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LIG Corporate Image Re-establishment
through New Corporate Image Strategy

Ahn, Kwangho*
Yoo, Changjo™*
Kim, Donghoon™**

Abstract

After having changed its corporate brand from LG Fire & Marine Insurance to LIG Non-life
Insurance in 2006, LIG Insurance has successfully built the corporate image as the leading
Insurance financial group by engaging in extensive corporate social responsibility activities.

LIG, as ‘a partner for sharing precious moments of life’, intended to provide customers a new
value of an insurance by building up the new corporate brand. It established three values to be
shared internally. First was to instill a brand value orientation within the organization. Second, the
firm identified the brand’s value to be delivered to the customers. Third, they defined the image
objective to be communicated to them.

Based on these set of objectives, the company designed and implemented an integrated marketing
communication(IMC) strategy over several years. The result was a successful transition to the new

corporate brand name.

Key words: Non-life Insurance, Corporate Image, Brand Identity, Brand Architecture, Communication,
Corporate Identity, Social Responsibility Activity

* Professor, School of Business, Inha University

**  Professor, School of Business, Dongguk University
**% Professor, School of Business, Yonsei University
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