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3| A T8 ZAF G5 99 A7 9 ERA T8 A=A
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APz E 3 A E YA 2H] Kol 2] $] 91 3]
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924 A 4% 49 ST Sa
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B @ 20,823 23.074 30,051
B elal a0t e] ol A o] gt 20,212 22,078 25,827
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HE9 Y A AR ZEAM X A @A
7% &ttt TNSE ©]Z Product Development
& Innovation, Brand & Communication, Retail
& Shopper, 18] Stakeholder management
Y] g9o=z 3L 9tk Product Development
and Innovation AcET AIA|FE€] ofolt]o] W=,
AR/ E MY, $Ro4d5S EE3) Brand
& Communication< 32 % Hat #Ag] A
2k Retail & Shopper AoEE ZBH|z}E] Ftuj
A gAY Fejg s dEE ARl gk
olsj ¢} Ak, 1¥]7 Stakeholder management
AcEE 79 T99e Xt 249 w5
4111 A 55 EFHerh

F9le] 319l Brand & Communication

e
GA el MFF1e] HARE 19961 o] 5 A7}

A TNS #3&3} F(Tracking) FAHI
BPOZ =& = TVZye Ha Aaek 3
31 7]17F, A e U3 A1E x&Ho7 A
Ptz Atk HARE ol vke Aa A

= 332 49 ARG FYHL 1 AAE 0y
S QE ol Fael tg FaA @
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3.1.2 Business Solution
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2 Walzky ok HEL Tk 71959 24 74 Y] 24y

AAH0Z TNSS| BSEE TNS Globalel 2 o] 452 A% 2 714 48AdE Auus
437 Slsted AdEE WHESet TNS o 7t

Koreas o2 WEEES o3 5ol 2 A A2l A FA HEYAE

qgaa glon), MaE o8 Bse Aws  jsE g KA 20079 MRS 0%

B3o] 7 yEm ot 3 JHEZGE S BFeEA, TNSS

ol by W AFE BA R ARE AR 7152 2Hae

e

>

444 #8 G < Hl OptimaTME 3, 747 299 Bad= 74

2E wplo] HI glom, s 7|HEY =& 9 A E A WS eksto 24 2008
71 23 72 f5te 257 Q8 2 olof7] A7 29" S EA], AFAA A
23 2oM B A7t FEHIT T E AT Atk T Hl sPEE AelA =
olglgt BSE &3 wiEo] T TNS Koread] HAol AFE Holl Y= AAF] A% 2006
Aol A9 IS Fastal Ut W TNSS] Az} &0 AT Al Alis) &
AoE #AZdA ALHI e HIERYE &F (need based segmentation tool)¢1 Needscope TM

(32! 3> TNSQ| H|=LA &M

TS Business Solution

Futraview % A0 oV A ol W4T AU 21 BRI B 4] A
B

BPO ™ _t_llﬂL '_-‘;J‘l- .3} | 5' 'lr—ng
AdEval™ AS B U9 2 W el B0 RAGE Dok 4 8

NeedScope® System Hie =Hib dapd 3|3 3 aEtal 2 23144

TRI'M ™ 7le o) 4 afol] o8 stakeholder®e] %78 B ) ole] ddd 48 S5
2 feedback ] 248

ConversionMedel™ d@E of o] dfy] g =q0¢ delgy oo Su)z)h S L9 s
Innosuite TM e 4N A8 5w B A Bl

Optima™ a2t ol 7] RUE BQ 4G EY Y BUS AL 24

RGM™ A b ols WG Y FAOLE F ANskY 99 B ol
G Kl Al=nd

MCA™ chopek demlzh U E Aol A W agd B ug
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Creating Customer-Oriented Information for Scientific
Marketing Decision Making: TNS Korea

Ha, Young Won*
Kim, Juyoung™*
Kim, Jin Gyo™™*

Abstract

This paper presents a case study on competitive strategies of TNS Korea, the leading marketing
research company in Korea. The case study shows that core competences of TNS Korea are its
scientific expertise and customer-oriented consulting service and that these two core competences
are sustained and further improved by implementing comprehensive human resource development
strategies. The successful competitive strategies of TNS Korea provide significant managerial

implications to firms in marketing research and other industries.

Key words: scientific marketing decision making, customer-oriented research consulting, TNS

Korea
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