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Making Trend-Based on Brand Marketing Strategy
of Samsung Raemian

Jung Ok Jeons
Bong Jin Cho*x*
Myung Sik Leexs*

Abstract

As a pioneering company who entered new era of brand marketing in the domestic housing
development market, Construction Division of Samsung Corporation achieved enormous business
performance with the brand asset at the short time period. For the great success, they tried to
apply customer’s value into marketing mix strategy thoroughly, and created new trend of brand
marketing strategy in the field. This case deals with the Samsung Corporation’s efforts mainly
focused on Raemian’s brand marketing strategy to build the best powerful brand, and shows

which are the key success factors, and suggest strategic implications to succeed in the long run.

Key words: Samsung Raemian, brand marketing, brand asset, housing development.
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