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(GBCI 2005 Global Brand, Competency Index)
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A Case Study on Marketing Strategy of Parkland:
Based on Business Innovation

Jung Ok Jeon”*
Bong Jin Cho™**
Sung Tae Hong***

Abstract

Ever since Parkland corporation went into domestic men’s fashion market with his own brand
"Parkland’ in 1988, the company accomplished enormous sales increase compared to competitors and
attained steadfast positioning as a leading brand with competence.

This case study deals with the parkland’s systematic efforts mainly focused on integrated business
innovation such as production, distribution, and management innovation, and shows Parkland’s
differentiated marketing strategy which leads to outstanding business performance. And, strategic
implications to succeed in the long run are followed.

Keywords: Parkland, business innovation, marketing strategy, fashion marketing, brand marketing
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