ASIA
MARKETING
\J O U R N A I_ ASIA MARKETING JOURNAL

Volume 10 | Issue 1 Article 3
4-30-2008

37| & 54 (Award Winning) 2 37t 2H| A 200 S of Ol R =
ATF &332

Ho Seong Jeon

Follow this and additional works at: https://amj.kma.re.kr/journal

b‘ Part of the Marketing Commons

Recommended Citation

Jeon, Ho Seong (2008) "# 37| & 5= & (Award Winning) 2t 07} 4-H| A 202/ = of O/ & = Y ZFof 5 A
2" Asia Marketing Journal: Vol. 10 : Iss. 1, Article 3.

Available at: https://doi.org/10.53728/2765-6500.1208

This Article is brought to you for free and open access by Asia Marketing Journal. It has been accepted for
inclusion in Asia Marketing Journal by an authorized editor of Asia Marketing Journal.


https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/vol10
https://amj.kma.re.kr/journal/vol10/iss1
https://amj.kma.re.kr/journal/vol10/iss1/3
https://amj.kma.re.kr/journal?utm_source=amj.kma.re.kr%2Fjournal%2Fvol10%2Fiss1%2F3&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/638?utm_source=amj.kma.re.kr%2Fjournal%2Fvol10%2Fiss1%2F3&utm_medium=PDF&utm_campaign=PDFCoverPages
https://doi.org/10.53728/2765-6500.1208

























































































































	제3기관 수상 (Award Winning) 광고가 소비자 구매의도에 미치는 영향에 관한 연구
	Recommended Citation

	tmp.1629399962.pdf.tvju_

