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IMC Strategy of Sinhan Card for Building
the Strong Brand Equity

Ahn, Kwang Ho*
Yoo, Chang Jo™*
Park, Woon Yong***

Abstract

Brand is the major enduring asset of a company and more valuable than the totality of specific
products and facilities. Thus brands are powerful assets that must be carefully developed and managed.
The company should design and implement marketing activities and marketing communication
programs to build and grow the brand value. Strarbucks, Samsung Galaxy, and Nike brands get a
price premium and generate strong customer loyalty.

A power brand has high brand equity, which is the differential effect that brand knowledge has
on consumer response to the marketing of that brand. Brand equity is created when brands have
strong, favorable and unique brand associations with customers and high level of brand awareness.
Therefore marketers in building a strong brand should ensure to develop the right type of customer
experiences with products and effective integrated marketing communication(IMC) programs to create
the brand equity.

Since 2007 Sinhan card acquiring the LG card has developed the new brand identity and carefully
managed the advertising campaign and other marketing communication mix tools to create the high
brand awareness and differential brand image. In this case study we examine how Sinhan card with
the goal of being No.l brand in the credit card market has developed and implemented the IMC
Strategy to build a high level of consumer brand awareness, unique brand image and strong customer

relationship.

Key words: Brand awareness, Brand image, Brand equity, Customer equity, IMC.
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