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Exploratory Study on the Effects of City characteristics
on City Brand Personality and City Evaluation

Yoo, Changjo*
Hwang, Tae Gyu™*
Lee, Sang Hyun™™**

Abstract

The purpose of this study is to investigate the antecedents of city brand personality and those
effects on city brand personality and attitude toward city. This study attempts to confirm
dimensions of city characteristics and city brand personality, and analyze the structural relationships
among the city characteristics, city brand personality and attitude toward city.

The result showed that various characteristics of city (culture and historic characteristics, life
stability, facility convenience, economic factors, the image of city appearance, nature friendly
characteristics) influence city brand personalities. In addition, city brand personalities (vivid
personality and stable personality) are positively related to attitude toward city and mediated

between the characteristics of city and attitude toward city.

Key words: city characteristics, city brand personality, attitude toward city

*  Professor, Dongguk Business School, Dongguk University
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1. Introduction

City planning and development managers in
Korea have only focused on the characteristics
of city to create the image of the city. They
recently have tried to apply marketing and
brand concept to develop a city image, but they
still do not know how to do it. In academic field,
past studies have also focused on identifying
non-personal attributes of city characteristics
and categorizing dimensions of city brand
personality. Most studies only attempt to look
at the wvarious factors of the city brand
personality using factor analysis. When city
managers attempt to plan and develop a city, it
is valuable to identify the factors of characteristics
of city and city personality. In addition, it is
also good to know antecedents and consequences
of the city brand personality. The purpose of
this study is to investigate the antecedents and
consequences of city brand personality. Specifically,
this study attempts to find salient attributes of
city characteristics, investigate the dimensions
of city brand personality, and analyze the structural
relationships among the city characteristics, city

brand personality and attitude toward city.

II. Research Questions and Method

Considering that prior studies on city

characteristics and city brand personality are
limited in marketing field, we suggest exploratory
research approach as a methodology with the

following three research questions.

Research Question 1: What kinds of factors
do city characteristics and city brand personality
possess?

Research Question 2: Are there any differences
among cities in the city characteristics as well
as the city brand personality?

Research Question 3: Are there any structural
relationships among the city characteristics,

city brand personality, and city evaluations?

This study take exploratory approach in
nature. Since we do not know the attributes or
dimensions of city characteristics and brand
personality vet, we first develop measures for
each construct and attempt to investigate the
underlying dimensions. Thus we decided not to
use the structural equation model although
research question 3 is about the casual effect
among the wvariables. It is hard for us to
confirm the factors of city characteristics and
city brand personality before conducting this
study. Therefore, we attempt to identify the
factors of each variables first. Then, we analyze
the relationship among the variables by using
the confirmed factors afterwards.

A survey interview was conducted for 3
weeks (January and February of 2008) to

collect the main data. Respondents were citizens
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who are living in Seoul and Junju. They were
asked to evaluate the characteristics of,
personality of, and attitude toward the city
they live. It was a convenient sampling. Of the
500 questionnaires, a total of 370 useable
responses were obtained representing a response
rate of 74%. Among the respondents, a total of
197 respondents were the people who live in
Seoul area, but a total of 173 respondents were
the people who live in Junju.

To analyze the data, exploratory factor analysis,
t-test, and regression analysis(with stepwise

method) were conducted.

. Results

The result showed that a total of 7 different
factors were identified as the characteristics of
city. They are culture and historic characteristics,
life stability, facility convenience, economic
situation, the image of city appearance, educational
situation, and nature friendly characteristics.
For city brand personalities, there are two
different factors: Vivid personality and stable
personality. Table 1 showed that the mean
score of two cities (Seoul and Junju) in each
city characteristics and personality are significantly
different except in image of city appearance
and education. In addition, people who live in
Seoul think their city life is more vivid while

people who live in Junju think their city life is

52 SHEOAIEIMY 03 M3z 20084 102

more stable.

Table 2 and 3 showed that the characteristics
of city influence city brand personalities. In
detail, culture and historic characteristics, life
stability, facility convenience, economic situation,
the image of city appearance are influential for
vivid personality. Meanwhile, for stable personality,
culture and historic characteristics, life stability,
the image of city appearance, and nature
friendly characteristics are influential.

Table 4 showed that both vivid personality
and stable personality are positively related to
attitude toward city. Table 5 & 6 showed that
both brand personalities are mediated between
the characteristics of city and attitude toward

city.

IV. Discussion

Although past research suggests five or six
dimensions(vivid vs. stable) of brand personality,
we found only two dimensions of city brand
personality. These results indicate that marketing
and brand concept has not been applied to city
development policies. Mangers for city development
recently attempt to build appropriate city image
and accordingly develop an extended identity
model. Since we have identified antecedents of
city brand personality, this study provides very
useful managerial implications for implementing

the city development model For example, we



(Table 1) City characteristics and city personality in two cities

City N mean t p
e | B
Culture and historic fjgi i% iizg 7,604 000
Facility convenience Jsj;f 1(933 gggﬁ 4385 000
Life stability ii‘;i 133 éiﬁg 17518 000
el
Nature friendly Jsj;f ﬁf gig(‘fz 2,954 000
Education Jsj;f i?g ggi’gi 1642 101
Economic situation i‘zﬁ igg gfiié 4483 000
Vivid personality Jsj;f ig 33122 12,545 000
Stable personality ifr?jf 13; i;igz -10.772 000

(Table 2> Influence of city characteristics on vivid personality

B SE Beta t p
1 constant 263 264 998 319
culture and historic =137 .040 =143 -3.451 .001
facility convenience 284 054 245 5.301 .000
life stability =244 -034 -.289 -7.220 .000
image of city appearance 398 043 375 9.164 .000
nature friendly -.089 051 -.079 -1.727 .085
education 084 047 077 1.790 074
economic situation 223 047 199 4.719 .000

*RU= 529 F = 63540 p = .000
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(Table 3) Influence of city characteristics on stable personality

B SE Beta t P
1 constant 2.367 246 9.607 .000
culture and historic 262 038 291 6.981 .001
facility convenience -.004 051 -.004 -0.086 932
life stability 291 032 361 9.066 .000
image of city appearance 303 041 .306 7.395 .000
nature friendly 142 049 129 2.904 .004
education 056 044 054 1.251 212
economic situation -.084 044 -.080 -1.890 .060

*RY =530 F =64062 p = 000
<Table 4> Influence of city personality on attitude toward city

B SE Beta t p

1 constant 1.476 205 7.191 .000
Vivid personality 240 036 256 6.612 .000

stable personality 544 038 550 14.223 .000

* R* = 366 F =122279 p = .000
<Table 5 Influence of city characteristics on attitude toward city

B SE Beta t P
1 Constant 2.109 290 7.268 .000
culture and historic 228 044 254 5.153 .000
facility convenience 155 .060 143 2.587 .010
life stability 115 038 145 3.072 .002
liiiiainccty 219 048 283 5.779 000

nature friendly 031 057 028 538 591
education .006 052 .006 118 .906
economic situation 037 053 036 707 480

* R = 381

F =1537 p = .000
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(Table 6y Influence of city characteristics and city personality on attitude toward city

B SE Beta t p
1 Constant 1.130 306 3.691 .000
culture and historic 149 045 165 3.338 .001
facility convenience 107 058 099 1.848 065
life stability 048 041 .060 1.179 239
image of city appearance 088 053 089 1.662 097
nature friendly -.088 055 -.007 -.148 883
education -.038 050 -.037 -.764 445
economic situation 028 051 027 056 578
Vivid personality 184 053 196 3.487 .001
Stable personality 399 055 401 7.185 .000

*RU= 420 F = 3145 p = .000

found that culture & history, life stability and
environment friendliness positively influence
stable city personality and city convenience
and economic situation positively influence vivid
city personality.

Although this study have several limitations
because of exploratory approach in nature, the
results of this study provide proved useful
implications for future research directions. First,
we need to develop more specific items for
each dimension of brand personality that are
perceived to be relevant to city image. With
more relevant items, we may find more specific
dimensions of city personality. Second, we need
to collect data from wvarious cities, because
Korean have many cities that possess unique
history and traditions. Third, we need to extend
out model by including experiential factors as

mediation variables or further specifying

consequences of city brand personality.
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