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datr] A% =8 FWE N, FEe A s g Rl AE5= A
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A8 Tl & vepdth 35 T BA 4 skeh= e 71 Sinh AuA 2] 44 B
72 obAA /A okd 3 g AW A 75 AIZBIDIS: Driver Information System)
T 57 SRl ofxdol ANt A3 Aol < "Evho], g2, AFPR T BE A
$4aa AN A4s a0 A2UES w894 BUH 4o BN & Jn A
Zola sake A g s Aol 3 Ao 7es FHste] deskal FuHow
o] Lexus ES300% Acura TLS A|9|g o 22 g l=s AAENS # oflel o

(% 3) 38 45 Hu
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(1Y 6) 2 P Y MK SHHLEAAY 4D

4.2 Z%(launching) A =¥

4.2.1 YA =dRE

2008 1Y Aol AE Bl AAA
3.39] 7FAL 4,050%H1~4,520%10] 3L AY)
A2 389 7HAe 52800k 0w Foiaks
o] 71E Bz adld  TGR,603%
A~4,0779rD)E ol F2(4,5897H~6,64 7
Do kel AAsES ok o] 7HAL BA
] BA=ll o~ ZHAdiQl 34951
A~4,860WHAHT} Tha =8 FolA|uk AR
TY BAsRThE Aas] W A9 lelth
20079 &t} CR-Vel o]o} $=af 7he-u]| 3t
gk 2912 71238k da A ES3509] ) o)
7}AL 6,5200H1019ar, Ak 391¢] BMW
528 6,750 el FhufE] I ATk Av|AI2
o} %) AR BiE 3 7k Aol fulAA
oA AiAlsaket 74 Bl
2]¢] #polE nkdsh=

98 SEOIAIEXNE mi3d iz 201 48

1o

AFsAke] BE 7RIS 7]5(100) 02 ARk
1 LexustE 129, BMWE 141, #l=&= 1512
A 49 B=e] 7EA7F 30%~50% ©d =
37rE AL QA
AiabsAbs Alak FA] ARE AU =9
FAAGl &b AR ke ARSA R
HEgE 271 30~40d AEF
FARE, 3L A5 AG9A, 7194 99 TS

[e)
ko2 APrAIE S AAGI 2007 129

" Vlsd el e AFsA AE7)AL ofd
g2E, AL WAL 5 ] e3Ud T
2,700< AN 2 APE 7 AL
(showcase)& 7N =, oldf & AP}
oM A4 HA:EQl Benz E350 2 BMW
530i¢} HlaL Al5eh= 71318 nkAgch #Ad
dozbs At A vl Alsd@AbelAE 3
G AFsAE v el e Aol HlFo
o, Hx= 59 zmq] Ho]A} 1A
2 Hlal Al5718E ke e AvA 29
A AANA AA 2] 93 A5S T
T

[€]
st Soo] B lvhal & = gtk AR 24

239

o iz



Hol| 7§13k olejyl gAlo]E(the—-genesis.co.kr) olo] 4¥o= A= ZME ‘Spring Jazz Story’
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29 TR E Ao wlw FrEid
3024 A~ B3 F \HE 77 3FE 9}
4919 ] WEHTE o5 FaAe =Y At

o} VT AL AuAze] FAS A

=

ru
o gt oF K

S Azsin oAgFE ARt daed] 24
= TG H= APEEARSIAR] I Fard
W At wEW HE Fa o]F oAk
HPE S50} 43% dsste] s Bas

AAEE ARsAE dlolA ZRed Hag 7159
Ao el EEEAA, 2010. 4. 3). ?i
s 22wl 4€elle vl dejehs

Uz 248 AdA = AlssE NA]sﬂgua 5
Holli= FrA9e] tixAe AsAtk 4%11}1;‘41
o] 7RG A8 AlsdAE AP E

593 6ol AA W= F8 dele) rﬂ‘i*loﬂ
AUAIZ ASAFE wjxletaL @A A|Y AR
g IAES gPoR A3 E AAIhE
=420 AeARS AN AAI~

Al Folls= PPL(Product Placement)g %3l

©

2o
oL e Olﬂ

100 SHEOAHEXMY Mi3a Az 2011 42

agare] FEgr). vl CBSollA Wedd =2t
nb ol FY @A el e &9AE
FAsRz Aol AA2TE S,
FOX TVelA Heds ‘24: Redemption oA+
xpgEel ook A iRbA] BoFls W
ofle}l Hleehs Eejdoer AEZ AU
298] FA7|so] AxE U

TR gy HHAPRe] A A
A 25 g 3l
(emblem)o] F-2Hl ¥HA 1 Ex T Atk
718 ddizksat <l 3
AUIA| 28] Fratef A
etk olRe =
(individual branding) w4l Jxgd A
(brand extension)s A&kl rh= Ze ¢

n] g}, aﬂq]x}—faxu g dEhe A

i

Fl

b=

=

i
T
<

=

)
o
e
ox
h,
N

3433_ 9]
S OH Hyundai®] HH= o]u|x|E &k
A7 HA HELSL‘:}J— C AR =

AlZtel| A= Hyundaioll 425 3l 7]
7b oluAE e W RIS v
g Aol ofd F Qv Aol AAHAG
(Wall Streets Journal, 2008. 1. 8).

4,23 =QYHZF H7}



Pzt disir = AESE AzF SN o
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Ak FatigAtE A A% Goodbyd] AFA
o ME & =gdrt. o] il AFsat 4]
2} 1009 He o= Hyundai®t Toyotal
et ETlol= ZAKblind test)E AAIGE=H
Hyundai 2315 wojjar vvjelds =e
w ZA} Fojzpe] 70%7F FrhAFsxtel] thdk
TFujAE HEAR BREE dE5Al 50%
tro] Frujeleks RStk WA, Toyotat® =il
= uAS oW 50%7F FEieAE EEARE B
HEE T2 70%7F el Es Bl (o
4] 24, 2007, 5. 24).
AeiAsAtEey Bi=
Toyotale #71 Hw] 2Ae]
%S Al Toyotatls X ”ii(parent
brand)ell FZAE ‘A7 ouAE g5y 9
& Lexusthe W7o Zejvdd *Jié% gl

t}. LexusE A= %7] Benz C-Class TH]

ojmAIZE  F

Al H

ron

O

67%2] 7HATelA A2 15

hie
g <

e 7} o
A
.

WA it olAE Pl A% gA
3 Al AT 5 Ak quw Joll A

AdA]2=0] 7FAL Lexus ES350 tiH] 93%
Fow AALY =, Lexust Toyotaol

3 AHjAke] 7| oAl 9bAdE] apdEE
Ao F4 2P agsdy onAE A
ab7] 9l S ZEjulg] Hlsoln v
F3k 7]E9 Toyota Hel7h obd AlEA 75
defoll Al EAXY. Toyotai obd
2} Honda, Nissan & HH|Agel] 2= Uit
AsAs AR s BEes EeHA B
T MZEE ARE st )&
#| 2} sz:%
ol "hH 5 9] Volkswagens Phaetons %
3l “]t_ﬁL eME] 5 APl 219debHA Hyundai
Genesis®t AR S A3 vb 9l
vk A= Adefeial e ARs 2 9

ol#l AlzZtoll A AU|A]27} Hyundai®] Hal=
4 A Hr =M A
AL diAbsAre] 539k vHAlE

St Jagh el BFo & wf Ads}
A gl FES w=de] € & Qv ke
oloj ). W= APl AthAste] o]
mg- AgHE ] lo] AriAbEAE dvleks A
ol dele doiabeaE ofdet vE dyt
Bl=o] AFsAte 9 sl 917 vl
Adr ol e HMelE HAERA S5
AAE AV APEARQD A S AjElE]
= g ol Aol Aotk wbA AMIA]
27F F4 WelA meke AFHE o] FoluAl

2RSS ‘At 749 ZHentry car) 2=

¥ Lexus

=2 2 20lAFIA MuAlAS XML AusE M2t 101
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g 23E Holr iy F8AE sk Al
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=2 gt ek S4F3). ¢, 22
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Positioning and Brand Extension Strategies of Hyundai Genesis in the
Domestic and North—American Markets
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Abstracts

The present study analyzes Hyundai Genesis’ introduction in the domestic and the
North-American markets in terms of positioning and brand extension strategies in each
market. Genesis was positioned to ‘A domestic luxury car that looks like a foreign premium
brand’ in the domestic market and was positioned to ‘Quality of luxury car for a price of
near-luxury car’ in the North-American market. Hyundai brand was extended to Genesis in
the North—American Market, but not in the domestic market.

The present study examines the backgrounds that resulted in different position concepts
in the markets and analyzed the marketing tactics to realize the position concepts.
Specifically, we discussed the brand extension strategy that was adopted in the
North-American market in terms of its pros and cons. The present study noticed a need
for modifying and/or strengthening positioning strategies to face competitive environments
and suggests an issue to be discussed with respect to the changes in the positioning

strategies.

Key words: Genesis, Positioning, Brand Extension
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