ASIA
MARKETING
\J O U R N A I_ ASIA MARKETING JOURNAL

Volume 10 | Issue 3 Article 3
10-30-2008

geie = Ote= 20| ofL 2t 2R = A10|CH &0l &2 &4 "Hel=
X2

_ 1

Young Won Ha
Kyung Do Park

Won Moo Hur

Follow this and additional works at: https://amj.kma.re.kr/journal

b‘ Part of the Marketing Commons

Recommended Citation

Ha, Young Won; Park, Kyung Do; and Hur, Won Moo (2008) "2 2= = 2t== Z10| ot 2} 2t 2= Z10|Ct.
ol &2 &= HEE M 2" Asia Marketing Journal: Vol. 10 : Iss. 3, Article 3.

Available at: https://doi.org/10.53728/2765-6500.1220

This Article is brought to you for free and open access by Asia Marketing Journal. It has been accepted for
inclusion in Asia Marketing Journal by an authorized editor of Asia Marketing Journal.


https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/
https://amj.kma.re.kr/journal/vol10
https://amj.kma.re.kr/journal/vol10/iss3
https://amj.kma.re.kr/journal/vol10/iss3/3
https://amj.kma.re.kr/journal?utm_source=amj.kma.re.kr%2Fjournal%2Fvol10%2Fiss3%2F3&utm_medium=PDF&utm_campaign=PDFCoverPages
http://network.bepress.com/hgg/discipline/638?utm_source=amj.kma.re.kr%2Fjournal%2Fvol10%2Fiss3%2F3&utm_medium=PDF&utm_campaign=PDFCoverPages
https://doi.org/10.53728/2765-6500.1220

"HEiEs Oies 0] Otz 7H= Z0|CH”

Case Study: Brand Management of Jinro Chamisul

3t o %9(Ha, Young Won)*
v 7 =(Park, Kyungdo)**
3 1 ¥(Hur, Won-Moo)™***

1998\ A1 Folg AP 149 gedt wskel 2o tellM sEHe® thAsty, A4
Ao T el AAHeR dgehs e T SHelM SHAA vl v S Sus)
AL, A BHAER Feklnh

w AT e dad A BAEC] Folge Bt #e A EATCEA, I JIHE
o At HAEE Ao Haltw §A4F ) Aejsof & 2 EFsl=d 1 F40] Utk olE 4
& Folg HAE HAE #u A BAE &Y A4 AS(Ewd)d 22 BIAE go]Zato]
2 SHelA B4t

Folg BT A4 HAS thadt o] 29 = itk A, dAHA 4 BaE AYES
olelHIEElE FAATE Holth &4, 7154 dds &3 dolxl AHE wEer LvAEAe
AMA fo AskE Fd BAE ARk FEATE Holth AlA, Holx niAIYS BIEE 1A 5
A B7HE e tgd HAE apdst 22098 ASHo s FRPde folth vpAgeE B
A=) AES FA8] s AAk & A3} uprop & Zlo] FollAel 3 Hed #el 7]
F& AAst, ol wet BAES AFvhke Holth

olFF Foled] A¥ AklE VIdEe] A EAES SAs] fdide oW v EE
Bl ] deke] dQ3AE AXFRIFAL Stk 3 Frolg Halme] a3hAQl HAlt AEE F
g vzl 2luAe] StE AbE = ole 7S] HAlE #EE 91 A-AM7E 2 Aot

A7diet A g dt W4 (ywha@sogang.ackr)
A7ew Fadist 2w 4 (kyungdo@sogang.ac kr)
AUt gt AL7FAN, WAIA R (wmhur @hoseo.edu)

SHEOEIME wi0a *3s 2008 102(59~79) 59



o

(o mn
iy
k>

X0,
v’
o

¥
= o
=
ot it
o>

of
2,
>
2,
okl
3{—5
=
[ROR)
[
rr
fru It
ol

4z
2
it
K1)
PL
=
it
ol
<]
>
il
ok
X
=il
to oX ol

o
i
rlo
=, 1>
o dlo
i o,
o
T
m,
[ ot
mln EHH
o ol
iy &
r,
du dlo
1o

X

rfo
=

(o3

o

2

N
=,

= rir

Aelol & e A

oy
I
N
~
>

Mo

g ko
oL %2
g 2 1o
z o L
o 2 9 Eg Bl
o, - v
X —o s
2 A} o
H >
Ho °
[t .
rir e o
30
>
e
o
o

[t
ry

o &
g

o

o

oy

o Ex
0%
=
=]

_IZi

o

il

TN
T 1o r
o
N

=
e
i
lo,
ox HHN‘
>,
to
o,
N

~ P
ro
%t
o rir
=)
N

g

f
o rlo 42
2
o2t
to -4 of
) -

i
=2

SoRx
_O|L

oX
(i
Wl
dlo
M

>
(=
£
[t
i
o3l
N
)

N 30
o
)
oX
-
=
e
[
1o,
o
19
=
=
:O:l_',
>

Fo] Aeksty Ath(Davis et al. 2002).

>
2

ol

Ho
ofl ofm
el
iV
o M
)
1o
binci)
oX :
e o
3 2
)
off Rl rlr s 1 3o

btk B3 9E4R GAE L Yk
A A FEW A2, AAH Wae] B3
37 SlalA BAES 4 BEL B O
Aok BT RS Aol BEAA Wt
JeE AFARE LEARS A gE A
A7) APl weh ANFH 2 A4S B
dETt N1ES S 5 Y Edvt riEEw
Qom, EAle] wAE EaH ZHelA g5

= @A 9 o)
HAE BAES 45 B

HI2E ZeE| 2o tigh 4]

R=)
%
—_
re
re
-
=
>
rir
ot
M
=,
>
it ox

o
> o
©

[
o)

fR =
%o,
(o
=)
>
a
2
(m
e
[
o
L

BrorZ b

I

n 1 |o
o,
m
o
[
rJ

2 r
W
>
o
>
S

ul

My o
=
o,
o
R g
o

A (Brand Relationship) 2}

o> OHI
ol ot
i)
[o

_,d
jaio)
o

>,
(R e

N

AAE FER PolE BATE A5

olgtl s el thEAQ F7

A Felsiof & A1l

1

—

o
Iz

o

R
:O{ﬁ
(L AT TR SO PO LS

s
e |
o

>

=



N

K

F

E D

A
.

3h (<

S

o] &

=
=

2} Aot F234)

sfjo

-

R4

@k ol% FUNA LA welA

i

i<

1=}
#4

B

=

|
a

A

sHA]

S

T

L

Al ol &
A7) A aFsARIEel vkl 7IEe] Hel

weh AGHE FEA o]

b Al7e] H3ith

0]
T

}

oA o] Aol o

7,

E7] "zolt) o] AL

197390 3ol N %A el Hr7

L

fuel 2FdA T 5433, 1976'30]

F HArs

tt. ©]

o

)0l He

(2007d 7]

4

T FF AT
2 fRel AFelv A WF % 9127,

3

i<l

3]

<
)

s

ry

Pl

WA el wet A=

!

1996%

| 27740

R4

J#(195%)

A A
&

o] &fresh(19.5%)

Ko
=]

Ao
S|

H EF(179%)

1
=4

|

A

s

I
=

Z=3| At A

4

=
T

—

of of 1

—

& 1A

Hlo

"

=3
oH

)

Rt

&

FAom,

o

1]

I
Hr

A

=

=

F23

A& 394% (2% 78499

ol A 405%

(20.0%)
do](16.9%)

CYOU(16.9%)

}

pd

2Hta(19.8%)
(195%)

sol

=0

o -
T

s
a

A

A

L

=

[¢)

=

de], vidrte &

=0
(C1), CYOU

— ©°

E
o 2FAA N Fufst

FolE, Huj20, o3k

s}o]

[e)

T

5
Al
[eZ]
=

whar

D AA &% FY9F] 50% odE LA




(B 2 XHE A ZHERE(2006E5)

T AN A ZAL A& (%) 73R AZAL AH&(%)

e AE 83.7 Ak 152

&4 Tt 477 A& 52.3

=5 =5 32,0 A& 64.4

= A 46.3 A& 50.6

A5 TEF 921 A& 7.7

73 38} 769 A/ =z 175/5.2

HAk R 84.2 Fa/A 2 8.7/55

A5 ol E 36.2 g 497

A 13| 792 A& 20.2

Al Ela Ny 89.8 Az 10.0
& T Adskelr] skl ohekek dEE A % AR PSRN dA 7Y 3
A3 ok skA|RE &RjRbe] Q#Eet AEHR g AES 169% olth(<E 1) 7).
Yot vhrthe Aol JAE 9714 oA8 olgfgt Aol Uehd FH olfre &F 1A
7 A9 FXIANEY] APFRRECl A =9 Wsl wFolty & A9 AHHoE 4
ATH(E 2) #F) HEE 200 AA Y AAGEHTIEe] FEH
T A SACEE AFY RT3 d4ol o7 Z7VeAA, A9 +FE& Ee 3533
o} ghe] AF Ak 19249 H=Ee] HAI o} FAll AHAREo] Ao tgh HE0
AAFZ33] 7 AYEAAEE  AFE = oA HA 71t =49 &S A3ske ARG
I FA &AFE g3s 55 BEY /Y & = AT o #alo] Bolxlth AREA<
FATh 1965 AF7F A g dskow = F7%E FAdE AL FHse 7R
FE AFE A Zstes 548 F 3 U 85 AA mAEA E71s B2 8
A2 237 SASIAEd GAl ¢IE FEE AEAL, AFE A mAY E7)7] 9%
0= 19746l ¢k 255 AF7F YA FHORE Qo] WslelHA AE=Fo| ek
ZHIAES] Quhs v Sy, BEATE & 27F @o] B9tk I <lsle] 98dole 23k,
] AL Sk 19909 27 = 2557} 200099 = 22%, 2001delE 22%, 2004 21
AL 1990 FHHEE AT Evh W %, 2006930l 169~20% ol&te] AF7F TSt
oA &= Rt dojwth AwrtES AFTF & Aok
EotAXM L et gto] 5A4ol7] witel F-gF AR 2 FEstAl st e Aldelds
4 EFE 95 O 5 ALY YHd = Aot (¥ 12 19819FE 20041711 2]
2 AaF7FE 7l 205 olatEe WE vt WFoL AF, HOFY AHFE HAFT



P
|
o
<
I

oAbkl B3K(1981-2004)

uuuuuuu

............

RE!

I e

[}
o [
[= [
[= [
[= [s
[= [s
[= [s
| ;
{
I8 Fom

...........

\N-o-«-o-.-.-.wa

u —r r 1.1 1. 1. 1. 1111t rrtr 11t 117111711

1981 1984 1887 1980 1983 1996 1989 2002

He

19809 oo b B AMFE wold & 22 A2 4
P 18092 HOE slel REF et
NI, WEe) AFE WO 1908 NHoE ARl mehe lop4d 109 WY S4E0

I =

o

5 A ) A= G o) 2HE

AAge) shewstel A A EFok A IREEERE) olvh 1954 69 A& A FolA
o

d 3 o B IE)FEZ LS 2527k o]
wolH, 1970 7HA sl ZFFAAR = oFl F=(Hi&) 2F7F EAF =T o
Ra5e) F7H= Qs HAHoz 4nzt St o AR AA (R A () 'S w2
SH7] WOl tH(EE-H. A& 2004). AFE STk & Weo] oA Wiy
250 75 1980t HE 2000874 F sto] "2(#R)AE 2R A 271 Ed
A F7hsk e, 20001 ool = 2004'de] olE miaE MEAWAN E& AHde FE
= A 43%, 2005391= o] 0.24%, A Aol AARE, FFAX = o|uA7F T4 &
200630l 2% Asdon, 2007d4d= 1.1% oF 1954 FANIE HIFIATHZALE 2008).
Fsete & sl AAst vk IMFE Aee 2 A7 482 7les Bz o
HIE gAY ofElw SolM: MR = FF AFE A EAEL ATH((LE 2,
aFE B WEel N 8 FF A 1% (O™ 3 FA). 2FANME 259 de
2] FEs A stk Halcg @ ¢ 3le GHREle#H (Role

CEECEEREE R
A, 371 FED AL B 3

"HUSE BhEE 0| ofL2t JRE FHolct Bolel M4 HUS Het 63



Od 2) Z=e| efdl HEAL

19244 19674 19824 1994 1qFE Z)i 217
195214~19544 19744 19844 19984 20024 2007
LY |5 I R -

HeIx Rovtain “"-; v _j\“

© RZZE) Fo] Jom, oz - FxF AF Aletal QlEdl 30=et 35% F TR ol

dre woll £ 147K x5 o Wey Aot 2 F4F(36L), 209 2652 &

F(HIR)E AREste] B (=), R= Alske X &=4F(18L), 5Le] PETHl A8k

HY 223 dds 22 F e 35 FEolEH He, FECIEFE(200mL, 500mL
A

(jsk7h vk 22l e e #A

A HMEDi) AFUE ZHAEH A2 7] dfe] 204 §FE FHAAT Yk

#o W oIS% A% UHHY Seoldel DU AFESL /MR ARE 3094 o
GUsD, @74 09 RE EEF), b 4 THLFAY 2 198 158D 910
9ol (AErol Ytk PETHOR AFS & o, FhelAe] & ALER B ohlel A

64

20.1%
0%35%  1a5%20.m 20q%  195% 105%20.1%

TP 25%/30%/35%

SHEOIAIEI NS AMi0 HM3E 20084 102



A SHFF A B 59 A4 198 /A8 299 F= dygdS A, €z, dd, A4,
Atk WIEY, m=, dE ol2HEY, &5, F S4e F7H 102 sk (HZE 2008) T
= 5 AAA 6004711 27t ARAFE FA AAQ A (plan)s &3 F=2E 7IHLEA
2 gdon, R E 19999-20043 73 A o] e 27 4
< ol 3 1$°ﬂ LEE 5 A AAFLeR A
2] AFS B AFRE B ATHZIE 2008)

AZ7F =5 %4 719 & U= Az M. Zo]l&2] A7|¥H BElE Iy
& & ddE AL Heo] FAnte] 1A 9] A} A 2k
S kS S s Agew Huo AES
THE A} st AR ] Tiol glolE V)
He glb e ddotd 14 % HAdisks 5 3.1 BaEo] A g 1(1998~2001)
o A4, BYsle s B3 gl
TA Aol A7) wFo|t) 3w Fwzt 1990t SRF o] =W &F A2 2 7t
o7 Q3 =71l A7 AV UARAA R A FLF MsPF YehEt e 7S
A2 Efo AAE EYE A2 oHlES) a7 g £ Ay AT oist St
A E g% 9 Apuke R&EHo 7 433 EFORA L SISt ol e Wl AAYAIES A
Fom, kst FEE disol AHAEe] v A A (Proactive) &2 Aol 537 < Al
< Fretaat stk I A JAERE UE 2L AZF AFES U UFo] A §)
dy Y Hie FF AENYOZA 94 At A, A AZE AGANE s 2
< O F AAJTE A7 JZE AAE Aok Ao g2 AHAEe] Welete &9 AARY
g ST Utk 7S dEAF Qe T3 A A AR gFsr] AHE Aol
3 vl AE AFHCE JREE oE ok 538 E7F 9F Yo HEeuA B
20109714 siefmlE HlFS AA 30%7HA F BAHEQl M2 AFe] IANYLE FstE I 9l
o]&Ey, T= U F497INe Al S8l = dFelith
wold, A, Ake, dstel, FAS 5 5 Aol A oE Wskslal e o] Al

(E 3 19900) ZHAIL| At EHE EA| 38
A Ba=

19934 ekt AT FE, B0

19943 yol2x J-AF HejEs

19954 A2

19963 AT g2 &F, AAEEAS, AL J9A, ANdLT, $713)

19973 A, SlolEA, A, Fuke, AMAIY, ARE SlolE, deitbE edaT

"HUSE BhEE 0| ofL2t JRE FHolCt Bolel M4 HUS Het 65



Azel g WEAS PEHE 27 44

Avkdel tigshr] flsf 1997 wdx=E

T AAES EAKIE o] AFE VIE BA
Al et SEe ApEAA Aeje Alws
A FEA anAEedAl 2 2ee WA X3

o oleld 9171 4B Bs) 918l ARE
1998 Sh/IRE BAHY AR HASES
237 AaA A9 R Al 7]
F AF ZEEAS AFL ALESHE FA,

A= wstel AN 2FE AS

a2
4oz BA s

53] o] A7l IMFAAF EAH o= A%
HE 2719 EA, 2EAY20009) S ol
sfo] AlBH] W} 8ale] Q7EE Aol
et ol A8, AAl, 234 Wl 25

Al, #3HAQl EdE
9] AFohe ApHstE JHAE Al F71E
vhebe S 2 UERsith

olglgt AnAEe] WA &5 HIYO R 3
A AZE Folgoldgs Al BHAEE st
Ak 53] o] A7l &RAFE] AXF, 714
iy 7EReF 22 AFS 715A Held A
b =97 Wil AnjREe] ol gl
FA 7= WA A BAE A
= BHsAT((L™ 5 FA).

AR auAEe] Asts 7%

o 2
o
-
N

R
<

z, Raa =
A WYL PHY ¢ b AWPL AZF
Aol wAsge i £3 018w ol

1) 60.5%2| 26|71 &5 WE0| &2 WiEcls
SEH185TA 120 SHRIMH)

2) 5 WEE S0 Lj52%)

Il R i)

1) Light User®] £ ] B3
2) oY WS 215e) mel
3) Hziol opE BE 2ol

1) 2 3En AES 0|

AU BT LA~ ST 2T B AR
2} ST NeedsZ] E8}

- 2ES 2, H

flaf: MELHo[ M) i

H2H =3 /71 01212 0

&0 Light 8 2300 CHE
Heeds EHCH

&30 TR0 ofg /Y 27

66 SHEOAIEIMY ®i0H M3z 20084 102



2-H1Z12] Needs & Wants

1) M7k a3-7150lle) Zo|
2) LightB 250 Cif Needs 218
3 A5 Syl ot Ry 2P

Value > Price =g Eo§=iel ojolx

9y ¢

A|EE] E#7| AH|T} Needs?| EEE HEY 2SS 2IMslD
Hew Brand2] J|EE 4% E2of Cfét O[sHE HiE=2R S5

A Bl AFS FEHAL RS BADS H2EE S Bl A%
T AT FA ARG EFe EFE 2 1998 10€ 18%ell o
= QA Ayt ERNEE wkgsiiith A Aee Fole EAE=9
Ao Hit AMEE by %22 2% o A BAE AFY7A 0l
Fato] AR} 2F 2 AR ol B € fls 1A Wad 7
HE ANES Sthstslr] s FRolSFE Aol BAE F25 A
R olmjA|e] SHist B IR JFAFOE T Ay, MSG &
A gE)E Bt vdes ZAsh Al = AF 54 vge
F H71A H9A BAE APEE §H6tr] 9 e o), T §lo]

s W, ®7], vpRe] AAe eE a9 i "o AFshe L=
< oAl A ARSI o2 Fell iy g, Folg HAE 7
o FE dioh 8 4 FEYE AESAH 719ll= AlAlFo] Al
A7, 223 AdRsHelge s 274 THOE Aglen, dF
o7 dAET olFAl AFI HAHE MY, BTty A3 AJgelA
a8y d7IAE BAY F AAF HIES e dele 7154 1
etk 7 23 Folgol e S A gFs FAA 1
&0 B%= ¢ =7 vebgter, 44 BdE Azl ok kel
of Hle} =58ttt 14k HlEE S5%E s A ¢ e
ety Aol 7ol wstth o’ AlAlE Atk 7] Foled] F2

=,
QL
F
&,
i
rir

>

i
-

ot

oft
=

e o
ofr

{1

Y
[}

o
N

i
4 o

o o
i

2
rlo ox, -
N O

bt

2L

20 =y

o
L)
rir

)

ol

-

38

o

rlo

o

—

fii
s
[N
rr
ra
|

rr
N
k=)
k=]
T
o
AN
+
rr
N
8
n
ik
S
mly
10



T, BOlE fA4 FAINo Y, HA miES Ak A3, AfE A 22 dEHd B
£ 9EiA A ASE BHeRE @ Bt AR g4 Ggafx BHAe SAA AR =5
UAleld &5& Fskr] AFEATH(E 4 gk oM A5 Axshe Bl FolEs
). Abde] A AR AT Wike FdseT
FH st
3.2 Baie Az H2E(2002~2006) o] AI71¢] BAE ARFUANE &5 4
sl B, AF7F 4NAEe] atd AEAE
olggt 27] Fol&d teX g T TOEA sk F8% o] "ok AE o
ATk 2002~20061 7 A FEe BHAHLE 4 EdS FElA FEfA AGdoEM A
50%°1’¢ grd = SATh Foled &F 7t Apg ol AN glo] HolEo|=& stk
Bl rgold SR BT 94 IS 98
AEe YFde 53 5T (freshness) S H 3.3 Al fHLe £33 AE2H2006~)
5 Asteidinh. 53] FikeaTo g Bals
A FUEIHA dIE TFE 212 933 2006 o] % Aol A= AR A A"
om, AF FroFs 8l AxTHE 91 AN FEAS FAHCE AF AA0]
glol= sksith AAE 7] AzFstAey o2k Aol A B
BAEo] vjgo] BAZOE Al5str] Azt of tg3l7] S HAE glwde g "
o] AI7IHHe Folg AFY FFAHETE & do] Eokxlrh A BalEl AeAdE: 20%
HZbE 3] AXAR AE Astele WS nRke] RAEFE ZFERsHAA sFH7e] At
2 BAE AfUAA HEs FYFOEN = A& Az 20061 29 HeAHe] Al
B 429t /A (Personality) S Al 23} oA EAJE T, Fol&e] ARl 551%
(E 1) S| =S RO SEO B
1998.10~1999.05 1999.06~2000.02 2000.03~2001.06
7]:’—_’—?;53]—0 §_j'—;(]' B _
w9 ARG olEA) AF Aol
Eaod | Product 24 343 B3 olulAl Up I R RS
SFok =29 7l 2LE 8| 1151 =o)L BFR 9
Ag ey | He i FERE ok guaal | emes 38 ARe A
Srlel e b A 2R 4 ol
qg w2 AT 2oz o8 Ao A3 4
e A% g A

68




(E 5 47| EAlE FH7rUA0IY SHot &3

2003.01~2003.10 2004.02~2004.12

2005.03~2005.12

A2 ol

Brand Personality

38}

Brand A4 7}

Brand ZA4 714

BAC FsE AL
A S 9 AT Lq,EEf)—].J—r_
T = oo = PN — =
p=S } x A = T+ hoa
= A Ay w5 5 AV B gl 253 wzke) EH
vQtal el 2aty
10)2~ RS o
Soles mad Hes A5 AN ALelolA 717hE
A AR Aee A% R W Aol 2~ w2
) el H T 4t Aol B 4

A £22

B
ox
o

Abgrol Follth ol of

o, T8
o
°

o

sro] 4%,

A5

P
il

W A2

20061 1) ollA 50.3% (20061 79) & Yozl
RHE, AeAEe AR feS 20009 1€

52%°014 2006 69 94%w}EatdtH S
ZAAAE 2006).

Z20H d2 T FE LA 4ol WER
FolEhth W2 ALgo] AFS FAF Aol
o I3 ek eleehs AR de 4
WANES} dgshs 5o AAT vpY A

g EA) 8 AR Bold Fole AtEL

[e)
=i

=o HE S AFolghs 54l AT &
T8 AZg ol 4 "o AFs=d
23S Ttk BAE gnd ANEES ZAs)
= He 20008 FHE o] AH|AEe] Av
EfEs AFol e 7RAE dstel] e

&= VA SME, 35, 6

o o2
Ao
-
i
.
o

2ol itk A", £33t
ZANE, ER2A g ARl =3%e
o, AR, A7, AZEE, AEE, A
T 5 A ANe B9 Addeel i &
Aol U™ 7 FA). olHT aHAE
o goll F3t7] fleiA AFel W 7%
Al "elg UK Folg FHAE EAeM
S A
Folg FHAE SAIT AN e F



ROz 2w
&0l =2 HISO| XA I KRl
LT BYE XS

g oy

B R

g 7 &Y Althe] AZol| Cifet 7k He]

+ No Sugar + Natural
+ NonGMO + Sex Appeal (Stamina)

+ LowFat + Low Caffeine
+ Low Salt +LowTar
+ Low Calorie + Low Alochadl
HAEd ge BAHQ $4014 XEE 9w $AA
e A 4—3}9&4 A= & dS B 4
bhol AF nace) i Be gEse ARS
s g 2A olFdE 7] B AT A%e
S wase aye mase A% o we, 200 ue

SHEOIAIEI NS AMi0 HM3E 20084 102




F 0% =R YEbst e 24 271 7] 7t A" 52 AR LHAEd 74
& FolE2 0%, Folg FaHAE 30% W& A 4e AoFodch Aak 4w EANE=T)
2 dfetr] Az Folg FH4 Ade | AatE s AEelM dY HAER Fole F
7712 sk HAe "AAAdA Z2 100% w5 FFTele
olFd HAL fwdd Fd HAS Mg AAES Zdsiiinh R1Ze) o= i
AzAA AFE Wolsty B S # w2 FANA ARl e WdATE AR
Asted 2 FHS sklh 200798 % oA st ARG HAE He] #2434 vt &
WA ZRE AF AR T A0 R 50% HIZEO Al HEste BAE Hlde 7R 9l
ojde] AAFES FHF v, AFAH 7] Wl AVERN £ AGS YRE AL
ARAFES A adhe Bes Bt St £ A2 = AFE Ao
I ARE ol AEel A S F ol A= 7ol v APRE AES AT
Folg FH4 E41 150l He 20073 84 olfre FHETE BN e A, A
Folg BAE nwds 24 15 2 gk A=, Bdel 34 Aol 544
TEA Ui FasHA FAs] 98 B Q1 olmA|e] $F & I (Halo Effect) & 223171
Aol M2 7154 7S F7heit. 22 R
A oF AEE @] Ay, edhe 9 dutHon 4FZ HFE 1l FEE Fe
dudE wEeR AT 450 Stk AR LA glou, &Fe HrbEe 'l
Ty Y HAZEA AR MR 44 t AAR (AR A" dATE
dHtds AR ddds Fasisith o FSAA Tt vtk AT TR
o7 AHZES AFE SR Q145 Aede Ao FHIAA wEA LshEo] S
A7) el AARSHA Q] SAo] FSet TES 277 & Ao dlol w7 wiEe]
o Azbska ISith S Fol HAddE= A (™ 8) &), ol ZAE s 2ds] 4
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3 AE2s oFHTS Ao RN Folg B AREES g AR EAagdA YoE AF
AT 7HAE ALAIFH T £ o|&sith= HolAl ztel7t Q) o] e H

S F T FolE FE9lE Bz v o2 WAL AH|AES] AAdryE 44
78] BAE Asletr] flsiA BAAvHAIES A A HbeS F8siths HolA Av|RE
kst 53] 20089 EojAE Ho|AnAE A GA AEZ & dvke Aol 3
(Voice Marketing) olgl= AMZF ZAvAE %, FolE T4 HolAnAI"Y nZte
7IHE =Yt HolamA"o 2 4 A Ztskels ABA ] oy, A&gle vl
=5E 583 oA avARHAE) 9] = =g B AF AN olge dee WA
285 Ed HAEE= "HO]AE(Taste) "ol o) Hojub 3 oA Bhde 2ES HojFEr)
b W7 9 9] A (Voice) & "HIH & Slolgid AT Futdl gle, &FE "X
ol &8st BAT 7HXE AIAT= U 4 3 Z4H07 YoE= 134 789 4d
ot (2™ 9 #Hl). o] 7Y Ve AF TI~~"8 £ AFTo] & F Ue HIY
(Jingle) "I €= ztel7F ok ASvAIE EALE A AJste] dRFA Sl 7199 ATt glol
EAT 2gy W2 (Sound) & o]Ed] A= T 2HRENA FRSIALE AFE o, Ao
oA E ZRJIAIZI= Y ZIRelt)h dlEF E 4S5 AE 4 9tk o] AFelalA An|A}
ol AZuAIE ] AlEZ <l QlrlolE, 2T = 71o] E8FE ATE % e %
o] 24EE & 4 AUk ol vl Ho|AulA 27 oidel, AdE e FAZE g9 AH
He Aol AMEEE Aoy X EA 9 28E e AES o= 7Ide] 4 4
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JINRD _ ek s [T T TS | BEy UL
O
= )
_ o .{%
T249| 0}Z & SE0}= A2
50jA npyEiLc Y |
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of Az ArlRe BT ol M STk AEE 20079 DE AR () P
Aolth wrEAel Aol SOk Eal 2ula b ZeuY AES KA 1) B
o BN AFAA WSS olFoll: AR ). o] AFS 100% BE B FFA AFE
A4 o] ohe, 2MAt AP AelE UL ESE J1FS BolE AFH 2 3
Wi, B3 debt 1 498 20 5 9A F =olth of AES §S CEOS BoR AR
oM sulAe] FolZ olZol W Atk: ol AwEOE oW BHOE AuH
54< BolF3 k(I8 10y 33) o 7129 aFo REAoE B5E 9
EE FAolANE JENEE ST 4 9

34 BT Aol S Aol = ohoke PSS Ak 3 e 59 8
o CEOSY #% dolzzuids ¥38 +
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(E 6y DHTEL
‘98 ‘99 ‘00 01 02 03 04 ‘05 06 07
Fol& 71 71 71 73 72 71 72 73 71 72
A 67 67 66 68 69 68 71 70 70 71
B 64 61 66 68 68 67 68 71 69 71
A7 A RI(2008), 1008 v+
23 &, ok AW BASH He) Folz V. AAF4 1 33 714
= Folg FE4lol gk AnjrtEe] AAH
Fo7h A AL & & A
npRleto 2 ol d A Fo] et wELs B 4.1 AAHH
BE Y 50%0189] AL AFAGE
I ALAQ HE FRRe ARAL AR bt FBe fAb AFES0] A ol
oJoJHTKE 7). W& YA X&EHoZ A s} U= A Bt ks 4838 #Els
3 %e ALE Yehth olgd AAES £ = 719 AvRke} FApREe] #aledlA ol
el 2 o 2o Folg T T B Al Ha, FEFA A FLIE] Al A AT
T2 YAz HHIL v Hrpe F AE wiSk71A "rh(eHgs, o]zl& 2006).
AT} olgigt st A AAAHQ BHAT ATE F3l
(28! 13y 2HE T
K-BPI
2800
700
600
500 -
400 -
W K-BPI
300 -
200 -
100 -
.
2000 2001 2002 2003 2004 2005 2006 2007
A5 S=FEH A E(2008)
3) K-BPI= HA;E AX|Ze] 70% 7FHEA(HZ2QAA 40%, BIRZQAA 20%, BHEAA 10%)E Fo, BAEZAr (o]
A, FY7FsA, AEEEE ﬂlsﬁ 3:4:39 7V AE T HHAE T3 F H5(Z-Score) 2 MBS TFHFEE
Aol FHRZZEO 7 BAEE X))o 30%E 7IEAE MAEY] o]F 1,000 wHd 1% Z bzt
K-BPI = 04X(HZAAE) + 02X(MEZZQARAE)+ 01X (RZAAE) + 03X(BHE FAT)
"BUSE Y=E 20| ozt JHE Holok” Holse &4 HHs Mt 75




(B D AZER22 0HEY

=

‘98 ‘99 00 01 02 03 04 05 ‘06 07
ZFol&(M/S) 38.0 38.0 514 52.6 53.6 54.6 55.4 55.3 52.3 50
FAHM/S) 172 15.3 5.7 6.3 6.5 5.5 5.3 52 9.7 11.1
ol B (M) | 30,042 | 34,250 | 37,701 | 48,743 | 49,410 | 52,595 | 55,352 | 56,035 | 56,593 | 54,816
g AZWRAEF(2008)
4 BHEel kst B kS v S AMA FEY AEE FE ARAEY
F do] oflth YollA] AWE F=E Fol& SAA WS stk = olye Es
o] A= AAZAL BAHE AE T A AEHO R FYPFO 2N IAZHEE A LA
BEo Ay vHAS & HAFE AL 71 ot}
st o]y gk Fol&o BAE M2 VYE =, e BAETE 57 fliAe 2R
o] A HI;TE w57 fsiA Aws F 71 BIE olo|dlEE S EA] Afelol] A Hg
= sfoF & ZRI7I el o 7HA A& #HHE AT F e skt d8site
A 3L Aok Ag AT ok & Badse] AnES
AR, A BAREE wE7] feixe 2R FAE7] flaiA AAF & A3 vpEop & A
oAl 283k 71554 | (Functional Benefit) o] FARIA g Hagk #el 7Fe] -
3} A4 #He](Emotional Benefit) S A 4 o] sttt Aotk Folg H9A] BAL Zwd
A WAHOE AlFsor Folof stk A& oA Folgolgte 7€ BAES AFY] X
A EDE 58] R0 A Bt A3 oy TR fAFeEN BATe] o
Keller(2003) 7 A ¢rst 24 7|9F BT 24k AE A B, ARAEdA 9 U 71E
(Customer-Based Brand Equity: ©]&}el|l A+ 2 Hele AAI 7ol WHIE HIZHow
CBBEZ &%) E3o= Avda &+ ot Hgte 24 A& s AE T Udh
CBBE= 47H4] @A &= s 2asrt AR, ZAEet BlE ik Zeu|dg AF
IANE ARZE IS e Aok S 2 O 29 kA g Tgo] "k As B
A AL — 2pESE 89 — FAAA vk T3 3ty gukEo g y)Ee BT H 7H4
— ALY AHAE A A BTt o] AEAY THol R AFLEY FF>
Tty s tH(Kotler and Pfoertsch 2006: A, 71E AFEe BAEHT 22 Zny
Keller 2003). #ol&2 AL, UyF £o=2 w AFLRE A g4 FAHCE wff-
A FodE &F, 183 ASsL &5 3 ot} Iy & AFeAs g HIAE
T A B AW A 2 apEs 2 o FAH BAHE k2 ZEw|g] HAER
QEE AEHAHOT s & pnjapEo] AT o] gl dxo] "Hrhz S AARIFAL Stk
&of e Hlolm, FAlo] HolA mAYE vpREto g HI;METE AH|RpeRe] A A
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Case Study: Brand Management of Jinro Chamisul

Ha, Young Won*
Park, Kyungdo™™
Hur, Won-Moo™™**

Abstract

This study explores ways in which Korean companies manage a brand to become a long-run
success. In particular, this study focuses on Chamisul, analyzing its marketing strategy, examining its
brand life-cycle in terms of introduction, growth, and renewal. Chamisul, first introduced in 1998,
has occupied the Korean liquor market as a leading brand for almost a decade.

Chamisul's long-run success, in fact, depends upon a number of reasons: first, it has consistently
and continuously keeps its own core brand concept and identity. Second, it has built its brand asset
by strengthening its emotional ties with customers. The emotional connection that Chamisul has
built is based upon the trust between the company who produces the product and the customers
who recognize the benefit of drinking Chamisul. Third, the company creates wvarious brand
differentiation programs, thereby allowing its customer to get familier with the brand. Finally, the
company sets up a clear management standard in Korean liquar market in order to maintain the
vitality of the brand, managing Chamisul in accordance with the standard.

Seen in this light, Chamisul’'s success reflects the marketing activities and strategies that play a
fundamental role in creating and maintaining a long-run brand. Similarly, its success can be seen to
be a model for brand management, telling us how to become a market leader through an effective

brand management.

Key words: Brand, Brand Equity, Long-run Brand, Chamisul
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