
Volume 7 Issue 1 Article 2 

4-27-2005 

CRM 고객데이터 분석을 통한 이탈고객 연구 CRM 고객데이터 분석을 통한 이탈고객 연구 

Sang Yong Kim 

Ji Yeon Song 

Gi Soon Lee 

Follow this and additional works at: https://amj.kma.re.kr/journal 

 Part of the Marketing Commons 

Recommended Citation Recommended Citation 
Kim, Sang Yong; Song, Ji Yeon; and Lee, Gi Soon (2005) "CRM 고객데이터 분석을 통한 이탈고객 연구," 
Asia Marketing Journal: Vol. 7 : Iss. 1 , Article 2. 
Available at: https://doi.org/10.53728/2765-6500.1136 

This Article is brought to you for free and open access by Asia Marketing Journal. It has been accepted for 
inclusion in Asia Marketing Journal by an authorized editor of Asia Marketing Journal. 

https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/vol7
https://amj.kma.re.kr/journal/vol7/iss1
https://amj.kma.re.kr/journal/vol7/iss1/2
https://amj.kma.re.kr/journal?utm_source=amj.kma.re.kr%2Fjournal%2Fvol7%2Fiss1%2F2&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/638?utm_source=amj.kma.re.kr%2Fjournal%2Fvol7%2Fiss1%2F2&utm_medium=PDF&utm_campaign=PDFCoverPages
https://doi.org/10.53728/2765-6500.1136













































	CRM 고객데이터 분석을 통한 이탈고객 연구
	Recommended Citation

	tmp.1629301323.pdf.gZv3N

