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Managing Relationship Quality between

Exporters and Importers:
The Moderating Effect of Duration
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2 A7 AdAEII BE FE-FAAZLS BAY ol A ATEF S FETY Aol
ATRFHL A4 FAH, BAAL J18F7 BA Aol FFS FH, Al AE71e] ol& &
Aol ZEdFE Aeste RoR AFA T FA9] AL Ao 4TS Fe Aos 44H
Ak A7 AAE A3l AGFEAA S BAJNE FARA 0145 HFLE HEZAE AA]
stk A dREe] sHde] AAH e, £33 A fAMIZ AdzldE A9 Ao
IS FATL, AdFIlde BA Y Aol KT FFE UAAE Roke AR YEsed, 713
Foe ANZZIET ARF7d % FAHI 922 st A2 YEh
AN BAL A, ANAEZE, ADE A, BAAL, 78T

L A& Dwyer, Schurr, and Oh(1987)+ eiz}-wl

Zpe] A @A BE-E AASHEA @5 A

#et FAF A ApolHE FHEIUTh Dwyer,

Macneil& 23e] §3& 953 w8 (tran- Schurr, and Oh(1987)¢] @7 olHE HI7HA|
sactional exchange) ¥ #7413 i%H(relational 5 worlrY Ade BRI iRz
exchange) ] &40l R332 (Macnell 1980), A BA, 53] FAH AR A71AR A
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42 seRsledl #e A% $toH Anderson
and Weitz 1989 Ganesan 1994. Morgan and
Hunt 1994: Lusch and Brown 1996). 1@t
olglgt A7 AFAES T3 &5 A
Me BAH Ao # dFE°] F7H #
A8 24 I3 olF T 4L F U=
AR Aol g e YEY FEE dol,
A BAE N
8.3 Aol thaf FA Al
g o st}

15 B Fei Az dA #dele] 2A
B2 Aol BAY o] Holgom,
Ao E g Art #E3] JYPH 9
tHol 2, g 1997 3HAF= 1998 Anderson
and Weitz 1992: Doney and Cannon 1997:
Heide and John 1992: Lusch and Brown
1996). 12ivk wejzpet FuiApz #A) #E Y
A ek Ahgk B E Esty, AN
Aetel BAY E2HE W3 ¢ e A

H 2
g

! o
Y bo
(<] l...).
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22 A7 BAEA DA (relationship
stage)ol WE FA FE M FR23F AL

Sethi(2001) Al Z7IPAIETH F7igkA oA
Al ool gk M2 M3 (affective liking)
7F Al A A= (trust) ol PIAE= G 3Fo)
s AMEE F9lsl¥en, Jap and Ganesan
(2000)2 A4 271GABT EAA N 2
Z(commitment) o] A& B 7F % (relational
norms)® FEF A7t JFE HIAFATH
olgo] FHshe =99 27 A A

Zol mel #Ae A3 AdE HWFEQ

2 SHEOAIEIMY m7d Mes 20054 79

4

TA7E 2pol7t ke Zo|t}
£ A7Y 2342 A7A A A& golegln
F A+ 2L (commitment)ol FAHHA Qg
NAe ZeE ga% A9 Z(relationship
quality) ] A2l A& 717K (relationship duration)
o] Wl wal o gold 3 o & o
S A HEAE WEE Aot FAFHL
2 £ dolMe 3AY Zrelationship quality)
o] Xzte A (perceived similarity) s} A
IA 4 #H(relationship performance) 183 7]
3|39 (opportunism) 2HE  FIS  wethe
A& sy, ol2g J&F AN BA A
2277 (relationship duration) &) ZH&A o] tj

I AE Aol

lo ot

ol

&M E B 3t BAe Ao HY |
TEF 23 W, I9Z olH¥ 248 7Y
FFES 2k A AENT T B
1€ ATES FESL, °lF VLR I7
2y =& % 7MEE AAs a9y o
T 0 HE A M A 24 2

AFoheh 23H Aole YA, B A7
oA =3 AHE AH7IAT] BA
< P4k $FHY 7H8YeE B3 8l
(Crosby, Evans, and Cowles 1990: Kumar,
Scheer, and Steenkamp 1995).
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A (trust) & doiEre] Lo} ko] WS
sl 73 BAM gFEE gEd Rolgl=
22 (Schurr and Ozanne 1985) 1=, Az} AMth

£ & Zolgzke 7| (Dwyer and Oh 1987)
2 48A o E AroMe A Al
W& A=e AR ddde BHA, & AN A
ol k&S F X Ao g 2o A
)5 th(Morgan and Hunt 1994: Doney and
Cannon 1997). Ganesan(1994)2 2129 =3
< AU AFH AHe dFEse AE
(credibility) 2 Zdoidel st 2o sk
3 ¢ (benevolence) o] F 7}A AHULE FE5}
Itk B AFoME ol Mg s F
A1 8-9] Aol 2HE Foh
2HE (satisfaction) & ‘TR

oA A BE 840
A 2 AH)2REH Jos FHFY 2HY

ety AolHoiZth(Anderson and  Narus
1984). THE2 A FA AAEH w53 A13]F
0 2 o] A&, ZAIA 9 (economic
satisfaction) & JAIZHE UQoe EF B}
gk 7199 FHAJA HAA o2 Aoy
™ (Geyskens, Steenkamp, and Kumar 1999, p.
224. QOliver and Swan 1989), AR3ld T
(social satisfaction)2 #A|<] v1AA A, /HAA,
Aed EFde dig A FAHA AMF
-0 2 Ao tHGeyskens, Steenkamp, and
Kumar 1999, p. 224). Anderson and Narus
(1984) & T=ol Ay EVYS &
A=t A 2424, A Arx
A& fx3thy Bkon Ganesan(1994) <
AR FAYY 95 WA FE4E AN

| B I W

Ir

(s}
AEH2E AN AU BAH T2 SAA
oz g&dle 2R AN Yon(F

Az Ao A&AA
(Moorman, Zaltman, and Deshpande 1992.
Geyskens, Steenkamp, Scheer, and Kumar
1996). Anderson and Weitz(1992)= Aol A
9] A7 gAYE A4 (commitment) ol
HEHA, A&AQ0 BANMY A& AARF
A A g L33 olzfdt AAE KA
A @718 AL 2 slvke AL 9
T, =X #AY A oig F0S 2F
Stiy 8lck 18]Y Berry and Parasuraman
(1991, pl39)2 REBHE AlA A&o] 7
FE A Ao FAE ANATYE AY
A Rolzti d3ith

TAAEL GAA A& (affective committment)
3 A2 A2 (calculative committment) 2] 74
W 2% 87 JEul(Geyskens, Steenkamp,
Scheer, and Kumar 1996), AA 3 A4 Y
& AL A Asabgolu AR Adoidel 5¢Y
Al(identification) &3 722 719% 43389
Aol A BA s ApdHolx 2
FAE (involvement) & Hole= A& o]
TH(Brown, Lusch, and Nicholson 1995). A
Hog A&H A= FATHES UHssty,
A AhAtete] AFol g g 2ty &
& 7HAA He 53o] tkCullen, Johnson,
and Sakano 1995 Porter, Steers, Mowday, and
Boulian 1974: Sollner 1999).
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ANA A&E A FiAske B7Q1H ]
T ALY AEE 9vlsth(Backhaus and
Buschken 1999; Williams, Han, and Qualls
1998). A A& FE H-E tiy] 34
3 22 AAF A g FrIstE e, ¢
AFA S AL 2E&2 A 3 AF 9L F
3 2e vlg Bok ohie} A FEUA AT
3= d9 Sox 7)1%K Cullen, Johnson, and
Sakano 1995. Geyskens, Steenkamp, Scheer,
and Kumar 1996. Johnston, Lewin, and Spek-
man 1999). ABA A& PMH A& 24
de Aozt glov, E o WAE A& 8t

= 712 AeAM Fosidy & 4 Ut

B apdaE ousis A4S A48 250
2}

ANA A4e BE TET
NZE 979 BegelH £ BAY BS A
& FUAYANLTS WA BEAE 22 2

Of

2 st AR, Alsle z19E ¥
A3 A5AEE Bt BAAH A
Al 3 AEE A B, AME Al
FHlste HE, Al%elsy g1e AT A
Y A B¥ES TN, Y A
BN EN ALY ALS SRR
(Johnston, Lewin, and Spekman 1999: Naidu,
Parvatiyar, Sheth, and West 1999). &5, A}
‘ool tist -2 A&E T 1A
Hog AIBA wEE A Jog F @
Al Wit PMAH AEE fFEsti(Aulakh,
Kotabe, and Sahay 1996: Cullen, Johnson, and
Sakano 1995; Williams, Han, and Qualls 1998;
Witkowski and Thibodeau 1999), 7ZA1& %
< AN A&S FUiAE Ao tK(Geyskens,
Steenkamp, Scheer, and Kumar 1996). ¥1¢]

ﬂ,
o
go £ % |o o2

P
¢

filo
o\

—_—

ty ok

4 BHEOIAHEIMY mr2 m2E 20054 78

=9 & 7INte g g3 Zo] 7Hde] &

AT

7 10 FHPAZE FEAAA Rl Az}
= B9 AL FEAA%e] #AZ
1

p.
&l AL FFE WA Aot

5

. A doll B3 AY WS

31 A%E fA4

(Doney and Cannon 1997). £ dAFME
UHFAY Az fAMIol FUHAZE A zHe
T A9 o FAAY 9 vE AR
78Tk ole FAMI-FY olE(similarity-
attraction theory) A &18 4 it}
FAMI-Rd ool mERH A o]
FAMS AT A7 79 AeE B A
#3417} eK(Davis 1984: Brown and Abrams
1986: Pornpitakpan 1999). &4 AAl= FAMY
o] AL FEYAMET FAMY ol BE FEUA
o 6% AYsA AszEsA =y, 2Hd
A3 2L FEPA g A} &S F
7}A1Z1tHDoney and Cannon 1997). ®t A
# A Aol BES A9 A4S 7Y
ols7t 7] oy, A UE IAE
A& 7] 9HDoney and Canon 1997).
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< 7AYD 4AY E87t F9e 58 £3)
£ ol 7 &S 9rishy] gEl(Morgan and
Hunt 1994), 524 o3 &HE < e
] A ALE KA o3l FAHFHeE
7432 o Aok Geyskens et al.(1999)2 ZAAl
A g Uig HIdA MG ARG
AH ool s A, Bt 93
Ao Aol AZ7AAY AT 9
olZolthe= =d & HI e, A 89
o JoZkA e izt grE FAUY
e 7 s sE 4+ AtH(Morgan
and Hunt 1994). w&id o3t 22 7HE
A

My oft of

M 2: 2Rt FAIATE A2t
& SSLEREECE
g o2 Zolu:

= fAe #
oy

Ao 43
3.2 JA L=}

AT fole TS Yn|E AHEEHY
Aok 1 ¥ HEAE A vEF dEE 2EA
< 9u)dl= A9-olth(Heide and John 1988:
Noordewier, John, and Nevin 1990). #AA 3
= S TA BAERY] AAA A3 AFAAM Y
HatEA e ZAeE AN (Kalwani
and Narayanda 1995), 53 A= BAA=
g AHE M H(Siguaw, Simpson, and
Baker 1998). € q7olAM TAANAE A &
EQA G A BAE FAHAM dE F UA
9 BT FA, ATl te #YY
Y 94 Arz FYEU

FAAA S BAY I FALA Y A 2

xE7

o 338U FF¥E WA AeZ sHAETh
okEo] 7)) Y] ©]2(Churchill and Suprenant
1983: Oliver 1980: Oliver and Swan 1989)9
T2, FAAY FIRAES ARAH )
Zat] FAle g 5F JIdAE FAEA
dt FEAA G FAAN I FYFAY
A7 7TdE FENIIe A2 BdE

FURA = A A3l A3E, BAHE ¢
e =5, FERAE AsA i Morgan
and Hunt 1994: Qliver 1980; Oliver and Swan
1939). watr th3-2 o] 7Hde A3

7Hd 30 FAAEAE FAIATE FELIAC
el AXske B#AY Fd I3F
A FFE VA Rl

3.3 713]%9

7192 Aol Idstslr] st FF
713F94Q PF< stk 713FYge ‘&Y
FE B3 AU ol FTE Ao
(Williamson 1975, p. 9), & (guile)= 34
2% (misrepresentation), #=F(manipulation), A}
7)(cheating), 719H(deception) 52 ¥}
(Williamson 1985).

£ A7 E FEHAY 7185 T
Aoke] #AY Hel FAHHA FFS FUL
¥ #2AAY 71859 FYIAT
FEJA tisl AT AT A HF AU
33+ ZFtHBrown, Dev, and Lee 2000). L3
Z29A9 73T F4 2, 23 34
A &S S7AF L 2o mat BA o

AAA BEEE ZFAATIA BrHDahlstrom

lo
rir
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and Nygaard 1999: Stump and Heide 1996:
Williamson 1985). 283 713F9& 797,
ABHQ ol $3F JFL Fof DAl
WE ASE BEE
2 7HEE 4

O:

2N, ol thest
=

2 mlm

M4 52 87 PELS £
b=}
s

QA7 AN DAY Aol
49l e w3 Rolth

V. 22d5aAe Ad A%712

dutgo R AfdAe 2718, &4, 18
T AEE x¥ste ook AR dAE
AZRtHDwyer, Schurr, and Oh 1987). A17+¢]
SF FoA ASHoE Wgste TA9 22
ThEEE WS o8l J}E oA I o

d== A A& ]J°ﬂ 2t 22 A
olt}, A A% 7)17H relationship duration)-& 7
Ao #AY BA & AR 717 A
gEn, 54 A o AAE ¢
A 717k A 2 S EHDoney and
Cannon 1997). ¥ |3Me A 74 %4
Z(median)& 7122 593 njtte) AgE ¢
7] AR(Z7GANE 598 2343 AHNE A
7] AR(AEDANE 224 HE U

O Jl,

¢

gy

Z

ot rlo ot

lo

£

41 A4 w43 BAle A

7| A Fiidste] BAE BA
A Adz 2dNg 7137t A, sl

6 SH=EOFEIMY M es 20054 719

Agtslo] k. o] TANME A FARE
2o EHE A3 olEislr] AH,
3o BN =g =oh gEM A
Al A 9] x)ZHE RAM L Al AE
S A el did FAH B
et F23 982 $tH(Mayer, Davis, and

T "aE=

Schoorman 1995).
Hio) AJZto] ZEWA AsdE FA o2
At FARELS olu] MR i3 B2

o oBL' }~N‘ M,
)

oX oX

A €

HBE TR Tk AN DA AERA
R Ad JRASS BAYUS 2 7197
959 Y 5 A Joiystel Adel B
Ayl ol 7T Yok THEE BAY
22 #% sEd 2PHoRY AsHE A7
9 fApgel BAS) Ao MAE 93ES B

AesdAdMe 18 3A 4A dHCrosby,
Evans, and Cowles 1990; Garbarino and
Johnson 1999: Nicholson, Compeau, and Sethi
2001). olel =9& vigeRw g} e

7Hae AAsUT

7V 50 ARAE71ZES AZE fAMde] #
A Aol njxe FF thalM =
da33E EY Aot & A"
HAMd o} TAe] Ao wxlE= g3k
<, 474] AETA R Z719A A
st webed 2otk

_‘1‘,

4.2 37 DALzl AAle A

A Z71DA1M ARFAES M2 e
x%y_1°7]§],] Aty =& E3aAe Azl
of Azl Atk o2 sl F2 WA= A



Ao gt B2 Ao et AHHY
& vjd Zojt 53] FAZ7] DA
# Fiel s guLe] F Ag ol
AE) e it BHE TS HI o
AL B2 F_Ae xR AR
2 Ve Sci(Dwyer Schurr, and Oh 1987).
A ASEANA ARFAES 37 o]
glEo] TS FolA L, o2t Auidtel gt
ol E HiEoE A HAE FAA Bo
(Garbarino and Johnson 1999: Nicholson, Com-
peau, and Sethi 2001). #AIe} AL F&UA
ko] B2 A o]Fo] AFANEY vRdol
FAEE 44 Mdeltt wes AR
9717k Hale AASTANA A A
AP Ho|X 7HEd JF}FH S vARE X
T3 FAHY A2 HE dFF 7HAE A
FHEFE WA B FE3 Hok 1
gt 717ko] At 4713 A Aso] =HH
TA A e oFo] FAFHOZ 3 E7)
ool Aol 7128 FAAFE FEu)
o}PA HtHGeyskens, Gielens, and Dekimpe
2002).

o]4e] =& Hig oz BAA e} Ax4
71Zke] &) Uigk 7HdE oedt o] HA
Sttt

fr o Moof i

M 6 ARAETIE BAAT DA
Ao AL 0)d o zER2
£ Zolt B3 WAL} BA
o Aol nAE FuL, WA 4

AR Z271DA M T & F2 38}
A veRd Roit

ZEZE TAe] B M HjX|S Jizte] ZHF I ME AT SEUH Y &

4.3 713 F2 9k BAL 2

7131398 AbAF (ex ante) 713]F9 9} A%
A(ex post) 718F2 FE3}= AE AHAF
13T MEL AL 24, ARl o
o gajoly} Hidol 283 (Geringer 1991:
Parkhe 1993), AF$-3 713|159l Al ojst
ol R T A FFFY Y=o B
HAH(Aulakh, Kotabe, and Sahay 1996). =4
Al J F 71 713F¢] BF HRI8] of

& AT NAHHL YA ALFF 7)3Fe
o &3 AzZHdel o Ay FF3H(Cavusgil,
Seyda, and Zhang 2004).

7181320 A& Hajo A ANHE X
gt wA Ao FARFAHA G Sl gl
ok A Z71DdANA 71857 ol o
3k A2 Aol thgt 49} T AL E
st AHSHA A o] dol= #Al9] A
of theh 73 7R 7E FAHAUA XL A
gol7|x it} A 9A T g4 dAE A
WA JAAS 710 Hole 7 Z1dA7E A4
HA Hed olFg Jdd £3ste %ol
24" Rolgke 71HE 7 "ok Arino, Torre,
and Ring 2001).

A Aol g 713 F)4 P59 FAF
A G2 AU IR FYHA ks
HETt oln] ERF BF A7 GHE A
STANAM B IA "k oA T, A3
ol tig 5% 717 sk el
718544 g5 1 IRl ot FAH
8= (negative disconfirmation)®] FEE o
A s, ABAC g Akt B £ b
A7 (betrayal) S oF7)18ch webr] 7)13F9)7t

AUAHE FH2Z T



A Aol wXE FF o] FIF 7
A7t FA4=iz %ﬁl JSDAM o AdL
MR & ok meb ohest o] 7ML A
A3

M T ARASALE AFFAT BAL
Aol L T1A W 2REHS
£ Zol 53, /1317917t WA
o st A% HAE GFS WA
2R ASTANA B F
QA verd Rl

V. 7y

51 d7d4 o Ar+3

B 39 #AlgAl(focal dyad)= FE
9Jr FUFA ] ANBAZ WA 2T
L AZs7] Y8 FYFAY RPN HE
ZAE AXEIETE FAA ARE B AdE
3 Aol A= 719 FHERAES SHY
A2 et RRES 4] Sst] 7
A Agsle] 7E TIdAe] FAES
By EEE FAYE FE2HUH, T
ARE ggsly Y= B wE= gL o4
o] A 67922 AR

FoiGGAEA AEo) SE3] Aol A
A2 HAAEE Yo ToRIRES R
23 )9 FFEA F X g7 FL A
o] $EF QAU LT HE Y
e Fei B E Y RIS HAEA

o}
H

o2

o>'

rUlo o oiN e

8 SIROIAEXMY M M2 20054 78

o ARIAL, EIAE 94 F/1FHE A
& dAFQokEE AFsA 730 AEA
ARGl FAEHOE BEHAUY, ARTL
53 20008 AEA7L dFHY $HES
29.6% AT,

T2 U34L AFE] Al F8 AEE
(x*=586, df=3, p005), EH99 F(x’=
382, df=4, p>005), WH&(x*=7.02, df=4,
p>005) A AA FEIAY {F9HQA zolrt

= AL Fgolsignt gAY IARAY(x’=
2879, df=4, p<OO5)SlA UubHel FFHT}

2 gtol vUged, ol HwA 2 FgFd
e 7ol Aaz}s} JUE2RE ARE 3
S97] MEQA AT DS

Tog 9Fd W HAEE SEAVIE

71202 B89 H Armstrong and Overton
1977). ¥4, 27 $EAEH 37 SE€A
7“4 ZAH AT 574131 Helol A Fod A}

= %l SEARES H 19739 A

‘ﬁaJr 969 FAAY A¥S 2L AU, &
TR FUYAE B 6778 FR L
4% 5wt %‘6194 EFRE 7HRA AR oH,
OPAIOH46%), FH(42%), Bdu|(12%)9) &
o= L}E}‘;’&E}.

Z

F_E.

AWg 3} thsted= LISREL 8.13(Joreskog
and Sorbom 1993)& ARE&te] Feld QRAFE



A (confirmatory factor analysis) S AAJ8tAth

BAY] AL A, AAF 0F A3 F S
o A 74 Ao g PR Y MEeRE A
AU, A= FYRATE 2 FEQAY
AR 9 49 AR (integrity)oll gk Fal
AE2 A3t Doney and Cannon 1997:
Morgan and Hunt 1994). A18}9) Al 742 &3
352 Doney and Cannon(1997)¢} Q723
B ARSEIIo T, ‘ek&ola) o] 5 ‘YhE H
2% Bx, g Ao i3t 7kA] B 5o
T3t cHe =0.96).

ALE A mHEo] did Al 71X FHEEL A
o ALE A FHe digt 9 £ Yehdn
SHASEL ‘BAY AFEH SFW g g
o NGFOEN FEZYA o ik AR F gk
< XFIEE 3 o8 Hstg W
A AR BA E AR S
Z2E - ETE)AAM 73H(q)
o7 ZAFATHae =097).

ZAAA ol tidt Al 7kR] EHE
o] ZAAF FHe] tid 9EE Yepd
A BAY BAH Sl g =g o
ggozM FEPA ) W AA Y =g =
sk A FAE FHA FRE F U
AR 59 2 AR (reliability) A
9 &L ST HEEE 1A B
)l A TR )9 7R HZE &4
AoHe =0.97).

£ aFdM 2EE FMFH FAs
ZHOE FAEE Zoz Addely
A, A A& didt 54 =F= Geyskens,
Steenkamp, Scheer, and Kumar(1996)clj ] A}
€8 B4E F43Anh @A AF neh

=
[S

P oo
o

nE)

rlo
olo i

)
X

o], AMA A&L 7 LIPS EHE QoF
RolA gk, Aty A4S A 3 °
2RE {2 YMF AEE 5387 93
o BAAEY ol{E FIA
MAHA A5 2 38 FH 5L A3
FoH @ =089). AE HA&E 54
s &
T AAA oY) 5& AASFHTHe =090).
ATER2 78 FAE /8 Fx= SA3QTH

A fAMIS FEQAY T5Y 7R 2
54€ IR FYQAY 9geE A9
39 tH(Johanson and Vahlne 1977: Doney
and Cannon 1997). AME-E Al 719 32 ‘&
ARG 7ER) FEAEY IRAEE R AT
EAY fAMA o2 AN HAEEYS
74 YAE %3 Jx2 239 Ha =092).

TAATIE AgaFiA AAE Al Y &3
3HE-S AME-3l9tH Noordewier, John, and Nevin
1990). A= FEHALY BAAM 24
d FAGAY WA ) 2 AAee)
L2 SASUTHa =092).

718500 'EYUFE T olIFTFE A9
3P TH Williamson 1975, p. 9). 7131599 B
AE 39, 27, ALY, A9 e &Y
(guile)ol®, £4& 98l A3 A+ (Brwon,
Dev, and Lee 2000: John 1984: Stump and
Heide 1996)914 AMEE Al 79 2L AR
FRth FEAAY HAYAMEEY HgFE A
BAF 2 o o gl & So7 F
A3tAeHa =0.96).

A A& 717k 9 FEEALY F A
ArE dYdESRE 3o EA319HDoney
and Cannon, 1997). T%% /(53 333}

ik

THZH A2 A BYD RIS Tkl ZE A0 M AT SEYUNS SUYHE Mo 9



T 9 ERAA uiAl, n=37)° &3 5
olehe @21BA (n=77)E 5d 2IE A7)

e oL

UM AT vig} ol B AFME 43,
ANBH 9=, 22T AN BEY A A A

2 ME3RAh ol WA
Fol i3t SAHEYE AF3] s Aed
B4 282 (a second-order confirmatory
factor analysis)S AASFAH(IHE 5-1) ).
LAEMAR WAES, & #AY AR A&
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(E 5-1) LHdH=of

CiEt &loIx QolEA]

= A L

First-Order Loading(Iambda Y)

AR TE]
AHE A T
A A T3
AMH A%
M 252
ANE A&3
Axd A&
ARA A5
AdY 2453

3 I I T T A -
REJ 91

NEY) 97(26.18)

REE 98(27.45)

7AAH BE 98

AAH w2 95(34.64)

AAH 9E3 94(33.06)

97
97(40.02)
96(35.12)
87
92(17.06)
.83(14.86)
.78
97(14.43)
84(13.23)

Second-Order Loading(Gamma)

#A9 2 A%
A 0.75(10.84)
AAA wE 0.87(14.20)
AL A B 0.83(13.16)
AMA A& 0.63(7.04)
ANA AL 0.51(5.95)

x°=19543, df=84, p=00: GFI=088: CFI=096: NFI=094: RMSEA =0081: RMR=0052

4. BARR 28X 71859

o 42" fA
z 2% Eoatz /0

o thafA
Al 7S] FAE A
JatRieh. Aie FHELAM AFHIA
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2HVE: variance extracted)
< At 5& S AE}] A% Wre
I F WSy
”&ﬁ]-r-% AFHoh *o
3)3h=A] 9 crl-ra gelstge: BE w4 vy
ol thalX BF VE7} AoASe) TS A3
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(E 52> SME20| TS BRI Q0124

A28 fA4 a3 b
217H8 GARA 0.91(16.46)

2ZHE GALALR 0.93(16.87)

) ztE $AMA3 0.84(14.29)

AT 0.75(12.34)

AAR 2 0.96(18.02)

AAN A3 ‘ 0.98(18.64)

713129 0.92(16.93)
713) 5912 0.96(18.38)
7185913 0.94(17.52)
2°=39.00, df=24, p=00: GFI=096: CFI1=098: NF1=099: RMSEA=0,056; RMR=0,041

(B 5-3) 52| CR VE M2AISe] A5 3 HaZt HFE VE

CR VE RQ CM PS RP OopP
RQ 0.86 0.67 1.00
M 0.50 0.32 0.44/0.50 1.00
PS 092 0.80 0.55/0.74 0.08/0.56 1.00
RP 0.93 0.81 0.29/0.74 0.27/0.57 0.01/0.81 1.00
OP 0.96 0.88 0.14/0.78 0.41/0.60 0.02/0.54 0.05/0.85 1.00

a. tZtA olgte] 24E /AT As/3 3 VE
CR=Composite Reliability, VE=Variance Extracted,
RQ=3A9 4, CM=4%, PS=Aztg #+, RP=IAAA=, OP=7]3]F9

VI J7A4x 29 t o] 28 A33tE Ao dehyd 7

AHoR 74 12 BAY o) Ado) FAA

9 1A RO PRSI, A7ER B

Mol ARE A AZENES ANSET A9 o) A td A2ALA $91(7
$94 ARG geld BRS AESR 3 Al 2AS=066 t=124502 ek} 7 12
717l wek 27184 gus 4% Fadl AN HUT M 2k Q7Y §A0] A

el 2zt B3¢ PG, LISRELS A 2o 234 932 m2 202 Axsde,
& AR AAE (E 6D AR 7R Az2E §A0) BA) Aol pjE

7M1 FH 49 AR s AARR QRS SH(ARAS=018, t=387) 0% |}
HE AEEAS AN AAEFY A% B oM 2k ARG 42 3 BN
At B deon e BE MR b @49 Ao 284 93¢ nAs Ao
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(E 6-1) 2224 41
AR (n=201) 27184 (n=77) X427 (n=86)
Al 4=(t-value) Al (t-value) Al (t-value)
Ay A - #4932 0.18(3.87) 0.32(6.61) 0.04(0.99)
BA A 2} PR 0.36(7.58) 0.41(8.64) 0.42(9.21)
71379 - A9 A -052(-10.68) -0.37(-7.56) -055(-12.02)
BA9 2 - A% 0.66(12.45) 0.70(13.19) 0.66(12.29)
Chi? 272 20.70 3747
df 6 6 6
GFI 096 096 0.94
RMR 0.055 0.050 0.065
NFI 093 0.94 0.90
CFI 0.95 0.96 091
SMC(2A 9} &) 057 058 0.62
SMC(Z4) 0.44 048 043
(# 6-2) LY Ay
Y At 2 HlA R E¥7 Aol
Chi A% | df | Chi A% | df | Chi A% |df| °©
AA 2¥ 80.59 16 | 5817 12 2242 31 0000
AZtE FA4 - B 2 7555 13 58.17 12 17.38 1| 0000
DA} — A A 5819 | 13 | 5817 12 0.02 1| 0888
71839 — A A 65.71 13| 5817 12 754 1| 0006
#Ae 3 — A% 58.46 13| 5817 12 0.29 1| 059
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Managing Relationship Quality between

Exporters and Importers:
The Moderating Effect of Duration

Dong Jin Lee*
Hyoung Tark Lee**
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Abstract

This paper reports on a study testing a model of relationship quality in the context of new versus
mature export-import relationships. The model posits that perceived similarity, relationship
performance, and opportunism predict relationship quality, moderated by relationship duration. The
model also posits relationship quality affects commitment. A survey of importers with regard to their
relationships with foreign exporters was conducted to test the model. It has been found that
perceived similarity has a significant effect on relationship quality at the early stage of the
relationship. but not at the later stage of the relationship. It also has been found that relationship
performance and opportunism have significant influence on relationship quality. Regardless of
relationship duration, the study results provided good support for our model. Theoretical and
managerial implications of the study results are discussed.

Keywords: relationship quality, relationship duration, perceived similarity, relationship performance,
opportunism
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