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The Reward Program Effect:
A Strategic Framework for Acquiring New Customers®

Sukekyu Lee**
Kyoungsik Kim***

Abstract

Until now, There are many studies of reward program effect about retaining current customers.
But main goal of this study is acquiring new customer in competitive environment. We also reveal
strategic framework for maximizing acquisition of new customer. For increasing customer loyalty of
non-use brand, we'd better to give Out My Own reward non-user immediately and for increasing
customer loyalty of use brand, we'd better to give In My Own Brand user accumulatively. Implication
of the results for markets and future research are discussed

Keywords: reward program, timing of reward, type of reward, customer loyalty, customer acquisition
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