXNGolga & 5 ¢
o (AAANE, 200135928Y). wWElA, ZAEE 2 2AbY B EA WL 1EEd £
of @3] =ALE AAsHATh

2 ATE 948 20 AF 28AEE 2008 F 19999 o] F o) FHME 7Y APo] 9
T FHE AR 853 A B dFe BRg AEFZ, 64 52 ngsigde
22 FdHoz AL o BEZALE AANT F dd ik NAAE 7 Agol: o
IR AETY, B35, AE7], VCR, A7AH7), Jt22 A §)E Xsgx, 287}
AAZF A7, E2H7] 3)3 AFE FAL Adsignh 20008 78 23U%H 89 1697
A 8 AEZALE AAEHY, F 8299 HolHE #4319t}

HEZ FEAY JFEAH EAHE RY £ AF FREA, A B¥E 0z
42.0%, 30T Fuk 28.4%, 40u) 20t 173% €22 et I&F2H2ZE dZo] 76.8%, 1L
Fo] 220%2 Yeldth AFAGL HEo| 59.0%2 /MY BUL, 4¥F 25L& 200-300%
Holdl7t 37.8%=2 M Bkt

w33, 38F, AH2000)0) A DI FRF 1F S 4L uAE 242 AR
LAzt FEAYe] 4EAHBrand Equity)olnl, 2aldte HESE 37 3-47), d9rzo
2 2uA7 digIEA ALSdhe HI21E L 6] olEetn gttt B AFolME M 7
A HHAE el “AsI A AFEL HF FLAAA 2 Y vlFE EYSY
7, 7€ nEEEA vagd AFE 2 U @Uzras AR g, AAEe)
WAL Essr 2 3AY4EFE 989 <E1>¥ 2

<E1> 7HAAF FIA A8 YF

T8 27} ol &} 378 47} 570 671 o
3 wg s 11.0% 32.9% 30.5% 19.5% 6.1% 3.7E
8 AR AF 22.0% 42.7% 30.5% 4.9% 0.0% 3.27)

AR ERTG RRR Al WEtd 2 A8 A, AAAE FIA 3429 &

88 QIAUIAYXY H4H 28



232 HEs FUSE v 8] 634%E MY B, TEAE AFE 34709 AEE 2
23 vl gol 13.2%2 71 Bol Ykt JHEAE FUA HEE ndE 5L 9
2(23.1%), W37 (21.1%), FVE(203%)22 Yeikd £ /1AAEE FUsein g b
7Hd dA Adue f8dL W9sd, v, Azl 893 £02 Yelgd o= 4B
e FRAFoZ A7 wEel Jeld 2849 & A

AA FAAF FUA B AFoA S AugERDLE F45] AAN FYEEA
Q37 A3t HE SHAEY] "ARE M8 dEolfol N A 2} H(qualitative
data)& ZAIste] <E2>9F Zo] FridAdAGAER aAf 9T 2vR Aolg FEY
o}

<#2> FojdAtEdRASEAE FAAL LA Ao

Tl BF A TFAHHQ 4ujA Ao
48¢& 233, Y Rea,
2de 231, AFE #dsHE,
t4& ddsn
AF Blwstr] A3, AR zA1E7] K6,
7v4 wlastz] Y, 714 zAbe7] 93,
AFEE €3 283, 49 By, &QEein
Bt 2 FeieA AEZAEL 24, AFE 499,
FAZZA 2 7o) | 2AR Feig

TolE Hla dA 79 7H4 wasten, 2 eA #A3w,

(¥ vlx) AAFol HEA 23, BAES deulasiain

TAAA A
(&L / H2AA)

B WA A

(A58 ar)

<B2>oM e EHIEL U 2ok AFE € St g AL FAAGA(D)
LA, OHEAAGAA TEAReH, AF 2 7HFo dig vE - 2ARAHL vjaG
AGAGAEN DA EHET £, FRAEE 2AED AA Feise Y o
ARFYFHGA@TIHAZF DA SA, G)FrigA)el s uAgoe FojF wmst
£ #3L FolF sladAe) FolFE vlaA)el ¥esidch.

A zte] wel FAJARE Fejztx] ZE o] 22 ulF oA SAY F£E )
W&o A Fojgs FAE A vjngs £ FojaAs J83) FEENE JHADY,
Aot e rjEoz EoF ¢AE NEE BREULS 9 <¥E3>3 go] Yeiwrh

22 FOHYE A FEMS J@=ol 243 A7 89



<#3> 7HAAE FUA P AR GAE FEREHY A (99 Wy

T A . T A
A T AU A ol At
u} u} X of X v} u} B )] &
o PR | REAY | vRAR | w0
A
A __1?74] 72 160.5% | 28 [28.6% | 20 |{308% | 6 [200% | 4 |22.2%
&/ ZAA)
H) 2 g A
43 [36.1% | 67 [684% | 34 |523% | 19 |633% | 9 |50.0%
(AFH )

R e R
Fodd % T

AA o g% 3 37% | 6 | 7.3% | 27 |329% | 25 |305% | 21 |25.6%

4 | 34% | 3 30% | 11 1169% | 5 (167% | 5 |27.8%

Ao <#3>2 FYRA Og FEE W7 WEA, HECcHE L FulF vt
A Y B X 7 Y AR FuiF slue 5HE VM gFoley] Be
oE 3oz guprt AAduA §8 A9t oYy vuH, 993 58 Ffoe A
&3] 7193712 42 ¥& Aot wetA, FAMYe 1 vwEr)st YE BEE]
A FRAHA, BEolfa ey FESHEIZ ZEE A3, HFHoE AA FuPist of
OAz oA @8 FERATIART kAR FEY oiFo] AAFeiFAe FAdA U
Bhe), 712 FoiF B 2gaelhet olfrel tslA AR 7] wWEd FulF v E
g 7 Jddd

SHYEE WENFE JIE2R HEE YA AUA FROZAME BASAAA
S e v go] BA dehgth FHA, A¥A, WHA Pl E nagaRgL s v
&o] ¥A vetgch wdd dA FulgES AWUA i ol FRE A JdeHRd &, F
FASL HAAELS TdsE e W b dA AAddE {FEAE Wsky, dud, A
7Y, A €22 Yebd A, 242 Fele g8 fFE3HAA #§ £ U$E vehdth

43 P EAGAE AAE £ (FTFEA 1,2,39 £4)

Aol el ZAVAE nelste] ANAY anAEY A4L vl st Wgeg A
Z} X (perceptual map)® & F ATt (AFF, I 1997). a4 A = H(multidimensional
scaling : MDS), th-& A{(correspondence analysis)2 FHH £ F3H Aoz 1 gy
€€ SAFEZN A4 Ao oF SAHAM HAE FANE FHE) s B4
HE &4 =Fojn (g 1997), Folate xztah Mz el & YFH A8 Ao #A
€ F0 Jebd £ Ao (3273 1997). 23, A YHER S AMEEe O Y9AE
A AdAQd AATE Yeld ¥ g e AF neHA] ¥ ¢dE A
o} (HEiR, AR 1998).

DAY AR, ggRAT 2o e AFe £48 533 YE BY, 3B £4
& B sty o4 e Agol fEsldhn & F i o9} e MY E 18 YZ(needs)E
2AEo] EHsH7] FaEAY Mol FAH olojgolE U uf 13} o)A} ol
24t} (Urban, Glen L., and John R. Hauser 1993). We}A], B Aol &8 4 (correspondence

90 YUIVIAYXNY x4 28




analysis)& B FuioAldAGAE HEFEHY, ALASAH, R 1T dF A

g 5AsA

43.1 7oAt ARG A HEREAT BA (FTFEA 19 BA)
T (@FEA D& 4387 A8, o
H FEHE HEIRASAE FolAZA DA 2AAFE diE dFsle ZE Xol B
NEES &g <B4>E FuldAZAGAE HEREFATY 2ARS 2HE dehdo

“PoldAEREAE SR FEH Hol7} Uk

<E4> ToRANBRTAE FERFATY RAEY A3

#5=F FolgAitA A A
AAES - _
AEAz | 429 |vmwd | PUAE | 2279 | oz | @A
4 ued ARz | 22 | 22 | 2332 | 2 | wazs
QR SR & o B
49 52 54 33 30 42 260
’@F,ﬁ};ﬁ 41.1 48.4 65.2 320 299 433 260.0
18.8% 20.0% 20.8% 12.7% 11.5% 16.2% 100.0%
43 4% 39.1% 30.2% 37.5% 36.6% 35.3% 36.4%
24 31 40 12 10 27 144
'é_}olﬁ 228 26.8 36.1 17.7 16.5 24.0 144.0
e 16.7% 21.5% 27.8% 8.3% 6.9% 18.8% 100.0%
21.2% 23.3% 22.3% 13.6% 12.2% 22.7% 20.2%
8 15 24 10 10 11 78
o&%@ 12.3 14.5 19.6 9.6 16.5 13.0 78.0
10.3% 19.2% 30.8% 12.8% 6.9% 14.1% 100.0%
7.1% 11.3% 13.4% 11.4% 122% 9.2% 10.9%
_?r 10 13 20 9 10 6 68
10.8 12.7 17.0 8.4 9.0 11.3 68.0
% 7};‘(‘1‘:“ a] @ 14.7% 19.1% 29.4% 13.2% 12.8% 8.8% 100.0%
;g 8.8% 9.8% 11.2% 10.2% 12.2% 5.0% 9.5%
8 12 19 17 17 6 79
ﬁx})e}ﬂ 12.5 14.7 19.8 97 2.1 13.2 79.0
10.1% 15.2% 24.1% 21.5% 21.5% 7.6% 100.0%
7.1% 9.0% 10.6% 19.3% 20.7% 5.0% 11.1%
11 9 19 5 4 21 69
10.9 14.7 17.3 85 79 11.5 69.0
?"' E1 leﬁ:%] % 15.9% 15.2% 27.5% 7.2% 58% 30.4% 100.0%
9.7% 9.0% 10.6% 5.7% 4.9% 17.6% 9.7%
3 1 3 2 1 6 16
TV:E-_{T_%I 2.5 3.0 4.0 2.0 1.8 2.7 16.0
18.8% 6.3% 18.8% 12.5% 6.3% 37.5% 100.0%
2.7% 0.8% 1.7% 2.3% 1.2% 5.0% 2.2%
113 133 179 88 82 119 714
~ 113.0 133.0 179.0 88.0 82.0 119.0 714.0
%g 15.8% 18.6% 25.1% 12.3% 11.5% 16.7% 100.0%
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
folx Aoz 2, A2PERL, TAANRL 5 20 AU # %o 9
A7, 28299 AuASA ol FEAL VEHALA FOAER wAY z4ws

2% THYE SAlY FEM HuRlo B3 AP 91




B W diFste 2 R BEASIER” TEEIHE 7HedA stgleng, BRESY 82
g 293 A7 Ao ol FeldatAA Ao 1 pHAEL] BEAAY, AvAEL o
F42E & 7HsAE A7) W&ol

FelardgaAe HEFEAE 3 FAAL ABAE FEHI] A8 ol AF A A(Chi-
Square Test)& AAIBIATH 2 AR, F+T 00504 FoiejrtdAGAE2 JEFEH
ko7t e Aoz yebwtod (x? =53.6, df=30, p=0.005, 7| tHNE 5013} cell& 20%°)8}). =,
FoloAt A G AE YEREAL JdBBAC Avn & F U Y9 ZAEN AREg
oS 4A olsstz] Astd dgEAE dAlstd, FolgAAAGAE HEREHLY Y%
BAE <ags>ol Yepd)

TOHSAMZE Y UHRREE
1.0
» OtEels
e B ITA}
** fomgkea-, Tuusy
LembeEs 7 o,
Qj‘,?-i-. i
-~
05 | QIEYy
a3
N e
BlIRZA
-15
05 0.0 05 1.0 15

<ag4e> FuidAAdRSAE FERFTHIY dEEA

e84 23, P AeAE /AR AXE P o AEFSIIEA
(availability)o] Bl ez B}t 2 JE& v E AFH2P7NFLE, H2BEFLAA A
d, @AY Yol 2 o= UEiRT A9 <adedA {99 s diFEHAA
MASSE 71&o2 BEAY ZAoZ Z4zte %Y A& Yooz HAG ek Z o)
drtdgdAlg ddH e stzte]l AR KA A, AGEANMG FYHo] A
A€ vehdin, 7bE 88 AL 4A ol dFo] 7 AME EAAASA FF
B dgYo) YAz F& ¢ AUt

432 PG ER A FRYSAD BA (@TEA 29 B4

“Fri B ARAE FRYSH Folst Ytk e (ATFEA 2F BAHE) A, of
W ARUSH AF) ALE YYAEA FuAARTAY 2HASTo] ) A
£ 2E Rol EASGES stk <Es>& FulARRVAE ARYS ALY DALY B
& Uehdc,

92 YIUBIYAYE H4H 28



<E5> FriA AR YAE R YEANY nEY 23

vEES T 9] AL A oA
NS .
g WEg L7 AEHZ AFv@ | AFEAR/ Fox A
Q upg @A AN A A 9A Fof A | REAl
2% £y) b 6 3 78
178 n.2 212 163 113 78.0
.
™D 30.8% 41.0% 15.4% 7.7% 5.1% 100.0%
12.0% 25.4% 5.0% 3.3% 3.1% 8.9%
8 7 r3 ) 3 37
62 39 7.4 57 39 270
Qg 33 '
#4232 29.6% 25.9% 14.8% 7.4% 22.2% 100.0%
4.0% 5.6% 1.7% 11% 4% 3.1%
7} 7 38 1] 17 105
240 15.1 286 220 153 105.0
qEA, e 21.0% 6.7% 36.2% 20.0% 16.2% 100.0%
11.0% 5.6% 16.0% 11.5% 13.4% 12.0%
35 T 73 70 £ 150
Al . 275 173 327 25.1 174 120.0
)
N AR 2L & 20.8% 9.2% 28.3% 16.7% 25.0% 100.0%
o 12.5% 8.7% 14.3% 10.9% 23.6% 13.7%
C 3 ) 3 3 3 T6
5 37 23 44 34 23 16.0
- N
A v E43 31.3% 12.5% 12.5% 12.5% 31.3% 100.0%
2.5% 1.6% 0.8% 11% 3.9% 1.8%
3] rr} 3] 3] 15 63
60.0 378 713 549 38.1 262.0
Al A A
BFAN 22 B 23.3% 16.8% 23.3% 23.3% 13.4% 100.0%
30.5% 34.9% 25.6% 33.3% 27.6% 30.0%
17 3 7] 73 7 123
28.6 180 340 252 182 125.0
o
wrid 92 13.6% 4.0% 41.6% 35.2% 5.6% 100.0%
8.5% 4.0% 21.8% 24.0% 5.5% 14.3%
13 E; 35 37 73 a1
323 203 384 295 205 141.0
2R A <]
TR <3 27.0% 12.8% 24.8% 19.1% 163% 100.0%
19.0% 14.3% 14.7% 14.8% 18.1% 16.1%
700 136 778 EX 127 iz
23 2000 126.0 2380 183.0 127.0 874.0
22.9% 14.4% 212% 209% 14.5% 100.0%
100.0% |  100.0% 100.0% | 1000% |  100.0% 100.0%

YoM gt oz AEFHXAA, AFZHGA & §90] shid + wtol AAT, F82
g 2uAEA “olW ARHEAAAN AFY ARE FA=ANE FodrAEH DAY =
A Ed di AFste ZE X BANIES” FHIEE Ml dglenzE, BEF
828 A3 A¢7h Ak

FolAtdgEAY ARGEA e BAHY dude HEIV A JlolAFHA
(Chi-Square Tes)& A A&ty 2 A3, {FA+FE 00504 Fuig 3P AEE FRYS

- 2HIA THEE Y REN FBHO dB AT 93




Aol o]yt YE Ao vebrh (o =137.9, df=28, p=0.000,7| AW E 503} cell& 20%0)
3h. &, FoldAEAAGAY FREEXZY FAAYN d@Hol EAFdn & & At
Ao mARA g o€ A oldlEy] Hsld dFEE HABI, FrjlAld A aA
H AREHEATY REBAE <a¥s>dl e,

FHAAZEE CHE FREEH
15
mTVgRE”
; e
HRET S
| BOHYANR
05 L .
_ ?FP_'ME .Ja BB
*a3 ’im B aru%:l
00 WEOIA
HE-3Z X ™ Ny w VUE B e
.E'Jw.., i e POIME 23
05 e 700 S
[ I I n
V23 BNR oA
-1.0
15 10 05 00 05 10

<adgs> FouldAdAeAE AR HEXTY U

3 EA A3, Pl 2P AE ARASAHE YL o, SFLASANM ] Fw
A A3t coiRelM AY RE Aol FaA HULH, HxAAGANA Y TVZ I,
TulAEZY € FelRAdA Y Hujd AL Fad FRYEHE YEhgh

HollX dol Izl HFEMAA MASSE 7I€o2 BEAG AoE 77 438 A%
€ ddideg BAG Holn FujdrtAAAIYG YdH oz Jlrte] YA ARYEAH
A, AGEANM GFYo] Ak AL Yehin, 7HHAFE Ao Hdodx =7E &7
BAGAANA FAAZY] A F, FH(word-of-mouth) FIH Y Y HPol T} Aoz Y
2354e

433 FolgAtdAGAle FE a2 BA (AFEA 39 #A)

“Fojd Al GAE R T zbolst drdr Ble (ATFEA 3)E ¥ 8, o
W AREES 223 REANE FridAAAGAY 2AWSE dd AFEe 2E X ¥
ANeteE &tk <B6>2 FulAlAAGAE HERYT R BAES 2945 el

94 QYAIAVIAYHY w4 A 28



<B6> TFoleAtEAGANE YFneiFte Ay A9
BEEF TFrjelAtd A A
N &5 . ) N
3 WRs #Hz37 | 7Y vlagd | HEAA Ral B A
o WRg AR 28T AT AHxT R4 E T
22 11 1 7 7 58
A 3R 37];:’ 191(;; 19]34/6 12 19; 12 17‘: 1005:)‘;)
. (] . (] . 4 B 0 . 0 . (]
8.6% 5.7% 4.9% 4.6% 5.4% 6.1%
70 60 67 49 35 281
B AE 75.4 57.1 66.0 445 380 281.0
24.9% 21.4% 23.8% 17.4% 12.5% 100.0%
27.3% 30.9% 29.9% 32.5% 27.1% 29.5%
4 28 39 17 74 152
40.8 30.9 357 24.1 20.6 152.0
C 3% 28.9% 18.4% 25.7% 11.2% 15.8% 100.0%
A} 17.2% 14.4% 17.4% 11.3% 18.6% 15.9%
" T 65 74 57 13 310
832 63.0 72.8 49.1 419 310.0
= D 3E 22.9% 21.0% 23.9% 18.4% 13.9% 100.0%
& 27.7% 33.5% 33.0% 37.7% 33.3% 32.5%
T 0 4 q 3 3 24
E AR 6.4 49 5.6 38 32 240
41.7% 16.7% 16.7% 12.5% 12.5% 100.0%
3.9% 2.1% 1.8% 2.0% 2.3% 2.5%
i8 13 i1 i0 9 61
FAE 16.4 12.4 14.3 9.7 82 61.0
29.5% 21.3% 18.0% 16.4% 14.8% 100.0%
7.0% 6.7% 4.9% 6.6% 1.0% 6.4%
21 i3 18 ] g 68
182 13.8 16.0 10.8 9.2 68.0
G 4E 30.9% 19.1% 26.5% 11.8% 11.8% 100.0%
8.2% 6.7% 8.0% 53% 6.2% 7.1%
756 194 774 151 129 934
) 256.0 194.0 224.0 151.0 129.0 954.0
% 26.8% 20.3% 23.5% 15.8% 13.5% 100.0%
100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

TuiAt AR GA S} AR T o] FAHA AP E HES] A# FHel AlF P A (Chi-
Square Test)E AA 3%t 2 A3, FAFFE 00594 FriAldAdAEE FE 2Tl
£ zol7t R Aog Urith (F =17.1, df=24, p=0.842, 7AW 50]3} cell& 20%°]3}).
welA], Fojordg A wWE JEaFY ¥is AY gs Aoz A & F
A3 z7)d nesA Zile HAEE FUEHZIZ oldd 2la Mg ¢+ o olyd
‘aultEo] dutd oz HMIdte dES T 7 oliolrk By MY £ o) (AFEA
oM FEuATY Aol dvtn & F glerng M oule ¢l wHEd Y9
e dae RAFA gt

Aol A FojefAldA A HEREE, AREEA, JE T ol zolg 1
sttt TojoAtd A dAES WEAEH, ARIYSHERE dguAt AT, Fr

DA FHYE CAE REM FE0| B8 AT 95




o oA E Aol USE & F Ak
4.4 Z X7 ol(store barriers) A FFHEF (ATFEA 4,5,69 E4A)

aAEe FEAME R AR5 lojM AT Hdo] EAYY. ojHF A¥E ¢
A &3] oj#hdr] HAMME o} oW HEE WESEIP e A9 Yoz “of ojw
EE HE7] A”ESP dte FolodE 2ol B9 (FFX, BFT 2001). Yuy
L2 HEFARYUL AR} EAF F U oY FojaUEo] RodH 4T A4
AAFEA FEHES, UL, FulNlE Fod AHY %S 7 5 Ut

28akgo] ANER & 7 HEHEWHY ARHAY H3xE F3Y A4 I
2ot oA7M, el LB EolY F4 T FAXA FHAE oAAA FUEEAIT BA
gol E4dA Al 3tct

<E7> 2 AX(FEA)Y 3NAA A3x000H HH)

& &4 AFHAZE

1 B3t 89.5

2 a4 79.7

3| F99ed 674

4 | JtAgAA 61.3

5 A A A 7} 56.8
A B 711

ANOVA 23}, 95% AF oA Wiy > €04 > FHUSAA > /b d s A7)
o8 AFXAIEI} g2 Aoz Yey & FRE MIdE AXEL AWy, &
Adg ¢+ U

441 82¥H

ZHRAE FUAA FFAET) A FEGoR s/ dfe] AN 2ARMLE AA o
2 A 2oz HASEA FHosvh FEFe] 8/ W EHFAIYG 2¥|A FGIE
FHA HAAEE FEE7] A FE A =7E YA 2dAES RUME $9
3tAl 3l HF FEsIEvh aA¥AN A, 8/ AU 3709 8o HAHE F UE
BoErh 8919 eigen value® 2.820]31, 2%129] eigen value: 1.580]31, 89132 eigen value
£ 1.080]t} 3709 821& 8/ W] WHEF 684%F AYP dFFHAEAE Hds
71 A&l varimax AL o] 8% Ao aA¥ e <H>H Pof

3709 80g AR 2L viFEFFoRag], 222 AR, 8A3L AF
THgNadolgtn & F gl wEbM, ARAES T o] avAEo 53R
) sl AdHste FEFNANL viFEZ G, 712Gl AFTF G 3717 20

9 URAUAYXE M4 A 28



<H 8> varimax 3] A9 Q%3

& 28|27} A EE HEF) 5 a1 | 892 | 293

BESGRESE! 821

2 | FolFE Mula@g, BHES)yE A8 | 2

319 E9717 £/ o4 748

4 | FAY 3ta Y] vetsig 713

5 | 9127 B9 639

6 | 7130l w|HTh 825

7 | B2z e AEo) e A¢7t Bd 889

8 | wulge] dol FEA ¥t 603
Eigen value 2.82 1.58 1.08

2 FEE 77 o 2 A7dM e FEHS HEAAN AFY FA 99 Hrte W
AdEE, 2 olfre JHAAEY 5AY FY AEolHd £% F3 Tl 2AY £ A:
F29 Aole W] WMEIH, =¥ JFAAEL HAv| A} GolF FRo|7] R A
F 7Y 2dE WA 2Asa, FUELY sHdo]l 2o AFE fEHS FMNEE o
WAL FojRE FHsA @iy R

442 FBEY

8RJAEYH A veid 37HA] AEZR2 I AAAFEQL AXHIE, PENUE, Fopw
= he AHEHE AAs WEd B #AE 2Usdch X Pl 23 FIMIE
e FuEAM A3, fFERZAR2dH AFTFAGNLIL FEHIT G R HuW
AZd 28 Aoz deidoy, 7tAFaALe FuHor AIMNIEYG Au@AI} B
Ao yeinth B¢, ENE Full=s 3B A gl ool s R)e FFBAN £
< Aeg oy, AZANeAH AFTAGIaAd A% F2 Roz ey
AENZ=E TRt ENESe JaRBA7 & Aoz degon WENREY
TURE el FFAAT £ A2 et

<E> HEANLQ, FTHAIZE, FE/FuiRI= AaaA

ol 2} 5 7 A
gpad | e | e | weuE | Raus
R A LR R
1A Fef 29l 0.000
A EF Ao} g9l 0.000 0.000
ATAZE -0.678" 0.071 0.274"
SEYE -0.556" 0.033 0.055 0.418"
TRl -0.285" 0.037 -0.073 0.220" 0.532"

* 1 p<0.10, ** : p<0.05

2% PHYE S FEHS FE0 2B A7 97



4.4.3 X133 7% M (preference regression analysis)

Algola AAste FEE A 2vizte) g HotslE WYEe AA FiNE s
T Aot e PEARJA £4E8 Hotste Weln & shve A AEe Aubdq 9
22 wotste Wolth. AWHAQ A4E Hotste WHoRA AAE FAI Mo
Ak A" el o o] AAAA @A lxm zzla dUdF S48 AR
i 9P e B3 NARE ANY £ glon O AHEA AL L sotd 5 9
3 AdE AT o] A Wakideal vector)E Yol B 4 ok (A3 £ 2001; A4, o]
A4 2000). o]FA HXFJRJET ARATER2] AAE AR & A g
F Aok ApjatEe] wjBAES AgA He Huly IR X Pl UM Fad
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