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and Kotabe, 2005: Koljatic and Silva, 2008).
AAE 719 T AR BE> AR FF

Al Al RIS S7H7IH,
AlFolv Au| 2 T BlE&-S TAAT)E T
o2 <lXE 3 Yt Walter et al, 2008). whe}
A 7]?3%"1 dH4 AF T)rﬁﬂé 01‘371] ok
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THAE SofEl & A WA, A
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A Awshs AlFe Ao Abd Faoln
(Doz, 1996) + WA=, AFdAe] 434 %
"3 A EY] AE, T2 AFE 9
Age 2AF2E A4she A dEd 2

2 Ao #EE FEo]tH(Gulati, 1998).
v Y FRAAME HE
A oozt Az 20l
Ganesan, 2000)9llA78 7199 7+ ?_74] 349
A vl -2 (governance) & AAH
(Narayandas and Rangan, 2004), A& A 9
Mt 42 FAol o A (Lambe et al.,
2001), #A FAoll o AlF FAkAE 7] §
o] #3o] Ao wXE A+ (Gundlach and
Cadotte, 1994)71A] -9~ thekst Jel2 =
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A& 71499 11] < % ‘31‘3]11} = A
oM AAZAET ¥ AF AAES GA
F e 7199 9% AF AP (alliance
orientation) ©]ZF2. A 2)tHA 71ge] YEYA

£ 3l AF #9 #e ks 8=
Aate] FAAR 719 HAGFeRE Hue
A (leverage) & & & Y 42 NEs}
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&A% Kandemir et al.(2006)2 A& Ak
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< AYHEeH AFE dHFOEN AF AT
A AF dHete] dAxEE IATHOR
=EAZL Aol Utk wEkA B AFexe
7199 ZAA-AE Hrretedl AHSEE Day
and Wensley(1988) 2] source-positional advantage-
performance Z#H| Y= ©]-&3td A|F A&
7199 AT AAE vt WHFEEA
A& o)A (alliance creativity) 2 A& #A A
}(alliance relationship performance) 2= 71

S =S AR FURS 1E A%
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Hg AFE BH A% Aol A 7]
g 7 Aol Hagel Fuew A4E b
ol B, BAY AAH YL Fasts 3
Sgel AF AFHH A AHE wshe
JARH AASY ABS FAT 5 AL Ao
o e AF A AT J199 AF B
o

ol WAT F Y oy A BAEL
3 AEe BAZE AR W H2F 5 9
E 199 gFoEA AF ABAS AY A
sstel WAE sk A8 AR 4T
S 99F 5 U2 Rolt

Wep] B ERAE A, AF AFel
N AF A MAE JFE AFHO

ry
A

=
AR, 2R, AF AP ATl

R4 vl WERAY AF FoR AEe
SHRT wAEEEA 486 td 424 o
92 AR AR, AF ARHH AL 4

sko] wiZf WA AR BA el dEe
A B v L] AT gk ATA

que AEa Lo,

. o] 24 w7 = 7Hde AF

2.1 =4 <% (Dynamic Capabilities)=}
A& A 3kA (Alliance Orientation)
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WY HokEE o]Zlo] wpE FA o ol
TH(Teece et al., 1997; Eisenhardt and Martin,
2000). ¥4 A9ZFE F45H tﬂi}é}b 718k
73dl tigsted A 9 994 s¥s TF 75
st ARk 71Ydsde o ]@E}(Teece et
al., 1997).
e 57 e
of tg A&He BAT vUEHY dex
go) 99 =
4G g&H /12 89 A2Ee $45
s 71999 AAH ko] o
and Winter, 2002). 719¢ 54 9
A Walsls AlFe Z840Z ukgs))
9k 7199 A ALE A F
Ash= H8E FEA 719 A El
= °ldlske MEA FHeE mg f&at
(Teece et al, 1997: Eisenhardt and Martin,
2000).
AFdAE ZAAE 7o S35 ols|dA =
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93 o Zoll o]& JyAHoT HEs]
;2]3]] 7199 4 Al Fas HHo g%

E]E(capablhties portfolio) & & L
7} =d o]yt 7149 7es AF AT

(alhance orientation) ©]2+x.  F-2t}(Kandemir
et al, 2006). A& ol st A XEE
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Z1tH(Lambe et al., 2002).
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3 719 A A T8 7199
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8ol HEAIA NP (new product creativity)
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AFAFLE A% P e 7199
Agolety @ 5 YOBE AF AFHS A
F W A% 70 RS WA gHE 5
Ak S AF AFH F AT Aue) gL
dAle AF SFEUY AF BEWL B b

oX
o

e AF RS oE 4S5
= AAAERG A% 4RS B
o & olalslels AEdT & 4 otk He
FAWAS BAT 95 AAASET
AL AF HEUA AT 234 AT 8
95 A7l] AT 5 Ak B AR
25 24 AF FE} 7]
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=
A Aol ddde AFstL AFAAA o
] 1=

o
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AAAR A4 s 7hsA Sk webA ol
o AlFe] 244 ges2 AF TS
S7dks A ZAE ke A SR
ol WA g 9le TheE HaE Aol
o olEe Af e 24 vH M AT
& AF EVE A9 5 A 5T ol
g A AR HEUS 7] #AE %
3] shed FdE Aol PRAITeR Alf
AP T AF &l F&3 a2 5344
A AFHEA ATl A% kd-E 5 BY
g F e APoIRR, o)y AFS i)
a8 AF skeE UlFst A7 7199 o
e ZRALR A8ANE 5 Sle TFsAel
AAAERTD A2 Zolth(Gulati, 1999). B3
=2 71 AR g w49 ok
= HReE AF #Y dFE 9o o
A Ho] Hot Af AR <14E 7HsA
< = Aotk

ofel g AF APl F2 7190l 2= 54

7Hd 20 7149 AR A AR #A A4

sl 391 GFS 01F Rk

7 2-1: AT AR AS AL AF A
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Aol 34 GRS 1A 3
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M3 200 AF AR 24 9T AF W

Hatel 3R 4% 1 A
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24 AF ZAAR I AF Azkeke] BA

AFH 7Y Fee AT

QNG5S Al B 847
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oj FEe AFH AU AE AFTTOEN W
skl AHRe] S5 SA1ITH Cooper, 1979)
AFe] Fo)de 55 v Ade 719 &
sol7] wFo] 23t ko] W o] 7EA|
HEE Efsior & oapAAel glo] thekst
Fe o] gHs FHY F JEE F Frh ol
S ApEA o] Ao Y AE A
A& g 3l A71E FEs] FoH(Andrews and
Smith, 1996). Fgk FHAlstal ofn A& AlF
A ofoltolgo] A&HORE FAHold uf
FAEE AF FIPde 553 AF F8E
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M3 AF BT 199 AF AR

2.5 Al BA Aok AlF Aakelel Bl

AFZ Qg 7199 AP Al AE T
Aolne] 4z we) AgAN 92 ¥
Fars Aol 719 AF HELske] DA
Ae Az AN A9 AN 4
3

CHSarkar et al. 2001). AlfF ZHEUStS] 7}

z

g3 WAS A=A, 719 AF HEYH
o &5S 2 ol ¢ A = 1 A 7]
d Aes 93 ZolA 13 5 UA 2

ohoEd 4E AF WAZVE dold: ¢
4 e @ AT
E(governance) = AN AAH 3915 2

Al sch(Larson, 1992; Uzzi, 1996). ol& 744

15
o
.
El
r [
:i
>
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B AF DA B ol Fpales
915 AANL Aol zw ZHE F0A
e FxEAY 48e FA8 5 9 1

A
oltH(Uzz, 1996). A1 AL]—EL—}Q]—./] )
Ae 253 9718 228 + Jde 9
oty AlF AL BY 5 e+
Beet Sou S st Al oArd
& JeE gtk webs olEg A
3 oA Ao 2ES FAAA A
HEUEHY] AF 7FeAs FHIE
THChung et al., 2000, Tsai, 2000).

AEs AF A Feske 719 FHE
BEE syt frelsteh gk ol gk Al
A Fofgiths A JRO] PR

of o

o

Qg 1) a7 HEy 2

Source

Alliance Orientation

Alliance Information

Scanning

Alliance Information H1-
Coordination

Alliance Information

Utilization & Learning
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s LAsh= Alohulde FAard F 3

T 3
(Kandemir et al., 2006). Al #All o 7]
S|5-014 PFe] ke vl E=oh efvkeld
111% A Qo A duke] 7)3)5=94
- @Al AFEAC dg o] FF= A

%l %_‘i?} ofvel grom A FANHQ AlF
BEUSte] AF FANE Z JFS 1Y)
Fo|tHGulati et al, 2000). wabs AF &
Al A7t ALFF AFAA S-S

7] 913 wg A A9 wsto] Fhsa A
Sgh Al Al s AAAQA AF #A
o] B3t ol2 olF A A A=
A4 9% vA Aok mEA T 22
7hdel 7hsstth

= ©°

A
[e]

7H 4 AF 3A A= AR

4 Qe A el

el 54
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of 7% 1,000 719

el $8 4 ZAE AN,
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A 29l AR APHAY. R W

>
o
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r1r i
m{N‘ ru>

71 2+ H

=
T

A SAGAE 100000 ek 79l 23
AR ST ZAEAL A
2 AR AW, R&DXﬂ?r Aol
290

o thst

YeAE

et 7

2

233l e AZakdh
1,0357H9] ZAF QA = 39387} HAE
Ak AF AoE Al 2FE A
T owA B ME B5E 2AF QXS V)
Foz zAbe BAs zANAS 49 6A
s “Vﬂa AF, ARAF R&DAF
ek Ahds A SHANA B

Sglek 63 S 2410 S A0ke) 4

J

4EAE

48] 3 Aoel G kel A%
ANSAT AFe FHS
A F] A, R&DEES AF 37t

AR FEstel ZAAUT VA TIY AFS

Fe A RS HAE TH FEAE A

/TR RS QA wE ek AF
% opje} B, mewd 5o FVE AF
37 AUz BE AT, A/sw Af 9 2
WA B, G/ Age) AR 2 B,
AAE WA BEY AF 52 TR,
#50| HF ATZ 0[ofx|7| S5 M0l TEH HT7 57



AR AT BES AB/ANLE AR 9
T TEAN AT RN AL AR
< XA TE R&DAF= 7S AlF/AH

=
o
2 B AAE] F2 3 7Tl tE vl

719 A=) A3, AFAR tsh

AL 37HA] 5SS Likert 78 HLE=E

ST PRI 2 AlF AR 52 Al
o1

3
#
go 0ie hEvste) ol A% 7
7
=

HUEUQL‘OEOE#OOI-H
ﬂlll'l ]-II
o fo
2
X,
o
ol
bt

MA, AF s 93 7127, 871 A , AFARS B3 A4
e N 55 XS T4 Ao 37k &S Likert 78 3
TS Al AL (E Dol & F X0l =438t
AF JE & AF JHO A, AF AR AF AL 7159 AP w3 =As)
o] &8/8150 2 hrox] A H Qe Kandemir o YA ARE FEs] 8 AF #H
et al, 2006, Kohli and Jaworski, 1990). %A A HAEE AHEet AlE 9w e AlF A
F AR Aoz AF7|F e RUHY AL, & 95 e 7199 sEeolgtr A9 3%
AFAAE FRHEA] g, AF A1 7139 I AF FFe g4, AlF 25 2%,
et gL 3742 &S Likert 78 A% A o durd(d3d) S AT FAe
2 SAS9T T3 AlF JHe 242 Tk A1 (novelty) @] /IO 2, AlF &5 &M
sk AlF JES EFe I3} AF AR 2 & A S A, A o] AR & 5
(E 1) e &3 s=5
AFAR | ASL: AF71389 ZUEE A%
gy AS2: AFAR FRUAY oA
(AS) AS3: AFAIE713]el thEt thx]
A% AFAE | ACL: thorst AF AR} SEo %3} Kandemir et al., (2006)
A8k ZA AC2: AFAR/EF3 Agate] daAA Kohli and Jaworski (1990)
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Chi-square =388.438(p=.00, d.f=177), CFI
912, NFI=935, [F1=.872, RMSEA=.063% %
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(E 4 7td 45 2
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The Antecedents of Successful Alliance Performance

Kang, Seongho*
Kang, Hayoung™™
Park, Heungsoo™**

Abstract

Issues of how firms form collaborative inter-firm alliances, how they nurture the alliance
relationships as meaningful ones, and how they evolve and manage collaborations in turbulent market
environments deserve increasing research attention. To contribute to filling this void, this study
conceptualizes an alliance orientation as a firm's capabilities to help achieve an advantageous alliance
performance to its rivals and based on this concept, demonstrates specific process for a successful
alliance performance,

First, this study empirically explores the influence of a new construct, alliance orientation, on firms'
alliance performance. Second, the concept of alliance creativity as a positional mediation variable
between alliance orientation and market performance is explained and then empirically explored.
Third, alliance performance as a mediator between alliance orientation and market performance is

presented and then is empirically reviewed.

Key words: Alliance, Alliance Orientation, Alliance Creativity, Alliance Relationship Performance,

Mediating Effect, Alliance Performance
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